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A PHOTO BOOK
“Look, my picture’s in the book three times!”
Most buyers would probably say a yearbook is a 
picture book, one that should contain a plethora 
of photos of themselves and their friends, the ac
tivities, events and the wonder of everyday life as 

start planning the book is create a plan that en
sures every student in the school is in the book 
at least one time beyond their appearance in the 
classes section of the book or in team or group 

antee each buyer is in the book in photos beyond 

of who has purchased a book and where and how 
each person is in the book. By keeping a record, it 
would be possible to include each person in a mug 

of social media, the yearbook has to remain vital 
and alive so that it is vital and alive in 10, 20 or 

in the book should be, for the most part, action 
shots that show the participants in the year as live 
and active. While there are some uses for posed 

environmental portrait. Remember most photos 
capture 1/60th of a second or less so it is essential 
to make each photo count.

How to get everyone pictured in your book

Use black to record the page number for included in story/quote
Use red to indicate they are included in a photo
Use green to indicate class picture and group/team shots
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A MEMORY BOOK
“Do you remember the homecoming game downpour? 
I got under the bleachers but not before I was soaked 
through. What did you do?”
While great action photos and powerfully writ

think of their yearbook as a memory book for the 

activities and interests of those at the school must 
be recorded in a way students want to remember 
them. Spreads should be lively, full of stories and 
sidebars that add dimension. With that in mind, 
it is vital to plan every spread so the year is show

quently put a percentage on how sections should 

“It was the rainiest/stormiest/snowiest/coldest/hottest 
year ever.”

teachers were cut, it should be in the yearbook.

A HISTORY BOOK

should be able to look back in 20 or 30 years and 

across the nation, important elections, how the 

sule or in the people or advertising section through 
briefs and student reaction.

Sectional approach

subtract those needed for theme develop

maining pages should be divided up along 
the lines of the following.

Chronological approach

may be allocated two spreads and include 
sports in terms of summer practices. Stu
dent life might include modules on sum
mer jobs, vacations, camps and vegging. 

summer reading and summer enrichment, 
students who take college classes or on

include any activities planned for a group 
like a trip to Europe for language students 
as well as camps and workshops like year
book workshops and band camp.

Other approaches

vide the book into two sections. 
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“Who did the football team beat to win state? 

Remembering your yearbook is the only record of 
the school year, it is essential it be complete. Ev
ery sport should contain a scoreboard. Run it in 

needs to include the theme, cost of tickets, num
ber of attendees and any other details that are par

to prepare, set up and tear down. 

team lost every game or a coach quit midway during 
the season, it should be included in the book. Every 

coverage although how active a group is could de
termine if it gets a whole spread or shares a spread 
with other groups that only have meetings or as 
part of a spread on community service or parties.

sign of the book, all these things should be con

create a great and memorable book.

A RECORD & REFERENCE BOOK

Ripped from the JEA Listserv

week.

cord of every team was posted there.
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BERNADETTE CRANMER
After 17 years as a teacher, Bernadette Cranmer has taught English, 

She's created or recreated publication programs six times at three 
of those schools, helping her students to win NSPA Pacemakers, 
CSPA Gold Crowns, NSPA convention Best of Shows and JEANC 

opportunity to advise, biding her time as an IB English and Film 
Studies teacher during the school year and serving as a yearbook 



INTRODUCTION

a yearbook, few turn their thoughts to right and 
wrong, legal and illegal, what to print and what 

something cool for summer vacation?”

long project that culminates in a book for your 

Still, some thought needs to be put to these issues 

or may not encounter during the school year but 
make an excellent place to start the discussion 

Take each of these issues and open a discussion 

It should be a discussion that gets them thinking 
about things that might cross their way as they look 

As an advisor, you encourage your photographers to 
carry their cameras with them at all times and take 

raphers takes photos from start to loading of the 

A group of students is arrested at a warehouse 

starters from the basketball team that is going to 

are suspended and those in key positions such as 
those mentioned above are removed from their 

You have a photograph of the football team cel

toShop him out of the photo, use it as is or choose 
not to use it because he is in it?

yourself in uncomfortable places by having these 

you are comfortable with, be honest and up front 

something, they must do their homework and 
make sure it is balanced and fair and that it will be 
their jobs to show the principal their responsible 
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LAW & ETHICS
The United States Supreme Court has stated that 
young people do have the same First Amendment 

legal system has imposed restrictions on all citi
zens when it comes to exercising those rights in 

with rules governing behavior at school, particu
larly when it comes to expressing themselves, they 
are often unaware that those rules have legal limi

pression, society relies upon the ability of its citi
zens to make informed moral decisions about how 

and professional press do not govern every ethi

should be educated about student press rights and 
engage in conscientious discussions about matters 

Canadian law has been less restrictive and, in fact, 

Student expression
Every yearbook student should know the following:
The First Amendment
make no law respecting an establishment of religion, or prohibiting the free exercise thereof; 
or abridging the freedom of speech, or of the press; or the right of the people peaceably to as

Tinker vs. Des Moines

book that included a spread encouraging students to occupy a campus building or prevent other 

Hazelwood vs. Kuhlmeier

sional standards of excellence in grammar and expression, covering topics that might be deemed inap
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can go to let their imaginations run wild: some
where to show their abilities and that outlet is 

Yearbook is a class that enables students to 
construct pages that will then be put together 
to create a book full of pictures, memories and 

to be taken in account before a yearbook can 
be published, and one important aspect is to 

The Department of Justice Canada states that 

sole right to produce or reproduce the work 
or any substantial part thereof in any material 
form whatever, to perform the work or any sub
stantial part thereof in public or, if the work is 
unpublished, to publish the work or any sub

This, in simpler terms, means that everyone has 

ate and recreate anything, in any way you would 

it is just in your head, or if you have only told it 
orally; but once it is written down or recorded, 

For more info visit: 

There are ways for students to use copyrighted 
materials for their pages without having any 
worries, according to 
website provides information designed to: 

To summarize, copyrighted materials should 

educate their students about how to utilize 

doing this, students can be creative and have 
fun publishing yearbook pages while treating 
others' work in the same manner as how they 

For the most recent information relating to 
the Board of Canada Copyright Act visit



L
AW

S

Local Legislation & Policy

Libel Law
Libel is committed when a publication prints 
untrue information about a person that de

was printed;

to a third party;

gently reporting false information about a pri
vate person without going through the normal 

committed actual malice by knowingly print

someone with special importance or celebrity 
status in the community;

The publication being sued, or the defendant, 

means that it was obtained from a public of

Privacy Law

his or her privacy if one of the following occurs:

Intrusion, that is infringing upon a person by 
trespassing or by trying to obtain information 
in a place where one would normally expect se

Publicly exposing matters that are normally 

Depicting a person in a false light, making it 
appear as though he or she is participating in 

a photo of students cheering at a game to illus

without permission, to promote a product 

Copyright Law

images without their permission violates copy

often involves taking photos from the Internet 

present to take the photo or a publication pays 
a photo service for the right to use their images, 
then the image may not be reproduced without 

Obscenity Law
Although obscenity is not protected by the 

termination would involve whether the photos 
or words might be deemed inappropriately sex
ually explicit and whether or not they are con



Ethical Principles

ing and publishing the truth while minimizing 

is vitally important to examine possible scenarios 
ahead of time so that students are clear about the 
laws that pertain to each as well as how to make 

sional journalists adhere to a code of ethics, it 

Acting Independently
Decisions about coverage of clubs, activities and 
athletics should be determined in as fair and con

 
Christian Athletes does not mean that the former 

 
every student at the school, not just the small 

ETHICAL RESPONSIBILITIES

 
junior varsity and frosh sports coverage on the  

varsity softball team has as many pages as boys  
junior varsity baseball, that a large team like soccer 
does not have less coverage because it has fewer 

Advertising Policy
Do not allow advertisers to dictate coverage deci

used car dealership purchases an advertisement in 
return for inclusion in a story in the student life 

It is also not ethical to feature an image of a  
homecoming parade that focuses closely on  
signage promoting a local car dealer on a convert

Conversely, if someone who is an advertiser does 

an endowment, builds a new theater for the 

ethics and advertising policies could directly  
address such circumstances by stating that the 

from advertisers, nor does it feature advertisers in  



Publishing the truth
Even though a yearbook is oriented towards fea
ture coverage and not published daily or monthly 
as many student newspapers are, it is still impor
tant for it to be a faithful, trustworthy accounting 

yearbook cannot print retractions or corrections 
in the same manner as a newspaper can, it is even 

At times, it is tempting to leave out some aspects 

basketball team loses every game, the sports edi
tor may want to leave out the score box for that 
spread even though the scores are included on 

the truth, a more compelling and even compas
sionate way to cover the team would be in writ

collection in which they talk about how they kept 
motivating each other through such a tough sea

A more slippery and common problem for year

like PhotoShop to replace traditional darkroom 

altering the content of the image to correct the 
gym lighting of the volleyball photos so that they 
do not have a yellow cast, but it is misleading and 
unethical to move the placement of a ball, an ath
lete, a boundary, or a background object in a photo 

Minimizing Harm

partying, drugs, sex, depression, divorce and other is

passionate, tactful and even protective of students 

might want to speak out openly about an experience 
that was particularly hurtful, but once those thoughts 
and experiences are printed for the whole school and 

Consider anonymity to protect students who speak 
up about very personal, sensitive issues or to omit 

ly implicate other students or family members who 

Even a story on divorce, a seemingly common ex
perience for many students, could unintentionally 

At a particular school in California, editors included 
a special section in the yearbook that covered family 

more comfortable living with her father because she felt 

that her mother was not particularly considerate or 

of the year, the sister of the student in the interview 

turned out, unlike her sibling, she had chosen to live 

tend to misrepresent the situation, but she did not ask 

bers who knew the sisters would have shed light on the 

not intend to hurt the sibling or the family, that is what 
happened because the writer did not allow enough time 
for editing, discussion or research that would have re



Personal Involvement

about the loss as much as possible and do whatever 

what to do because they did not know the person 

It is important to be respectful of everyone at 

At one particular high school in California, a road 
racing accident took the life of a senior who had 

Several months later, another young man was 
killed while riding his skateboard in his neighbor

on campus; he was not on any sports teams, nor in 
any clubs; and he was not a friend of anyone on the 

when most of the yearbook was completed, so 

When the yearbook was distributed at the end 
of the school year, friends of both boys searched 

morial page showed what they loved about their 

yearbook should not include such a page because 
he had been doing something reckless when he 

there was an entire page dedicated to the other 
boy but there was no mention of their friend be

plained that the boy who had died earlier was glo

his skateboard innocently near his house, had been 
ignored as though his loss did not matter to those 

Instead of hearing thanks and praise for a job well 

letters to the editor in the local paper kept the 

school, all of the grieving friends and family mem

decided on an obituary policy ahead of time, dur
ing a period of peace rather than pain, then they 
would not have had to decide what to do when 
many people were in so much pain over the death 

Some schools handle this sad situation by hon

front of the advertising section or in front of the 
index of the book, being mindful that it is not ad

And, if someone passes away earlier in the year 
and is included in that manner, if another student 
is lost after the book is printed, the same size and 

space on it in the same section, or on a blank page 

memorial pages, but they do allow friends and 
family to purchase a student page in the advertis

The most important approach is to be sensitively 
realistic that this will happen at some point and to 



Resources:
Besides working through exercises in this chapter, there 
are a number of excellent resources available online: 

source for all legal and ethical matters related to 

rials and advice available at 
 educates 

lent model code of ethics available online at 

 posts its ethical 
policies online at 

 posts its 
code of ethics online at 

school students and teachers that is maintained by 
the Journalism Department at Ball State Univer

Studies at 
 is a center in Florida that edu

tips and other resources online at 
 is run by the 

materials and other resources under their Journal
ism 101 tab at 

Publications Policy

publish a policy that covers its right of free expres

lowing topics:

policies governing them;
That the book is a public forum;

It may also include policies regarding expected 



RIGHTS & RESPONSIBILITIES

job is to conscientiously and accurately inform its 

same time, a truly readable publication will also 

present that information and entertainment in an 

student body and its need to know the facts ver

members of the school population have a reason
able expectation to have their photos taken and 



Group Discussion Activity

ethical considerations for the assigned topic and then report out their decision about whether it is legally 

1. While working on a spread about what students 

clude students laughing, talking and dancing while 

are rumors that some of the students pictured do 

2. The editor of a student jobs spread decides that 

photographer permission to take pictures and 

through his tasks, the photographer is able to cap
ture images of every step of the process, including 
removing a live rabbit from its pen, knocking it 
unconscious, hanging it from a hook, removing its 

3. To illustrate a story on teenage depression and 

are of the same boy and girl simulating cutting 

4. In a local bullying case, a sophomore girl cre
ated a false Facebook page to ridicule a female 

classmate to attempt suicide, and the resulting ex

member who knows both girls was able to obtain 
screen images of postings before law enforcement 

phers also took pictures of the national television 
and print press at work when they came to cam

national attention to the situation covered three 

5. There is very little time to get photos of spring 

that can be covered, the page editor discovers that 
none of the varsity boys soccer photos contains a 

compensate, the photo editor uses PhotoShop to 
cut out a ball from a junior varsity soccer photo 

es the ball in what would have been its likely posi
tion had the photographer been able to capture 
the precise moment when the player would have 



Individual Homework Activity

For each of the three scenarios below, write a paragraph discussing all of the legal and ethical consid

1. It is an annual tradition for students to paint 

seniors were involved, and they also painted paw 

even though coverage of this event is supposed to 

several of the students who were there did take 
photos of the whole process and they posted them 

2. In March, a junior student is killed in a drunk 

were two other passengers in the car who are also 

police have evidence that all three were intoxicat

Every 15 Minutes program sponsored by MADD 

lection that included her photo, the student said 

3.
of actual students be included in the advertise

the tanning beds and getting spray tans at their 

ing in the warm spring weather in bathing suits, 
there are a lot of opportunities to gather photos 

tanning images are of some senior girls in bikinis 
who arrange lounge chairs and blankets along one 



Partner Research Activity

photography ethics violations:
 photographer

 photographer
Reuters photographer

 photographer

two professional publications:
 Policy on Manipulation of Photographic Images

 Photo Manipulation Policy

Individual Research Assignment



Individual Assignment Activity
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Individual Assignment Activity

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

 _________________________________________________________________________________________

___________________________________________________________________________________________

 _________________________________________________________________________________________

___________________________________________________________________________________________

 _________________________________________________________________________________________

___________________________________________________________________________________________

Partner/Small Group Research Activity
Create a Powerpoint presentation or handout that will teach one of the following topics to the yearbook 



Avoiding Problems

 



It is better to run the original photo as is or choose another photo rather than manipulate this image so that 



The proposition: As an advisor, you encourage 
your photographers to carry their cameras with 
them at all times and take photos whenever some

from start to loading of the student into the am

The proposition: A group of students is arrested at a 

those arrested are the Student Council president 

arrested are suspended and those in key positions 
such as those mentioned above are removed from 

You have a photograph of the football team cel

toShop him out of the photo, use it as is or choose 
not to use it because he is in it?

ANSWERS FROM THE INTRO





SAMPLE YEARBOOK POLICY

 

General Policy
 functions as a public 

tion of the United States and by 

pertinent to the school year, but a focus on 
 is to adhere to profes

Additionally,  also serves as a way for students to generate an authentic product while 
practicing the fundamental skills of journalism: reporting and writing, layout and design, desktop pub

Although changes may occur from year to year, this yearbook will be distributed in the late spring of 

Prohibited Material
Students who work on 

Bylines and Photo Credits
Students who complete stories and take photos 
will be credited for such work on each spread of 

will be handled consistently within each section of 
the publication as determined by the design edi

cepted from this policy as priority will be given to 

Responding to Errors
While 
a book free of errors, we realize that as a student 

such errors relate to content which materially af
fects any individuals and/or organizations, 



Book Sales Policy
Any student has the option of purchasing a yearbook, 
and the price of it will be determined by when the 

The total price will also be determined by the Edito

Flawed books can be exchanged with or without 

be the responsibility of the buyer to provide proof of 

Obituary Policy
Should a student and/or school employee die, the 

 will treat the matter in a 

ruled box in the back of the advertising section, just 

ual underneath followed by the years of birth and 

of the individual for those closely associated while 

Portrait Policy
In order to provide uniformity of colour, background, 
and head size in the album section of the book, 

 will only print portraits submitted to the 

rest of the school, and they also will have the option 
of purchasing the portraits; however, the yearbook 
sitting fee will be waived, according to the contract 

Advertising Policy
 has the right to accept, reject, 

If advertising is accepted, it does not mean that it 

ads will be sold for the yearbook that endorse il

Ad copy will be edited so that it adheres to stan

or be designed by 
notify the purchaser when a proof is available, and 

Student ads will be designed by  

available, and will give 7 days to review the ad and 

 does not guarantee the return of 

Advertising space in the book is limited and will 

of advertising sales will be determined by the busi

No refunds will be given unless an ad is omitted 



SAMPLE PHOTO RELEASE FORM

 
School name:  __________________________________________________________________________________
School address:  ________________________________________________________________________________
School phone number:  __________________________________________________________________________

Photography Model's Release - Single Event
Model’s name: _________________________________ Grade/Age: ____________ Birthday: ______________
Address: _______________________________________ Phone number:  _________________________________
Photo session date(s):  __________________________________________________________________________

Purpose of session(s):  __________________________________________________________________________

___________________________
, the terms of which are incorporated by this reference, I hereby sell and assign all 

derstand that agrees to license such images; and I do hereby additionally and concur
rently license  to use the images made of me as so described for the limited purposes 
and time, and on the terms and conditions expressed in my agreement with the 
I understand that unless otherwise expressed in my agreement with , if any, I will the 
above consideration as full payment for release of my rights to  and for the additional 
limited and concurrent use license I have granted above to 

No promises have been made to me with respect to the session except as set forth in this writing and in 

This contract is made and is to be performed at _________________, ___ ___
any claim or controversy arise concerning its terms, the parties will submit their dispute to the 
_________________ 
Dated: __________________________________________
Model’s signature: Parent or Guardian’s signature: 

____________________________________________  _____________________________________________
Yearbook Photo Editor’s signature: Publication Advisor’s signature: 

____________________________________________  _____________________________________________
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OBJECTIVES
Learn to work productively on a daily basis.
Understand that every deadline is made up of 
a number of parts.
Understand and use idea mapping to create 
spreads with a wide variety of components 
that help tell the story.

nal deadlines.
Create spreads that contain many voices and 
people on his spreads.
Actively participate to market the yearbook 
and its ads to help keep costs down.
Evaluate and determine what was successful 
and what needed work when the yearbook is 
delivered to the student body.
Provide positive feedback to each member of 

Deadlines are not solely an issue with publications. 
Students encounter deadlines with term papers 
and projects in every class. Whether it is complet
ing a term paper, studying for an important test or 

school and life. So the question becomes how can 

While there is always something to be done, a yearbook advisor will occasionally have a student 

as Terry Nelson was.
Terry, a former yearbook advisor in Indiana, kept a Job Jar on her desk. Get a jar from the cafete

tasks in it that can be done in a day. Go through it periodically and make sure the ones with imme
diate deadlines are there. For example, at least once a month, reminder notes should go into teach
ers’ mailboxes asking them what cool things they are doing in their class this month. Tell them you 
want to make them superstars by showing the learning going on in the class. The forms could be 
run in advance. The student’s job would be to cut them and put them in each teacher’s mailbox. 
Assigning someone to work with someone struggling is another great way to promote  
leadership and teamwork. 
Still another might be to assign a student to take a camera and spend the entire period in one 
classroom where they must take a minimum of 50 photos. The student learns to pay attention 

not meeting them can have disastrous results?

yearbook advisor, I can proudly and honestly 
say we never missed a deadline. It requires a lot 
of planning on the part of the yearbook advisor 

It means that every job is seen as important. It 
means that teamwork is essential and the phrase 
“that’s not my job” is never uttered. 
Let’s start from the very beginning. You know you 

of pages. At this point, the theme is amorphous, 
the content has not been determined and even 
the little things such as what font will be used for 
body copy and captions are still a question mark. 

line looms as early as October or November. The 

since coverage of things that happen in the sum
mer and fall are no longer fresh on people’s minds 
as months intervene. 
Whether a spring or a fall yearbook, time is of the 
essence. There truly is no time to waste.
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THEME
Many decisions about a yearbook are made based 

tire book around the carefully selected theme. 
Not only does the theme appear on the cover, 
endsheets, opening/closing and dividers, it may 
be carried throughout the book either visually or 
from an idea in the theme. Sidebars and secondary 
coverage may emerge from the theme idea.

theme the spring before school starts and that’s 
a great use of time and talent. Typically spring 

or April leaving an ample amount of the school 
year to work on things that will make the next 

time exists for consideration, tweaking and mak

to a yearbook workshop, they can get input from 

sophisticated and exciting their theme is or have 
discovered and developed something even better.  

next year special. Of course, they cannot know 

of which everyone is sure. Are school boundaries 
changing? Is a lot of teaching and administrative 

ing for the better or the worse? Is enrollment ex
pected to go up or down? Will there be construc
tion on campus? Are all the athletic team expected 

or will your campus be split as a new school opens? 

tions and answers are limitless. The overall ques

divides into groups and works on every facet of 
theme development from development of a slo

ally carry the theme through the book to theme 

culminates with a printed “book” that each group 
presents to the whole. The group will then deter
mine strengths, areas that need work and more. 

Other things that can be worked on during the 
spring include ad sales campaigns for the follow
ing year, preparation for book delivery, selection 

job descriptions with timelines for when things 
should be done.
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Just because it’s spring doesn’t mean the spring de

Don’t let any time be a down time. It will make a 

Exercise

more supportive of each other. 
Get back together as a whole and share the rules 
and decide which of them will be incorporated to 
make yearbook work better.

Senior ad sales. Consider moving the sale period to the spring before the senior year. 

If parents want to use a senior picture, have them give you something else that you can use and 
provide them with a deadline for replacing it. Having the photo you can use means you don’t 
spend months trying to get a photo. One reminder call is all you need.
Send them a pdf of the spread for approval. This ensures they are happy and you don’t have 

from them, you will assume the ad is correct and submit it for publication. Changes made after 
that deadline could incur an extra charge.

Name editors for the next year early. That tells them what they need to work on to be prepared 
for the next year. Classes editors can make sure they know all dates and places for portrait 
photos. Sports editors can start working on getting team shots for fall sports. Student life  
editors can make sure photographers are assigned to get summer photos. All can start working 

challenges they may need to overcome. 

week for training on desktop publishing, learning about reporting and photography. Give each 
assignments to work on over the summer.
Look for summer workshops. Editors may opt to go to more than one if for no other reason 
than to supervise at one of them. If there are several workshops in your locale, list them all and 
their prices and encourage students to attend at least one. 

groups going to? Summer school? College classes? Jobs? Hanging out? Family vacations? Language 
club trips? If your photographers can’t be there, ask if the group could take action shots for you.
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.

Other kids simply dropped into our classes may be in the “able and unwilling” category. They have 
some skill, but lack motivation. The leadership style there is “selling.” We need them to get enthu
siastic about something, even if that something is not what we had in mind when we began class.

because there is nowhere else to park them.

the same leadership style. The theory also implies that our goal is to move workers/students to 
higher levels as time passes.

Finding a way to motivate young people isn’t always easy. What works with one student doesn’t 
work with another. Here are two things that have worked for me. 

him/her. Is there something going on in his or her life that is keeping the him from performing 
up to par or on deadline? If I discover there is a problem, I can provide support, sympathy, a 
chance to hand over part of the job to someone else, if necessary, or a contract to ensure he or 
she gets back on track. If there is no problem and the student continues to be unmotivated to 
do anything yearbook needs, I assign journalistic tasks that require him to sit near my desk and 
do research. 

who needs help without being asked to do so.
This Call to the Hall brings that person out for me to praise and tell him how proud I am of him. 
If he is an undergrad, I start planting the seeds of leadership roles in his future. If he’s a senior, I  
compliment him on his maturity and tell him I wish he was going to be there another year. Those 
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Week 1

attended a yearbook workshop in the summer, there may be a theme that was developed there. That 

the school, the year etc. 

cluded? Are there secondary coverage items that would make it more complete? The editors need to put 

do you think would make this better?”
If there is no theme package, then you’ll have to start from scratch. 

A WEEK-BY-WEEK CYCLE

things and the newcomers have so much to learn. It will be a balancing act for the editors and the advi

Project

and ideas for sidebars/alternative coverages that 
may be included on the theme pages and through
out the book.

that is selecting fonts for the book. Typography is 
part of the graphic story. The choice of typography 
for theme slogan will graphically tie your theme 
and book together. Your theme fonts logo may be 

a visual unity for the entire book. For example, 
if your theme logo is made up of Poplar, a strong 
sans serif, and Garamond Italic, a fairly airy font 
with a slanting posture, you might consider adopt
ing the entire Adobe Garamond family for use in 
headlines, story text and captions. You could add 
Folio or Gill Sans, both attractive and readable 
sans serifs with condensed to light to extra bold 
options, for headlines and alternative copy blocks. 
Do NOT spend excessive amounts of time pick
ing body copy fonts.

Pick graphic concepts. These should be started 

then scanned elements, even fonts as art can be in
corporated into the design. Look at contemporary 

year’s books, you may look at them for ideas but 
don’t copy what those yearbooks did because they 
are using ideas from at least two years ago.
Once the theme and basic ideas are in play, the 

copy or photos in place by the end of the week. 
They should, however, have ideas of how the 

that show the theme is the right one and ideas 
for photos, including opening/closing and divider 
spreads. 



Week 2

Activity
As a group, make a list of everything that is impor
tant to you as a student at your school, as a person 
in your community, as a member of your family. 
Push yourself. Stretch your mind and your ideas. 
You should end up with a list in the hundreds and 
it may include things as random as toilet paper 
and Popsicle sticks. 

ing someone’s house, walking around with toilet 
paper stuck on your shoe, inviting a girl to a party 
by writing her invitation on TP, then rerolling it 

someone collects them, builds forts with them, 
played doctor with them. 

Activity: Complete your ladder 

spreads. Determine how many spreads are required 

that determines what will go on each spread. 
Take the number of pages in your book and sub

chart to determine numbers of pages per section 
found in the Introduction 

 to decide how many spreads 
go in each section. You may have to adjust this for 
your school. I taught at a school where 65 percent 
of the student body was in athletics. We increased 
the number of spreads there because of that knowl
edge. We have also done things like give every var

or three spreads at the end of the section. 

The point is that there are SO many good ideas 
out there. Don’t discard anything as being “dumb.” 
You want your yearbook to be fun and lively. Many 
stories will come from these ideas.
After making the list, see what goes together. 
For example, Internet, Facebook, Twitter, smart 

driving while texting could all be put together for a 
technology spread. Another example could be Per
sonal Sports, which could include extreme sports, 

school club sports and more. You should be able to 
come up with many photo ideas for a spread in a 

ideas that don’t have as many photo possibilities to 
the classes section.

Post the ladder and discuss if anything important 

culty in completing a spread on the topic. Can you 
come up with a list of 10 or so action photos to go 
with the topic?

computer program, not concrete. Events will hap
pen that cause changes to be necessary. The Febru

In the same vein, if there is a snow storm that 

to be ready to put something in the space even 

or at least concepts and photos for them if some



Idea mapping is a process that allows you to start with a central idea and then draw related ideas 
that can become photo ideas or main story topic or alternative story ideas.
Let’s say you say you want to do a spread on cars. It’s a totally legitimate idea since cars are a huge 
part of every student’s life, even if a student never gets one.
Write cars in the middle of a page. Now everyone brainstorms to come up with as many ideas 
as possible dealing with cars.

Wow, what a list. Now what of this list works for what? What will make good photos, good sto
ries, good sidebars? Obviously, several would work for the main idea. Let’s say we choose “Get
ting a car and making it your own” for the main story topic and some of the main pictures. Think 

in the mirror or the surface of the car, maybe someone putting something into his trunk and 

and people getting squirted. getting out of the car and walking into school, paying a parking at

ness” and the subhead is “Having a vehicle takes time and money, students discover.” 

sibilities are endless.
Can you see how a spread is coming together? No vagueness here and still plenty of other options.

ID
E

A
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A
P
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G

GETTING A FIRST CAR

Uses
using it for storage spot or as a mobile trash can
cars that are good for picking up chicks/dudes
car as an evening of entertainment

Costs
gas
insurance
tickets
other costs

Types
cool cars
POS cars

Obligations
being the chauffeur
sharing with a sibling
tote siblings around
moochers
punishments (grounded from car)
run errands for parents because they bought the car

Maintenance
at the car wash
working on your car
oil and other routine things
mishaps or wrecks

Owning
personalizing it
having your own



Begin Teaching Reporting & Writing
For this next exercise, focus on Interviewing 

. Everyone has 
a story, actually innumerable stories. Each mem

ries and write it in a journalistic feature story form. 

thing as simple as “Tell me about when you lived 

who you are.” Continue to ask “Tell me more.”
The story will need an interesting and focused 

 That’s tell

 

graphs, reminding students that new ideas require 
new paragraphs. 
The story should contain one or two interest
ing quotes. Not  but 

 Smith said.

Finally, the story should have a feeling of closure 
but not a conclusion. The closure could be a quote. 

 Smith said of 
settling down in Your Town. It could be a para
graph that tied up loose ends from the lead. Smith 
was beginning to see her current house as home. 

swer to a bet that he could write a short story in 

Never worn.”

Exercise

person and past tense. The only opinion in the 
story should come in the quotes.
Join groups into groups of four and have them share 
stories and make suggestions for improving them.
Edit everything in each story that is wordiness, 
opinion, meaningless description and replace all 
verbs and nouns with stronger versions requiring 
no adverb or adjective.



Week 3
Assign every spread in the book by deadlines.  

members have a spread for each deadline, depending Have them develop possible story ideas and side
bars, develop headlines and subheads and photos.

Exercise
Using the stories they wrote last week, have them 

 

. The main headline does not have to have a verb 
and must be an attention getter. The second head
line is written more like a sentence without a period. 
The headlines are in present tense. For example, the 

Main headline:

Sub-headline: Junior says living in seven states a 

staying in one place

Section editors should start working on section design. A number of things have already been 

accent font. Keeping some consistency within a section is essential although providing visual 
surprises for the reader is good.
Things to be determined: 
Column or grid plan. Grids provide many more choices but also require more decisions. A grid 
of two to seven picas is too narrow to use for a column of copy or captions so the designer must 
make a decision about how many grids will make up a column of story or a caption. 

essential is consistency within each section.
How will the story be told? 

important moments in the season. As a secondary story, the spread may have a package that in
corporates the team picture and names, the scoreboard and a stat box, one of the coach’s pictures 

be a dictionary of terminology for the sport and when it was used. Another could be stat box.SE
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how they make their deadlines. The schedule 

tiple story drafts and ending with multiple ed

at your school or could tell students that dead
lines require them to work on their deadlines 
every day. This helps the advisor manage the 

 
administration expects to see students working 



Activities for Business Managers
Create a script as in  sidebar.
Create an ad contract. 

put together in June and mailed or handed out in August. Now, they may be put online. The 
yearbook piece  included an order form to 
be turned back in with a cheque and the online website address and instructions for ordering. 

class photos would be taken for seniors in studio and on campus, when undergrad photos would 

coax those students who might not buy because they believed they were not in the book.  
We even gave guarantees to those who bought in the fall that they would be in the book beyond 
the classes section and group/team photos. We then made sure we included them in a quote box 
if they weren’t pictured in a candid.

Business Managers Plan Sales

for a book.

dent is in the book, using colour codes for photos and quotes. Monitor the list and put students 

Send a note to each student who has not purchased a book telling him that he is in the book on 
page XX and how to buy the book.

put in their student’s stocking.

Week 4

and advertising. 
While sales may have already begun, perhaps  
during school registration or open house, there 

many tentacles to reach out in many ways.
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Begin Teaching Caption Writing
Captions are the most read copy in the book and 
should be seen as an extension of the story tell
ing. They should not repeat something already 
on the spread somewhere else. They should pro
vide information that is in some way revealing.  

Exercise

interview them. The captions they write need to 

that tells what is going on without stating the ob
vious, a background sentence in past tense that 

Senior ad sales can be a huge revenue boost and help hold down the cost of the book. Consider 

Get a list of all the seniors with their parents’ names and phone numbers. Create a calling cam
paign to reach out and touch as many senior parents as possible with a script that tells about the 
senior ads. Whoever is making the calls must be ready to answer questions if a parent answers so 
be sure they know how much the ads are, how to reserve one, when they are due, how to supply 
the photos and if digitally, what the resolution must be. If you don’t hear from the parent in a 
week or two, call again.

opportunity to buy 
 

how much you love them, how proud you are of them and more. Please call us at 
 and we’ll give you all the information on buying an ad for your son/daughter.”

Look at the pigeon image included here. It’s obvious a man is holding a 
pigeon and has a hypodermic needle. 

Stick Up

Put students in groups and have them evaluate each others’ captions. 

P
L

A
N

N
IN

G
 S

E
N

IO
R

 S
A

L
E

S
W

R
IT

IN
G

 C
A

P
T

IO
N

S



CREATING YOUR YEARBOOK
While learning has to be ongoing, ie teaching writ
ing, design, photography, the desktop publishing 
program and more, so does meeting deadlines. It’s 

I repeat myself but there is no time for down time. 

Things to Consider
Have weekly meetings with the editors. They 
should know the progress that’s happening for 
their sections and the overall book.
Celebrate successes. 

birthdays for those who aren’t in school for their 
days. Keep it short. Consider brownies or cup

you” moment.
When someone does something superior, stop 
class to share it.
Keep a chart and put gold stars on it as students 

They should be about a week out from the sched
uled deadlines so there is still time to correct things. 
Knowing the nights in advance gives little excuse 
for missing them and provides opportunities for 

Keep circulating. Editors and advisor need to be 

tors responsibilities should be completed on their 
own time.
Laugh a lot.
Create songs. Yearbook giant H. L. Hall encour
aged this and many of us have picked it up. Use 
songs they know and create new lyrics.

Here’s a song I created to the tune of  
The Lion Sleeps Tonight

In the YB Room
Pre-Verse: 

 
The advisor creeps tonight 

 
The advisor works tonight
Pre-Chorus: 

Chorus: 
Wimoweh, wimoweh, wimoweh, wimoweh 
Wimoweh, wimoweh, wimoweh, wimoweh 
Wimoweh, wimoweh, wimoweh, wimoweh 
Wimoweh, wimoweh, wimoweh, wimoweh
Verse 1: 

 
 

 
The designers design tonight
Chorus 
Verse 2: 

 
Great photos upload tonight 

 
Great photos are cropped tonight
Chorus 
Verse 3: 
Hush my darlings, don’t weep my darlings 
The deadline goes tonight 
Hush my darlings, don’t weep my darlings 

Chorus
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have a party. Decompress. Talk about what went 
well and what didn’t. How can we change things 
that didn’t work so that they do? 

their position was and then brainstorm to come 
up with all of the tasks that went into their job. 
Come back as a group and share. This will pro
vide even more ideas. Now put them in order as 
they need to be done during the year. If there are 

ticular part of the job easier, put that tip in as well.

skills rather than just being a dumping ground for 

with students you want, you won’t end up with 
dead weight and morale busters.

members. They should write what characteristics 

ONCE YOUR YEARBOOK IS FINISHED

them that you respect their opinions and would 
like them to recommend students who work hard, 
make deadlines and take criticism well 

. 
Sure you’d, like those super smart students too but 
you want work horses. 

ing they have been nominated to take one of the 

that carries a lot of responsibility and must be  
competed on deadline. Tell them what they will 

improved editing skills, photography skills, an op
portunity to learn desktop publishing and more. 
Include an application that requires them to write 

they know the details 
. The story must 

be in third person.

for the newbies to learn and for the editors to 
show and develop leadership. Have snacks and 
a particular thing you’d like them to learn. Give 
an assignment they would need to bring back the 
next week.



and finally, YEARBOOK DELIVERY
You want to make yearbook delivery a big deal. If 
you can have a party with music and food and the 
only thing that will get you in is your yearbook, go 
for it. Start advertising it early. If all you can do is 
set up a table for students to come by, decorate that 
table and play music and advertise that early as well. 
Create a letter to go into the front of the book  

 The letter should tell how many pages 

sure it isn’t damaged. Tell them to return the 
book before they get it signed, that you would 
be happy to make an exchange at that point. The 
letter may explain how the theme was chosen or 
why you changed the order of the book. It also 
should remind people that the book is created 
by students as a part of the class and while every  
attempt was made at perfection, please forgive 
any errors that were made. 

We included all of the purchasers together on one 
list but put a star in front of the ones with names 
if we were handing them out at a booth. 
Another option we found that teachers liked was 

the classrooms. We used second period and pulled 
books and boxed them according to who was in 
the class. We had the principal hold the bell until 
all books were delivered and the unclaimed books 
were back in my classroom. We kept them in the 
boxes by the teacher’s name, breaking down the 
boxes as they were emptied until we were down to 
a hundred books or so. 
Finally, time to critique the book. 

to look for little mistakes. Unless it’s something 

ad left out or class photos left out, let’s just en
joy our work. Mistakes are bound to be there no 
matter how hard you worked on making the book  

other books have mistakes and they may have had 
multiple professionals looking at them.
After yearbook delivery, it’s time to look at the 
book in a critical way, meaning looking for what 
was done right as well as what can be improved. 

ways but think oreo
wich what needs be improved in the middle and 
then end with the good. Take notes. If it’s some

an error, let it go. 



Assignments

Find your three favorite spreads and tell what you 
liked about them. Include discussion of design, 
headline, copy, alternative coverages, photography 
and any use of graphics.
Even the three favorites could have elements that 

and tell what they would have done to improve them.
Find the three spreads you like the least and tell 
why? Are they expected and ordinary? Are the 

changed for future years.

made their yearbook experiences a good one.
Have seniors write wills to bequeath things they 

Get a package of paper dinner plates. On each one, 

and each person is to write something nice on it.

creating a yearbook. They can only use six words. 
Hyphenated words count as one. Punctuation 

lieved you could do it. 
.





Name_______________________________________________________Grade ____________________

Address _______________________________________________________________________________

City ________________________________ State/Province ___________ ZIP/Postal code ____________

Cell phone ____________________________________________________________________________

Email address __________________________________________________________________________

Parent’s name _________________________________________________________________________

Cell phone ____________________________________________________________________________

Email address __________________________________________________________________________

What position are you most interested in?

New applicants may apply for any or all of the following:
Staff member  |  Photographer  |  Business Staff

Staff members may apply for any or all of the following:
Staff member  |  Photographer  |  Business Staff  |  Section Editor  |  Managing Editor  |  Business Editor  |  Editor in Chief

What do you believe you offer to the staff?

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

What do you think are qualities that you offer to the staff?

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________  

APPLICATION FOR YEARBOOK



Application for Yearbook (side 2)

Read and check the following statements assuring you are aware of the responsibilities

___ Making deadlines with quality work is essential .
___ I realize that there will be required late nights that I will be expected to attend. 

The dates will be provided to me at the beginning of the school year.
___ I will be a positive force on the staff, being a morale booster, not a morale buster.
___ I realize that if I am reporting on a topic, it is my responsibility to keep up with the information and  

to interview the appropriate people.
___ I realize that I am expected to help sell the book and ads for the book.
___ I realize I need to go to a summer workshop.
___ It is my responsibility to make sure that everything in the book is accurate, fair and balanced. 

If necessary, I will report other staffers who are not living up to our standards.

Write a 100-200 word story, painting a picture with words. Make sure the story is in third person. 

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________



YEARBOOK CONTRACT FOR STAFF

I have read the attached belief statements 
and am in agreement with them. I will use 
these beliefs to guide my decisions in the 
coming year.
I hereby give my word that I will maintain 
at all times a positive attitude about all year
book activities and assignments, and that I 
will do my best to recruit a strong, motivated, 

low yearbook leaders and me in the coming 
school year.
I will attend weekly lunchtime meetings to 
discuss theme ideas, leadership concerns, 
teambuilding activities, development of 

ligations on Tuesday lunchtimes, I will make 
an honest attempt to share my time evenly 
between the two responsibilities.

sign and story angles that could help with the 
2011 yearbook theme and coverage concepts. 
I understand I should be on the lookout all 
the time for possible themes and concepts.

I, _____________________________________,  

Signed _______________________________________ Date _________________________________________

ties and meet all assigned spread deadlines to 
the best of my ability.

org/courses/course_detail .aspx?id=nu_

Copy” course within the next two weeks. I 
understand that I will not be able to pass the 

I will ask for instruction on how to use the 
programs we use to make sure I am fully ca
pable to design and edit photos in these pro
grams.
If my position includes responsibilities for 

Stylebook and begin to read through it, us
ing page markers to note places that contain 
materials pertinent to the copy contained in 
the yearbook. I will also begin to make a con

editing skills.



Yearbook Contract for Staff (side 2)

As an editor, I believe…

raphers, and it is the duty of all editors to report, 
write, photograph, and create spreads of the high
est quality in every deadline.
Editors lead by saying, “Come, follow me, and I will 

ening situation with little preparation or guidance.
Editors collaborate with and coach writers to do their 

writer’s work because the editor feels it is inadequate.
Editors work hard, remain focused on getting the job 
done quickly and correctly, and use their time wisely.
Editors love their work and their publications, 
and they consistently behave so others know these 
publications are truly precious to them.

Editors maintain a positive attitude and a positive 

are just as happy to clean up a writer’s copy as they are 
to clean up spilled food or a mess in the storage room.
Editors work closely with the advisor to create a 

tors will never speak negatively of a situation or a 

ed to create a high quality publication.
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The following descriptions were ones that I had when I was the advisor at Highland Park High School 
in Dallas, Texas. I required editors to adjust the description as needed as the job changed. For example, 

responsibility. I also worked at having a balance of new to old people. I recruited from the middle school 

I learned a lot from them every year.

SAMPLE JOB DESCRIPTIONS

1. Editor(s) in chief-This could be one person or 
several with each having a area of expertise.

quality; provides spreads for production dead

section editors.
Designs or oversees design of the cover, endsheets 

closing and dividers.
Writes the colophon.

lines and upcoming photo and copy coverage.
Compiles the ladder.
Approves any changes to the ladder as coverage 
develops.
Working with the managing editor, plans celebra
tion days, special holiday activities, celebration of 
birthdays and half birthdays for those birthdays 
fall in vacation time.

Checks and prepares all spreads for submission to 
the plant.

Attends a summer yearbook workshop to prepare 
for the upcoming leadership role.

Is actively involved in creating a book sales campaign.
Helps teach leadership
Helps teach the desktop publishing program and 
the system for keeping up with everything.
2. Managing editor(s)

This can be one person or several. Consider man
aging editors of production, content and cover

quality; provides spreads for production dead

using the theme throughout the book.

editorial board.
Assists the editor in the design of the cover, end

opening, closing and dividers.
Acts as editor in the case of absence. Is number 

Helps the editor review deadlines, upcoming pho

Assists in the ladder development.
Working with the editor, plans celebration days, 
special holiday activities, celebration of birthdays 
and half birthdays for those whose birthdays fall 
in a vacation time.



Games that build team spirit.

Checks and prepares all spreads for submission to 
the plant.
Attends a summer yearbook workshop to prepare 
for the upcoming leadership role.
Is actively involved in creating a book sales campaign.
Acts as a writing coach, improving copy writing
3. Section editors

submitting a partial ladder to the editorial board 
for consideration.

Meets deadlines set by editorial board and ensures 
that all of those working for him/her make their 

Attends all mandatory work sessions for deadline.
Helps select photos to be used within the section, with 
the assistance of the photo editor or photographer.

captions, headlines and secondary coverage on 
spread on deadline.

or making deadline.
Copy edits/proofreads one other section’s spreads 
for content, readability and errors before deadline.

Attends a summer yearbook workshop for the up
coming leadership role.
Is actively involved in creating a book sales campaign.
4. People editors

tion of all picture packets and student/teacher IDs.
Distributes Senior Information Forms, collects 
them and compiles them for the People Section.
Distributes forms to inform any senior student 
who did not have his/her picture taken for the 
yearbook that he or she will not be pictured in the 
upcoming yearbook’s senior section

rapher and makes sure the senior and his/her par

out a portrait have a candid published somewhere 
else in the yearbook so that they will be represented.
See section editor description Number 3 for rest 
of responsibilities.
5. Clubs/organizations editors

Arranges all club photos to be taken for inclusion 
in the yearbook.
Gets names for all group shots and ensures that 
they are typed in and edited.
Helps determine coverage plan that guarantees all 

interesting way.
See section editor description Number 3 for rest 
of responsibilities.
6. Sports editors

Keeps scores for all games for all sports, including 
freshmen, junior varsity and varsity girls’ and boys’ 
teams on a weekly basis.
Collects game/team statistics.
Encourages and maintains positive working rela



tionships with coaches, their assistants and the 
athletic director.

See section editor description Number 3 for rest 
of responsibilities.
7. Photography editor-Some advisors don’t re-
quire the photo editor to be a photographer. Rath-
er this person stays on top of the assignments both 
before they are shot and after the assignment was 
supposed to be included.

tos used in the yearbook.
 

photographers.
Makes photo assignments for all photographers 
and logs these assignments on a log posted in the 
pub room.
Keeps track of all camera equipment and alerts 
the advisor when theft has occurred or repairs 
need to be made.
Sits on the Editorial board and participates in all 
decisions dealing with yearbook theme, cover and 
photo usage.
Carries a camera with him/her at all times and ac
cepts photo assignments.
Covers or makes sure there is coverage when a 
photographer is not able to shoot an assignment.
Assists in the selection of all photos used in the 
yearbook.
Uploads or oversees uploading of photos to the 
appropriate folder for those assigned spreads to 
be able to use.
Creates a system of backing up all original images 
onto CD.

yearbook.
Checks all captions for accuracy, including the 
spelling of names and photo credits.

Writes captions for photographs used in the yearbook.

Attends a summer journalism workshop to pre

8. Photographers

Carries camera with him/her at all times at school.
Shoots all assignments or makes arrangements for 
all assignments to be covered.
Collects caption information on photos.
Deletes poor pictures from digital card. Uploads 
remaining images in appropriate folder.

with photographer’s name included.
Checks accuracy of all captions and checks the 
spelling of all names with the school directory.

Attends a summer yearbook workshop for the up

9. Business manager

Is responsible for all business transactions, includ
ing the sale of yearbooks, selling of advertisements 
and paying of bills.
Sits on the publication’s editorial board.

Keeps original advertising contacts in a binder. 

ad’s publication.
Sends a copy of the ad for approval before the 

advertising manager to use in design.

Keeps a list of all yearbooks ordered.



Works with the school treasurer on all deposits 
and withdrawals used for yearbook purposes.

nancial balance with the school treasurer.
Sits on the editorial board and participates in all 
decisions dealing with yearbook costs.

yearbook or to allow students to travel to state/
provincial or national journalism conventions.

If possible, attends a summer yearbook workshop 

10. Advertising manager

Sells advertisements.
Conducts him/herself professionally when meet
ing with or talking with potential ad clients and 
other merchants.

Designs all ads while paying attention to contract 

Assigns student photos to be taken for the ads.
Seeks approval from advertiser on ad design  
before the deadline.
Turns in money collected from ad sales to the 
business manager.

 
senior students’ parents.
Designs all parent patron ads.
After photos are scanned for parent patron ads, 

their owners after the book is distributed.
Attends all mandatory deadline meetings.
Writes feature stories or designs infographics for 
use on each advertising page.

11. Copy editor

 
possible angles, sources and questions prior to the 
interview process.

Proofreads the stories and captions after they are 
placed on the page.
Checks the spelling of all names.

for a quick turnaround to the plant.
Checks the tone and the accuracy of all headlines.
Posts a list of students who are not to be used for 
quotes, in stories or photos once they have been 
used in the yearbook.

Checks ads for accuracy. Checks against the con
tract for accurate phone numbers and addresses.
May be a member of the editorial board.
May attend a summer yearbook workshop.

is used and that adjustments to it are approved by 
the section editor.
If there is a story on the spread, discusses possible 
ways to complete the coverage with the section 
editor and copy editor.
Interviews and gets quotes and background for the 
story or to include in captions if there is no story.
Notes number of photos needed and how many 

Writes photo orders and discusses them with the 
photo editor or photographer assigned to the spread.



Provides photographer with a copy of the de
sign template and discusses story angle so photos 
match the topic of the spread.
Helps brainstorm for photo ideas. 

own photos, he/she should ascertain when and 
where to take the photos.
Writes complete captions. On dominant and ac
tion, reaction, emotion photos, gets a quotable 
quote to go with the caption.

the spread. For example, if the spread requires 

that should be done immediately.
13. Social networking editor

In this day and age of slowing yearbook sales and in
creased use of social media like Facebook and Twit
ter, having a social network editor is imperative. 
This person must be the epitome of responsibility 
both in determining appropriate content and mak
ing posts daily to the yearbook Facebook account. 
Pictures should go up and down regularly. 
Put in video that couldn’t be used in the book.
Post spreads. 
List names of people who made the book this week. 
Put in anecdotes and great quotes. 
Make it interactive. 
Use Twitter to tell people to be in a certain spot to 

to have them come to a Flash Mob. 
Put the link to Purchase Your Yearbook.com on 
the site. 
Make something happen on the page every day. 
Or even from class when something cool happens. 
This will sell books and make them less expensive, 
allow you to buy equipment and take students to 
workshops.

14. Advisor

Teaches the students computer programs and re
freshes them on journalism skills early in the year.
Works with students on the development of their 
story, design or photo assignment.
Helps establish a system to ensure students make 
deadlines.
Checks frequently with the student business and 
advertising managers.
Is actively involved in creating a book sales campaign.

them a grade.
Helps with getting spreads submitted to Friesens.
Helps with proof checks and return in a timely 
manner.
Motivates and inspires.
Helps students to keep yearbook a positive experience.
Mediates in times of arguments or disagreements 

tional convention. Acts as a chaperone.
Stays abreast of the latest journalism techniques, 
practice and industry developments.
Provides career shadowing opportunities for  



JAG Yearbook

1. What are some of your goals for this publication next year?

2. What are some strengths you would bring to this publication and this position?

3. What are some weaknesses you would have to work on to be successful at this position?

Keep These in Mind

When Applying:

Being chosen as an editor is an honor. It is 
a creative and exciting opportunity but one 
that requires patience, leadership and lots of 
time. Do not enter into this endeavour with-
out being prepared to go above and  beyond 
the call of duty.

All editors are encouraged to attend a 
summer camp to improve their skills and 
generate ideas for next year’s publications. 
Editors in Chief must attend a camp!

NAME:

Preferred positions (in order of your preference):

1.

2.

3.

4. Write me a letter, convincing me why you should be awarded this position. Detail what special experi-
ence or qualifications you have that will separate you from your other staff embers. Also, discuss specific 
plans you have to improve the publication next year. Please attach this letter to the back of this application. 
One page is sufficient.

KATHY HABIGER’S JOB DESCRIPTIONS



Kathy Habiger’s Job Descriptions (side 2)

Editor-in-Chief * 

Determines theme, content and overall style rules for yearbook. Coordinates stories, photographers and reporters for each dead
-line. Must be a strong leader, willing to critique, criticize and praise when necessary. Must be a strong voice in community and in 

of design and photography, and keeping track of progress of reporters, photographers and section editors for each deadline. 
When push comes to shove, the editor does what it takes to get the pages out the door. In addition to seeing the book out the 

Managing Editor*

Assists editor in assigning stories and deadlines for each deadline. Responsible for keeping track of reporter’s progress for each 

production duties on all pages, including page numbers, page names, page folios, as well as double checking production duties 

the end of each deadline. 
Section Editor (Student Life, Organizations, Sports, Academics, People)*

Responsible for the design and overall content of each spread in your section. Also responsible for editing and proofreading of 

consistent and free of errors. Count on working into early June to complete your section or help others complete their sections. 
Photography Editor *

progress on those assignments, determining which photos will be used for those spreads, and updating photographers on “photo 

toning photos using Photoshop) for each deadline. Must be a leader who is willing and able to take photos at short notice and to 

who miss deadlines  
Copy Editor

Responsible for reading all copy and captions for each issue of the newspaper. The copy editor should be comfortable with AP and 
publication style, grammar, spelling and overall organization and source selection in stories. The copy editor should not be afraid 
to give concrete and constructive criticism for each piece of writing.  Copy editors will be responsible for meeting with writers and 
photographers to discuss stories and give critiques. The copy editor should also read every page prior to submission to the printer 
in order to ensure consistency and proper conventions.

Index Editor

Responsible for the organization, content and design of the index, perhaps the yearbook’s most important section. This person 
will also maintain an updated “hit list” as the year progresses to track which students have appeared in the yearbook. This takes a 
very organized and committed person, considering the job is highly important to the book’s success and far from glamorous. This 
editor’s job is typically one of the last to be completed, usually in early June. 

Business Manager/Senior Ads Manager

tas, the design of each ad, selling extra ad space, communicating with advertisers (and senior parents) and sending invoices and 

success and far from glamorous. 
Web Content Editor

Responsible for organizing and uploading content of the yearbook (including stories and photos/photo galleries) to 
mvnews.org.  This person would edit all material prior to uploading and would help schedule photographers in completing 
photo galleries correctly and in a timely manner.

or questions from administrators, teachers, students or patrons.

JAG Yearbook



YEARBOOK PLANNER

yearbook spread planneryearbook spread planner
Section/Spread Editor

_________________________

Team members

_________________________
 photo    reporting   STDs    editing

_________________________
 photo    reporting    STDs  editing

_________________________
 photo    reporting    STDs  editing

_________________________
 photo    reporting    STDs  editing

School events that must be covered:

__________________________________

__________________________________

World events that must be covered:

__________________________________

__________________________________

Theme connections:

__________________________________

__________________________________

Logos (the facts we must include) coverage ideas:

__________________________________

__________________________________

Pathos (the emotions readers want) coverage ideas:

__________________________________

__________________________________

__________________________________

People in the news:

__________________________________

__________________________________

__________________________________

Quote Collection
A series of comments on a topic by newsmakers or students.

Opinion Poll

Fast-Fact Box
Including “Who Wins? Who Loses?” “What’s at Stake?” “What Hap-
pens Next?” “Key Players”  “Key Issues” 

Bio Box

form and itemized by key characteristics.

Quiz
A list of questions that provide a chance for readers to interact 
with the story.

Glossary

understand topic better.

Checklist
A list of guidelines or questions that allows readers to assess needs 
or itemize key points.

Q&A
Recreates a verbatim dialogue between the reporter and the 
newsmaker.

Map
A visual way to give geographical information to readers.

Diagram
A plan or drawing that shows how something works or explains 
key parts.

Step-By-Step Guide
Breaks down a complex process by taking readers through it one 
step at a time.

Timeline
A chronology of events highlighting key moments in the history of 
a person, place or issue.

Fever or Line Chart
Measures change over time by plotting points on a graph.

Bar Chart
Compares two or more items visually through side by side 
columns.

Pie Chart
Compares parts that make up a whole, usually in percentages.

STORY TELLING DEVICES

THUMBNAIL SKETCH

LEAD COVERAGE

___________________________________

Angles / Visuals / People in the News

___________________________________

___________________________________

___________________________________

COVERAGE AREA #2

___________________________________

___________________________________

___________________________________

COVERAGE AREA #3

___________________________________

___________________________________

COVERAGE AREA #4

___________________________________

___________________________________

___________________________________
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Day by Day (side 2)



FIRST DAY PACKET FORM
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Here’s the top three reasons to buy your yearbook now.
1. It will never be less expensive. 
2. You won’t have to remember to do it later.
3. You won’t be sorry when everyone has one and parties without you.

There are two ways to pay for your yearbook: You can fill out this form and bring your money 
or: cheque to room 236. Do it before Sept. 30. The price goes up on Oct. 1.

Go to PurchaseYourYearbook.com, find our school name and buy your yearbook using a credit card.

Name________________________________________________________Grade_______________________

Address____________________________________  City______________ZIP/Postal code_______________

Homeroom teacher (or second period teacher--depending on how you want to deliver it

You can also Pay Online:

Seniors get their senior photos taken at the portrait studio. Call 800-687-5555 to 
make your appointment. Check online at portraitstudio.com for what you need to 
bring. Appointments last 30 minutes and there is a $15 sitting charge.

Undergrad photos taken on campus. Dress appropriately

Last day to buy your yearbook at the reduced price. Buy online or at school. 
Senior credit sheets handed out through first period

Seniors can do on-campus portraits. Only two shots will be taken at no charge

Undergrad retakes and make-ups taken

Group shots for clubs will be taken before and after school

Last Day to replace a photo in a Senior Ad

Buddy pictures taken outside the cafeteria before school, during lunch and after-
school. Cost of the photos is $5 per person. Photos will run in the ad section of the 
book. You may buy your book at the October price and subtract your $5 buddy 
picture cost!

Senior credit sheets are due

Senior panoramic photo

Final day to buy a senior ad or a buddy ad

Meeting for parents of juniors to provide info for senior ads. Cafeteria at 6:30

Senior ad sales start for this year’s juniors. First come, first served

Last day for juniors to buy a senior ad in the pre-sale

Seniors get their books for the senior picnic

PARTY HEARTY. Yearbook delivery to school and all-school signing party with 
music, food and fun. Your yearbook is your ticket in! 

June 15-Sept 30:

Sept 10-13:

Sept 30:

Oct 3-5:

Oct 10-11:

Oct 15-18:

Oct 18:

Oct 20-22:

Oct 31:

Nov 3:

Nov 15:

Feb 15:

March 1:

March 15:

May 18:

May 19:



March 1, 20XX

Dear Mrs. Mathers,
The members of the yearbook staff are writing to you to ask you to help us. We are in the process for drafting 
people for next year’s yearbook and we know that you know people in your classes that you consider hard 
working, trustworthy, disciplined and dedicated. Obviously, it would be nice if they are great writers and are 
extremely creative but the reality is, we know we’re not always going to get the Val and Sal of each class.

We would greatly appreciate it if you would take a few minutes to look over your classes and write the names 
of students you think would fit in well, work hard and be a credit to our school. 

Please return this letter to Mrs. Smith by Friday. 

We thank you in advance for your help.

Sincerely,

Yearbook Editor

Names of those you recommend:

_______________________________________  _______________________________________

_______________________________________  _______________________________________

_______________________________________  _______________________________________

_______________________________________  _______________________________________

_______________________________________  _______________________________________

LETTER TO ENGLISH TEACHERS



March 15, 20XX

Dear name of student,
It is our pleasure to tell you that you have been nominated by one or more people for a position on the YEAR 
and NAME OF YEARBOOK. It is indeed an honor in that being a yearbook staff member brings many respon-
sibilities and requires a lot of time and talent. As with many of the best students on campus, we realize you have 
a plethora of choices but few of them will bring as many opportunities to learn or as many ways to shine. 
So, why yearbook?
Being on yearbook means taking the responsibility to tell the story of every person on campus in both word 
and photograph. What a responsibility!
You’ll learn how to manage your time and people as you assume leadership roles and grow into them.
You’ll learn to write stories people want to read. Really—they’ll want to read them because you will learn 
interviewing and writing skills that will stay with you your entire life. (Did you know that employers today 
say that is what is sadly lacking in so many of their new hires?)
You’ll learn photographic skills that will stay with you. You’ll learn how to take photos that tell stories and 
show people as they are—lively, emotional and involved or quiet, pensive and reserved. They all have stories 
and you’ll learn to capture them.
You’ll learn design skills and about desktop publishing.
And more.
What you won’t be is sorry you became a part.
We’re including our yearbook application. We hope you’ll take the initiative to fill it out and bring it by 
room XXX. And if you have questions, please come by and visit with us. 
Sincerely,

Yearbook editor

LETTER TO INVITE NEW STAFF



We all may wonder how much our students learn about creating a meaningful yearbook. Advisor Mike 

2011 West High School Skjold staff members
Fifty minds. Hundred hands. One book. 
Work as one. Accomplish as one. 

Shoot, communicate, procrastinate, deadline. Lessons learned. 
Stressful as hell. Pleased with results. 

Everyone poops. We poop with creativity. 
The biggest learning experience so far.

Frustrating deadlines. Headshots galore. Changed me. 
I hate yearbook. I love yearbook. 
There is no “I” in yearbook. 
One year. One book. Lifetime friends.

Overlooked. Discovered life behind a lens. 

So many stories, so little time. 
Saw their side of the story. 
Wrote well, got better. Love results. 
Picturing people provides purpose para photographers. 

Tried something new. It changed me. 
Put out on a limb; growth.
Lessons one, two and three learned. 
One family. Now I have two.

Yearbook, a passion that consumes me.

SIX WORD MEMOIR



Date
Your book is a 320-page book. Please take a moment to flip through it and make sure that it has all the pages 
and is not damaged. If there is a problem, bring the to THE YEARBOOK ROOM, and we will exchange it 
for an undamaged copy. Please know, if you start to have it signed, you will have to determine if you want a 
new one. We cannot let you keep both.
(If you changed format, you might want to consider explaining it) This year, we determined that we were 
going to do a chronological book. We assigned a certain number of spreads to different times of the year and 
then we included things that happened during that time on that spread. That means that clubs you belonged 
to may be on a number of different spreads just as the big moments for a sports team may be on different 
spreads. We hope you enjoy the new format.
It’s been a long year since we started work on The Name of Yearbook. We want you to know that we worked 
for accuracy and to bring the year to life for you. We hope we captured many of your memories. That was 
what we took as our challenge. 
While our goal was perfection, we know that there are mistakes in the book. Please don’t point them out to 
us. Just as you wouldn’t point out that the quarterback missed the pass or the lead in the play missed a line, 
consider our effort to produce this book for you as the best we could do at the time. 
If we failed to cover something you think we should, please let us know so that we can work on it for next year.
Thank you.

The XXXXX yearbook staff

LOGO FOR YEARBOOKLOGO FOR YEARBOOK

LETTER INSERTED IN YEARBOOK







KATHY HILL HABIGER
Kathy Habiger teaches photography and journalism at Mill Valley 
High School in Shawnee, Kansas, where she also advises the Jag
Wire newsmagazine and JAG yearbook. Habiger was named a JEA 
Distinguished Yearbook Advisor in 2007 and was named the Ad
visor of the Year in Kansas in 2010. The JAG consistently earns 

tion in Kansas City in fall 2010 and is president of the Journalism 
Educators of Metropolitan Kansas City.

ERIC THOMAS
Eric Thomas began teaching yearbook, newspaper, digital pho
tography and journalism at St. Teresa's Academy in Kansas City,  
Missouri in 2002. In 2008, Thomas was named Missouri Jour
nalism Teacher of the Year. The 2008 Teresian yearbook earned 
a CSPA Gold Crown nomination, and the yearbook has earned  

A graduate of the University of Missouri journalism school  

 
associations and teaches at various photojournalism and journal
ism workshops during the summer.



INTRODUCTION

important thing they do prior to starting a year
book. Would a yearbook be a yearbook without a 
theme? What does a theme do that makes a book 
work that couldn’t happen otherwise?
I have to answer it all depends on the theme. Over 
the course of many decades, I’ve seen themes that 
both underwhelmed and overwhelmed. I’ve seen 
themes with promise undelivered and those I 
didn’t expect to be much to deliver a punch. It’s all 
in the development. 
You can depend on themes that are surface themes 

bother themes. “Once upon a time,” complete 
with nursery rhyme characters and allusions, has 
no business being a high school yearbook theme. 
The same is true of a construction theme that leans 
heavily on the fact that their school is undergoing 
construction and uses graphics that includes hard 
hats and drills and equipment that has everything 
to do with the construction crew and nothing to 
do with the students in the school. 
The purpose of a yearbook is to tell the story of 

mood and climate of the school year and to tell the 
story so that it is believable, real and remembered. 
That’s where a theme comes into play. 

perfect word, phrase or expression that sets it 
apart from other years. Some year, it may be No 
Small Change, replete with pennies glued on from 
the year of book. Another may be about how there 
isn’t just one side to the story. For that year, In a 
WORD, with the “OR “played up, provides a plat
form for a plethora of sides to the story. Double 
edged, this theme also has the “WORD” portion 

every spread that showed the culture and climate 
of the school and its student body. 

of where the theme may go. 
Enjoy the stories that two yearbook advisors share 

themes and apply what you learned to creating 
a theme others will point to as being one of the 
greats.
 refer to the writing chapter on page 37 about writing 
theme copy.

OBJECTIVES
Understand the purpose of theme in unifying and creating a mood for the book.
Understand that a theme must be appropriate for the school and the year.
Develop a theme slogan that visually will be used throughout the book.
Create theme design that sets it apart from the rest of the book while creating a continuity through
out the book

St
ud

en
ts 

W
ill

...
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Advisor: Kathy Hill Habiger
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Page Count:

Delivery:
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B
A

C
K

G
R

O
U

N
D

 A
B

O
U

T
 O

U
R

 SC
H

O
O

L
, O

U
R

 Y
E

A
R

B
O

O
K

, A
N

D
 O

U
R

 ST
A

F
F



PART I: SELECTING A THEME

How does your staff brainstorm theme ideas?

storming theme ideas. We’re a fall delivery so 
there’s no huge rush to pick a theme until the year 
starts. My editors all attend a summer workshop, 
but don’t spend time developing a theme. They 

type courses to plan the management and design 
side of the book. To start the year, I do my fair 

week of class, using Powerpoints on how to de
velop ideas as well as loads and loads and loads of 
examples from yearbooks all over the country. We 
also look at trends in graphics from professional 
publications and websites. My goal is to give the 

and beg for the chance to think of their own. Once 

in at least two ideas for a theme. They must have 
a rationale behind the theme, content ideas, sec

porated into designs. We then have each member 
share their ideas in front of the class. At this point, 
there’s no comment on the ideas, just the chance 
to share.

How do you narrow down ideas?
Once all the ideas have been presented, we discuss 
the pros and cons of each one. Some get knocked 

been done before, they are cliché, they don’t relate 
to the school year or they would have hard time 
being developed for an entire book. Once we nar
row the list, we start to look for patterns in ideas. 

gested a theme that related to words or speaking 
or conversations. And then, the dilemma started...

What if you can’t agree on a theme?

suggested “Duly Noted,” and planned to incorpo

and fresh perspective on each topic in the book. 
Duly noted means appropriately recorded, an idea 
that does work perfectly for a yearbook concept. 
She presented mostly content ideas, lists of things 

students and lots of statistics about the year. The 
design EIC suggested “Words” and presented a 
design concept that incorporated overlapping lay

well as a ribbon of typewriter tape that could be 
incorporated into theme pages. The ideas were 
similar but neither editor was going to budge from 
the actual name of the theme. So we did what any 

ioned, anonymous ballots. In the end, “Words” 
won, mostly because the editor’s presentation of 

how the book could look and because the majority 
felt that readers would understand a simple term 
like “Words.” They thought that readers wouldn’t 
know what “Duly Noted” even meant or how to 
pronounce it, and I can say I’d have to agree with 
them. We’ve had several themes over the years 
that readers just didn’t “get,” despite our best ef
forts. Simple is best when it comes to pleasing your 
readers. Having a clear design plan for “Words” 
also shows just how important it is to develop the 
theme visually for the readers.



PART II: DEVELOPING A THEME
Once our theme was born, it developed slowly over the next few 
weeks, and evolved many other times as the year progressed. 
Here are some ways we developed “Words.”

What visual ideas did you use  
to develop the theme?
Our design EIC was particularly tal

to develop the theme. After several 
starts and stops, two main visual ideas 
helped drive the design and look of 

First, we’ll start with the typewriter 
ribbon. Let’s just say it shows how cre
ative the editor was to even have the 
ribbon in a box in his bedroom. Most 
teenagers have never even touched a 
typewriter. The ribbon represented 
“Words” in an artistic, old school 

text on the ribbon to showcase words 
or phrases. They loved it so much, it 
was showing up everywhere on every 
design nook and cranny of the book. 

thing, so the editors decided to keep 

lated pages. They scanned the ribbon 
in various lengths and used it to set 
text like theme copy, subheadlines 
and cover art. We think it helped 
make those theme pages stand out 
from the crowd and keep the ribbon 
special, just like the theme pages.



Second, we used layers of images in
volving words scanned into the back
ground of most spreads. That layering 
begins on the cover with overlapping 
words like receipts, hand written 
notes, hall passes, stickers and text
books. You could get lost for days try
ing to read those words, making the 
cover interactive for readers. Those 
same layers of words appeared some
where on nearly every spread in the 

consistent throughout the book.



Quotable headlines:

Some sections, like this 
people spread, used a 
quote from the story as 
the headline. They also 
emphasized one word in 
the quote to add layering 
and depth to the package.
That's What She Said:

In the people section, 

ish a random phrase, like 
“I shouldn’t have laughed 
but when...” To add to the 
design, we had each stu
dent who answered the 
question to write their an
swer on a dry erase board 
and get their photo taken 
holding it.

How did the content of the book relate to the theme?

for content. Each of the following designs incorporated the theme in various 
ways, and you will see repeating elements on some spreads and from section 
to section, something that made developing theme and staying organized 

Theme-related content:

cept of words to brain
storm ideas for spread 
content. This student 
life spread focused on 
students who speak lan
guages other than English 
at home. Their words in 
other languages are lay
ered in graphics in the 
background. Secondary 
coverage translates com
mon English phrases into 
their own language.



Layers of words:

a layer in the background 
with some sort of handwrit
ing or text that relates to 
the topic of the spread. For 
this clubs spread on Red 
Ribbon Week, handwritten 
names in the background 
represent those who signed 
a pledge to stay away from 
drugs and alcohol.
In their own words:

On many designs, second
ary coverage consists of ex
tended quotes about a par
ticular topic or event on 
the spread. For this orga
nizations spread, students 
described Red Ribbon 
Week in one word, then 
elaborated on their answer 
in an extended quote.
A little light conversation:

This academics spread is 
about a new art class called 
Survey of Fine Crafts. Sec
ondary coverage includes 
a conversation between 
two students as they work 
on a class project. The 
reporter simply wrote 
what she heard; there’s 
no interpretation of their  
conversation.



Descriptions from  
the “experts:”

This sports spread fea
tured an interview with 
a key soccer player, 

terms that relate to her 
sport. This helped edu
cate the reader as well as 
develop the theme.

Words from parents:

Each senior ad featured 
one word from the copy 
the parents provided that 
the designer thought best 
represented the student. 
Parents loved this! It was 
a relatively easy design el
ement to add to the pag
es that helped bring the 
theme into typically forgot
ten pages like senior ads. 



Quotes via eavesdropping: 

Putting random quotes from students at the bottom of each spread has been 
a tradition in the book for several years. The process is somewhat laborious 
but the result is one of the most popular things about the book for students. 

assigned to eavesdrop in the locker banks, in their classes or any other places 
students are conversing. The vast majority come from classroom situations 
when a student shares something in front of the class or with a group during 

sion from the source and enter them into an Excel database on our yearbook 
server. One of the editors then selects the quotes and places them on pages, 
careful not to duplicate students in the process. There are quotes on each 

so you can see how they look on the spread.



we make no apologies for that. Some start with quotes, something most journalism professors tell you to 

weren’t the most popular kids, the ones everyone’s already heard about, but they all had stories to share.

you come up with ideas for content and copy 
on the dividers?
Our book was not organized by traditional sec
tions; it didn’t have all the sports spreads or clubs 
spreads or academic spreads lumped together in 
one part of the book. The ladder mixed all the 
spreads into a random order, with the exception 
of the people and senior ad sections which were 

etc. had a certain design look to it that helped the 
reader identify what type of spread it was.

tional organization of the book, we decided to in
sert theme pages in the book at logical stopping 
points. If you really pay attention, you’ll see the 

ally to keep the ladder organized and to send pages 
in consecutive chunks for printing purposes. The 
theme pages serve mostly to stop the reader at 

from spread designs.



The conversations idea was a result of our brainstorming sessions. What better way to showcase the 
words people say than by just listening to conversations and recording them? We picked locations famil

listening, recording and transcribing what they heard. No small task, with sometimes more than an hour 
of conversation to sort through. The photos added to the content because the readers could see and hear 
what was happening during those recorded moments.



copy to make it relevant to readers?
This is one area in which this book shined. The 
editor who wrote the theme copy started with list 

bathroom stalls, on a Powerpoint in your Chemis
try class, on texts from your phone, on Facebook, 
on a coach’s clipboard. She had lists of people’s 

ey on her account, the morning announcements 

the words to the new alma mater introduced this 
year at graduation. Although many of these things 
could be heard or read at most high schools, they 

Gonser, not just the lunch lady. It’s coach George 
Raddell, not just the football coach. It’s conversa
tions shouted over the noise of the lockers in the 

This is what’s so important when developing a 

ate copy that will transport readers back to their 
high school experience when they read the book 

events, ideas, people and anecdotes on those pag
es that represent what makes your school unique. 
This takes a ton of work, but the best themes are 
so personal, there’s no question which school is 
being showcased.
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1. Why is a strong theme important to a yearbook?

A strong theme is important because it gives 

which they can interpret and present the 

the story of stories. A theme is a hypothesis 
about the deeper meaning in a chaotic con
glomeration of events. 
2. What made “Words” a strong theme?

Words was strong in its adaptability. I can
not think of a situation that could not be tied 
somehow to the use of words. Also, Words 

we addressed words as pertaining to the theme 

3. What were some of the challenges you faced 
in developing the theme?

Doubt. 
I often doubted that the theme could actually 
work. How can this theme explain something 

that a theme shouldn't make complete sense 
until the end of the year, and perhaps not even 
then. A theme provides structure by asking a 

book, as much as a record, is an attempt to an
swer the question your theme proposes. 

book than in the content of the year. 
Good yearbooks tell good stories. It’s easy to 

ested in people. Sure, they have penchants for 

Karl Sparrman is a sophomore at Calvin College in Grand Rapids, Michigan. He is studying architecture, 
biology and philosophy. He was the 2009 editor in chief of the Mill Valley JAG yearbook.

fast lenses, variations of helvetica and scrupu
lous grammar, but primarily, they are eager to 
understand the people and places with whom 
they interact and live. 
4. In what ways did you plan to incorporate the 
theme into the book’s content?

I tried to incorporate the theme into the book’s 
content through images and writing. I used a 
typewriter ribbon motif on the cover, theme 
pages and elsewhere, to make the words of 
Words more tangible. Individual pages incor
porated words from posters, plaques, letters, 
signs and other things that related to the page’s 
story. Stories particular to the theme tried to 
show more directly how the meaning of events 
is imbued with words. Spreads with transcribed 
conversations tried to show how we use words 

doesn’t make for very interesting stories. 

selecting a theme?

Stay loose. Pick a theme that is highly adapt
able. A theme should not dictate how you por
tray people, places and events, but make you 
ask questions about your subjects and the in
teractions between your subjects. For example, 
the theme “the happiest days of our life” might 
describe the experience of a few popular, hon

ty invited students, but not the experience of 
students for whom high school is social hell. A 
good theme does not make judgments. A good 
theme asks questions. 
If you feel up to the challenge, try something 



IN
T

E
R

V
IE

W
 W

IT
H

 K
A

R
L

 SPA
R

R
M

A
N

 (C
O

N
T

IN
U

E
D

)

sure that the theme is not hindering your sto
ry telling, but enhancing it. In this case, form 
should follow function. Or perhaps more ac

is working when it is helping you tell a story 
that is more nuanced and more coherent. Also, 
keep your audience in mind. A theme must be 
approachable for your readers, who in this 
unique writing opportunity, are also your sub
jects. A good yearbook is like a collective di
ary, and the point of a good diary is to better 
understand oneself. A good yearbook helps a 
community understand itself, not simply as a 
collection of individuals, but as a social ecosys
tem. Imagine approaching your yearbook from 
the eyes of a student who did not go through 
the process of its conceptual development. A 
theme that is too abstract will turn the reader 

lous doesn’t give the reader any deeper under
standing of his or her history. 
6. Did the theme development process continue 
into the year? How so?

to work was not decided until quite late in the 

decided, the design continued to morph. More 

the conversation spreads were made to match 
the opening spreads. 

7. Did you make adjustments as the year went 
on and if so, how?

Yes. Stories were changed. The design evolved. 

Personally, I learned to stop caring so much. 
That is, I learned to stop thinking and go 
do. The making of a yearbook is a necessar
ily messy endeavor. It’s about boldly getting to 

an institution, students, teachers, coaches. All 
of them learning, teaching, playing, laughing, 
trying, failing, succeeding, understanding, re
membering, forgetting, living. The book is a 
product of these explorations. Even the best 

yearbooks are honest explorations that do as 
much as the can with the time they have to un

tions approachable for their readers. 

strive for recognition, but gets dirty and ex
hausted diving into the narrative of their com
munity. Perhaps, if they're lucky, a yearbook 

tives of our humanity that for so many are ob
scured by the busyness of the present. 



1. Copying another school’s theme because 
you think it’s cool
A theme that worked for one school may not work 
for another. It’s never a bad thing to draw inspi
ration from excellent books, but it’s always a bad 

2. The Genero-Theme
Generic themes that don’t relate to your school 
or a particular year prevent your yearbook from 
representing what makes the year unique. Avoid 
that list your yearbook company provides and 
branch out using your own ideas. Or if you do se
lect something from that company list, make it 
personalized to your own school. Ask yourself if 
your theme could be used at any other school in 
any other year. If it can, keep working.

3. Genero-Theme Copy 
No one will read theme copy that doesn’t relate to 
their school experience. Write down examples of 
events or phrases or anecdotes that showcase what 
happened in your school that particular year. You 
might think “no one reads theme copy” but what you 
really mean is that “no one reads bad theme copy.” If 
you make it compelling, if students can “see” them
selves in the copy, they’ll read it again and again.

PART III: THEME MISTAKES TO AVOID

4. No staff buy-in

how to incorporate it into their stories, photos and 
designs, someone’s not doing a good job of leading 

make the theme stick. You must give them endless 
examples of how to develop the theme. You must 
make them love the theme as much say you do.

5. Going over their heads
Sometimes a theme is just too sophisticated for 
the average reader. Our 2002 yearbook theme 
was “Paradigms.” A few smarter students would 

The book sought to show how that particular year 
caused many students, clubs and events to break 
the mold and start new traditions. Most students 

never heard of the word before. I doubt they got 

something everyone can relate to and is accessible 
to all students.
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Thomas Jessica Allison

HOW WE CHOSE OUR THEME

that it was at this lunch table that our theme was 
essentially born.

The lunch table was in the journalism building at 

Summer Journalism workshops. And the two edi
tors who were too stressed or too tired or too full 
to eat, they were Jessica Ann and Allison Pericich, 

school year. In my mind, they weren’t eating be

coming yearbook. They had worked closely on 

Washington DC to present their National History 

nothing had ever been so charged, so emotionally 
loaded, so tense and so personal as choosing this 
theme, as creating this book. 
I invited them to each pitch me their idea for the 
theme, and I would be listen, brainstorm, consider 

Lesson of Theme Development 1 
Find someone who can be honest
If your advisor doesn’t want to choose sides, you 

tell you that you are being too simple, or too silly, or 

and your advisor commit to a theme.



So, back at the lunch table, here comes the pitch. 
Jessica lights up as she talks about a book that is 
inspired by National Geographic magazine, with a 

long each. The photography would be displayed 
large, yet the stories would be fewer in number 
but longer and more demanding to research. She 
envisioned huge display headlines and fairly con
temporary, yet not trendy, design sensibility. 
And Allison is pumped up as she talks about a 
book that is inspired by our campus at St. Teresa’s. 

our three buildings on campus and lots of found 
artifacts. Her book is all about texture, antiques, 

If Jessica’s book would feel like a National Geo
graphic adaptation, Allison’s would look like an 
antique memory album. Me? I love both ideas. I 
can imagine both books being glorious and stun
ning and amazing.
Jessica and Allison? They both seem adamant 
about not liking the other person’s idea. Ouch. 
Can these two ideas be compromised? Can we 
have a little bit of Allison and a little bit of Jessica? 
Can we have a little bit of Jessica’s contemporary 
magazine and little big of Allison’s vintage scrap
book? Can we have a little bit of Jessica’s huge 
display of pictures along with Allison’s vision of a 

It was pretty obvious to me then, that no, this is 
not a time to blend two nearly opposite themes. 
The book that would come from that compromise 
would look like two creative minds duking it out 
on nearly every spread. “Our theme is contempo
rary,” one font would say. “Actually, our theme is 

background would say. So much for compromise 
in that respect.
“Is there any theme that you do agree on?” I ask. 
“Sure,” they say, as they describe a bland theme 
that truly, I don’t even want to describe here. They 

agreed on a theme, but that theme was as sheepish 

Lesson of Theme Development 2 
Compromise doesn't mean meeting halfway
Somebody had to give. I told them, “You can do 

stinks, and you both know it, and you both are 
better yearbookers than that. You will feel miser

open those yearbook boxes next August. So, work 

work it out so that you have a challenging theme 
that isn’t a compromise.”
Often, I tell my editors that the hardest things 
about being an editor don’t have anything to do 
with InDesign or picas or resolution or deadlines. 

member who just does what other people tell her 

to convince you that our theme is the best theme 
ever.” And compromising by admitting that some
body else has a more appropriate, original and fully 

picked at them in that nervous way you do when 
you don’t want to say what you are really think
ing. “I want to break up with you.” “I quit.” “I 
HEART you.” What they both were thinking, and 

pid theme is like an SUV tethered to my condor leg 



So, what happened? They essentially selected  
Allison’s theme, “Environment,” although they 
didn’t like that particular word, and eventually 
changed it to “surroundings.” I am sure that the 

time that Allison and Jessica had disagreed. I also 
know that there were many more tense and tear
ful moments than the one that they shared with 

 
 Jessica relented. And Allison was gracious. And 
they went on to create my favorite yearbook ever. 
And the princess married the prince.

Lesson of Theme Development 3 
Sell the Staff
Remember how Jessica had theme idea that she 

voice that is equal parts 
(a) Authoritative: I know what I am doing, have 
labored for months on it and have a great plan; 
(b) Receptive: I am willing to hear where my idea 

our boat; and 
(c) Excited: I love my theme, and I love you, and I 
am so glad that you guys get to hang out for the next 

You as editors can accomplish only so much. You 
can only cover so many events, tone so many pho

do the rest of the work and they need to believe 

but through your production cycle. And that be
gins with a strong voice and an even stronger, ex
citing theme or concept.
So, what was the idea that we were so excited to 

here are a few big ideas to think over.



3 CIRCLES OF YEARBOOK AWESOMENESS:
Let me explain one of my grand yearbook theories. 
At the beginning stages of creating a yearbook, I 
think that you have three basic concentrations, 

Theme
What is the theme? The central idea that binds 
your book together through devices like original or
ganization, repeated graphics and, most commonly, 

Design
How will you design? The way that arrange ob
jects on individual spreads. You might be aiming 
for a sparse and contemporary design with tons of 
white space and hairline rules. Or, you might be 

Coverage
Finally, what kind of coverage makes sense? These 

phers and graphic artists plan to document the 

story with no other coverage? Or, will it be a col

Venn diagram. In the middle is a place where all of 
those circles overlap. This is the yearbook sweet 

How do you make sure that your yearbook hits the 
yearbook sweet spot?

to make sense together. 

and every thing that we do in the book will be angu

will model our designs after ESPN The Magazine 

charts, sidebars and colourful screens.” Great, I say. 
You have both a theme and a design started.

gests that one of the primary focuses this year is 

by themselves, having a design concept based on 
curves and circles? What happens when she looks 

You explain to her that . . . repeat after me . . . The 
theme, design and coverage need to make sense to
gether. And while her ideas a great, they are totally 
outside of the intersection of theme, design and 
coverage that you have diagrammed and planned. 
Having a strong theme, of course, means having a 
theme that can support great designs and cover

 a strong theme means cre
ating designs and coverage that make sense with 

the right direction. And sometimes, even if you do 
that,  a theme will mean saying no to 
theme and coverage ideas that are wonderful, but 
not for the book you have planned.

Theme Design

Coverage

Awesome- 
ness



AN EXPLANATION OF HOW THE BOOK WAS DIVIDED  
& HOW IT COULD BE ADAPTED TO OTHER SCHOOLS
Remember the idea that the theme, design and coverage need to make sense together? That was the next task for 

Theme Concept
What's the big idea?
from one campus to another, a landmark event in 
the life of the oldest school in Kansas City. Our 
editors wanted to celebrate the 100th anniversary 
of our campus in an unexpected way. They didn’t 
want to do a book focused on the number “100” 
as much as they wanted to create a book that re
directed attention back on the physical space of 

choice, through sweeping panoramic photos, 
through antique textures, through a new way to 

our Windmoor campus’s 100th year.
Do you have key words? When we started brain
storming the theme, we used the word “Envi
ronment” to describe our intended focus on our 

realized that “Environment” had some political 
meanings that would distract from the book, and 

early in the school year, after some of our pages 

energy and life, but more important is that they 
pinpoint the unique central idea of your theme.

 Often, choosing a theme in

pages and topics for your book. Most common for 

Student Life, Academics, Sports, People, Ads, Refer

For this year, we decided to organize the book around 

lowed us to concentrate on the physical space of the 
buildings without ignoring the important stories.

Design Concept
How will you treat white space? In our book, we 
decided against having any. If you page through 
our book, there is always something in the back

ject, some oversized type. We wanted the book 
to feel constructed by human hands, not by a 
computer, so something other than a white back
ground made the most sense.



Who is your idol? I think it is vital to have a design 
idol, someone who you are borrowing from at least 

making this idol NOT

who were using tons of layers in a vintage way 
since those were our major design goals. We 
found two unexpected and professional sourc
es. First, the retail women’s 
clothing store Anthropolo
gie has the same classy vin
tage faux scrapbook qual
ity that we aspired to. And 
second, our school’s public 
relations arm designed a 
bunch of posters that the 
girls liked. When I invited 

the school’s graphic designer to talk to the class , she 
presented her process and even shared some of the 

Will you be using repeated graphic elements? This 
could easily be part of the theme heading above, 
but it applies directly to design as well. Perhaps 

every opening spread? Every division spread? Ev
ery spread in the book? Only on the cover? Giving 
your designers a clear instruction on this will make 
your designs more consistent. For us, the most 
common repeated graphic element was a curvy 



among a dozen pages of mostly alternative cover

to make this general decision early and tie it to 
your theme presentation. For our 2010 book, the 

tive coverage early in their brainstorming process. 
The resulting spreads often had more alternative 
coverage than traditional story copy. Again, this 

previously done.

Coverage Concept
How much is too much I won’t dwell on this as 

there is one key consideration about coverage 

too much coverage? To answer this, you should 
decide whether you aspire to be the kind of year
book mostly devoted to spreads with alternative 
coverage. Or do you want to be a more traditional 
photos with story package? Of course, making this 
decision doesn’t mean that there aren’t exception



FROM BEGINNING TO END
As with the revision of a great essay or the writing of a classic song, revision is the key to good yearbook



You see much more com
mitment to the eventual 
theme idea of “Surround

grounds, the beginnings 
of using found paper, imi
tations of designs from 
the Anthropologie store, 
some basic font choices 
and a commitment to al
ternative coverage. What 
don’t you see here? The 
textures are pretty muted 
and colours almost pastel. 
We will ditch that soon, I 
promise.

A few more promising 
ideas surfaced here as 
we added antique photo 

the left and a more vivid 
background tint. You see 
even more space bud
geted for alternative cov
erage at the bottom of 
the spread, although we 
weren’t quite sure what 
it would look like yet.



I love this page design 
because it is at once an 

yet the result of so much 
earlier work. At this point 
we knew a couple things 

were going to need to 
build a huge library of pa
per samples, paper clips, 
and textures to avoid 
repeating ourselves too 

was going to take huge 
amount of work per 

loved what we saw.

ished spread for one of our 
opening pages. It's my very fa

of mine has ever made. You 
see many echoes of the earlier 
evolutions above, but so much 
more sophistication and bold
ness. The colours are richer, 
the textures more convincing 
and the paper samples more 
intriguing. And true to our 
earlier prediction, this spread 

there are at least a dozen layers 

Illustrator and PhotoShop.



Simplicity continued on the endsheets where a 

take on years and years of sepia age. Restraint was 

Although most yearbooks choose to make a bold 
and colourful splash on the cover, we thought 

leatherette with a texture and embossed antique 

we asked the publisher to rub black ink over the 
surface to give the illusion of wear. The spine had 

of antique books.

MORE PAGES EXPLAINED . . .



We felt that we could be a bit more adventurous 

sion that you are taking your reader through from 
the cover through the title page. Are you simply 
repeating yourself, or are you introducing some 
new and exciting ideas along the way?

What better way to talk about the “Surroundings” 

the campus. The following pages featured sidebars 

key throughout the book.



book was divided among 
our three campus build
ings and “The Quad and 

two division pages were 
the same template, there 
were some consistent el

copy, a timeline, a candid 
photo from the location 
and the year that the area 

a large faded type in the 

Once we had established 
the antique look to the 
book, we felt we could 
use some contemporary 
design concepts, like the 

on many people on cam
pus, both serious issues 
and goofy moments.



To further develop the 
idea of found objects, we 
used a symbolic piece of 
athletic equipment from 

sports spread. Notice 
however, that we contin
ued to use the same kind 
texture on each spread, 
but with varying colours.

In order to connect 
people of the past to the 
book, we scanned in old 
yearbook photos from 
notable people who 

current teachers who are 
alums, our lone celebrity 

wonderful wife!



THE RESPONSE
One of the great surprises of completing this book 
was the reaction of the administration, students 
and alumnae. As a private school, St. Teresa’s is 
constantly interested in showcasing our school to 
prospective students, prospective donors and par
ents. While we didn’t set out to make this book a 
part of the public relations of our school, once the 
school president saw some page proofs, she said 
the administration would purchase enough books 

WRAP IT UP
To all of my new editors, I say this, “Imagine that 

est way. Ready? Set. Go.” Of course there is a ton 

much exciting possibility.

for each faculty member to have a copy. Addition
ally, the administration purchased a few dozen for 

their purchase; we sold about 20 more books this 
way. In all, the theme and showcasing early page 
proofs earned about 100 additional book sales, 
which is about 20 percent of our total annual sales.

Most of all, that question relies on a strong sense 
of theme and concept. So, as you envision some
thing other than that scary blank book, as you 
begin seeing the polished and inspiring book that 
you are going to create this year, stay true your 
theme. Ready? Set. Go.



Activity 1: Who are you?

have them answer the following questions as well 
as any other that they can come up with that might 

is. This group will stay together throughout the 
theme developing process.

What are your school colours?
Describe your school, using as many words as you 

Describe your student body, make sure you get all 

How does your student body describe or think of 
your school?
What do other people say about your school?
What would you like people to say about your 
school?
How will your students perceive this year?

ACTIVITIES 
by Judy Babb
Now that you’ve read how two schools developed their themes, it’s time to put all that learning to work 
developing a theme of your own. 

Activity 2: What fits us?
Come up with as many phrases or words that come 

can be something that provides something to play 
with, your school’s location or colours could evoke 
a theme. Even after, a concept is chosen, contin
ue playing with it. If your school is Ponder High 
School, “Ponder this” could become the phrase 
but you might also come up with “Think again” 

headlines for secondary coverage. 
Keep pushing until you have 10 or more phrases 
to work with. 

Activity 3: Developing each phrase
Write each phrase on a piece of paper. On each 
paper, write everything you can think of that you 
could include in photo or word to support the ap
propriateness of the theme. Turn the paper over 
and write down each section of your book. Try to 

from your main theme slogan.

Activity 4: Eliminate the weak links
Select the strongest based on your brainstorming. 
Try to get down to no more than three

Activity 5: Think visually
For each of the theme possibilities, think graphi
cally. Think graphics that can be used throughout 
the book. Create a visuals to share with the class. 
This would include a main theme phrase the way 



Theme Development Example

JUSTus

Developing a logo:
Choose one or a couple of fonts that will then be
come your theme fonts. Use them in the develop

Where you and Ibecomes us

There is no ‘I’in team

No Fooling us

usto the 9th degree

Part ofus

Addingus together

Justice High School

No “I” in team
We are one
One of us
Just saying
Just about over
Just in case

 
 

No fooling us
Where you and I becomes us
jUStice is ours
What’s the fUSs?
And MORE

Student Life

Sports

People

Academics

Clubs & Organizations

Ads & Index



Activity 6: Create a cover

should include a front, spine and back cover. The 
front should contain the theme slogan, a begin
ning of the graphic story, the name of your book 
and the year. The spine should include the name of 
the school, city and state, the year and the volume 
number in Arabic numbers. 

This one starts any number of graphic possibili
ties. First the typographic choices. The use of the 
script as a graphic allows the designer to bring in 
the font as a graphic throughout the book. The 
strip of photos, the layers of transparencies, the 

ties for development inside the book.



Activity 7: Create the rest of the theme 
package
Using the graphics and typography used to devel
op your cover, create a front and back endsheet, a 

spread. Remember, the more polished it appears, 
the greater the possibility of it being selected as 
the theme. Place photos, create the headlines and 
body copy as you’d like it to look. Add alternative 
copy blocks that you’d like to see used.

Activity 8: Present the theme package
Each group will make a presentation for the rest 
of the class. Preferably each member of the group 
would be responsible for one thing. 
Explain the process they went through to come up 
with the idea and why they think this theme was a 
prime idea for this year. 
Show the cover and discuss the elements that make 
up the cover and how they think the graphics and 
concept can be carried throughout the book.
Show the endsheets. 

ple and division spread example.
Answer questions as a group about the theme.

Activity 9: Decision time
After all presentations are made, bring the en
tire group together. Have each person say which 
theme package they like best and what things they 

changes they think should be made. 

Activity 10: Vote

Make sure each section of the book is included in 
the theme process. How is copy on the dividers 
going to be written? Will it be a typical narrative 
or perhaps a numbered list? If a numbered list, 
then do lists become part of the development of 
the rest of the book? 
Assign photos to be taken for the theme spreads.

for all theme pages. 
Make sure the rest of the book looks like it “be
longs” as part of the same book as the theme.



YEARBOOK THEMES
This is a list of themes that have been used, some many times. It is hardly complete and while the list may 
be useful, you must remember that it’s how you develop the theme rather than the phrase itself. It must 

This list is provided to help you brainstorm. It is not supposed to be “pick a theme and force it to work.” 

A
The A list
About face
Above & beyond
Above it all
Absence of moderation
According to all accounts
Across the board
Acting our age
Actions speak louder than words
The adventure continues
After all is said and done
After the fact
Again and again
Ahead of our time
Ahead of the rest
aka
All about change
All about us
All and all
All at once
All better now
All eyes on us
All in one piece
All in the mix
All in the numbers
All of our memories
All of sudden
All of the above
All others are green with envy
All over the place
All over town
All part of the picture
All part of the plan
All that shimmers
All things aside
All things said and done
All together now

Are we caught up yet?
Are we for real?
Are we having fun yet?
Are we Lion?
Are we there yet?
Are you connected?
Are you ready?
Aren’t you the one?
Around the block
As a matter of fact
As a rule
As big as life

As far as anyone knows
As far as it goes
As far as we’re concerned
As good as done
As good as gold
As good as it gets
As long as we’re together
As luck would have it
As we know it
As we see it
Aspire to inspire
At a loss for words
At best
At face value

At it again
At long last
At the crossroads
At the peak
At the rainbow’s end
At your own risk
Attitude
Attitude is everything

All ways
All worked up
All wound up
All wrapped up in tradition
All’s well that ends well
Alone together
Along for the ride
Along the way
Alpha & Omega
Alphabetical order
Always and forever

Always never the same
Always room for more

An acquired taste

An American classic
An eye for style
An inside look

And don’t you forget it
And it all comes together
And now for something

And now it’s your turn
And so it was
And that’s just the half of it
And the story begins...
And then some
And then there was one
And your point is...
Any given day
Any way you look at it
Any way you say it
Anything and everything you
Anything but ordinary



B

A banner year

The best is yet to come

C
Call it what you want
Can you believe it?
Can you dig it?
Can you top this?
Capture the moment
Carved in stone

The breaking point

who are we really?

Causing an uproar
Celebrating heroes
Center of attention
A century in focus

The big picture
The big squeeze

A bird’s eye view

The bottom line

Case in point
Catch us if you can
Caught in the act
Caught in the middle



D
Dare to dream
Dare you
Day after day
A day at a time
A day in the life
Day to day
Days, hours, seconds
Deal with it
Deep impact

Déjà vu
A delicate balance
Despite it all
Details

E
Earning our stripes
Easier said than done
Eastside story
Easy come, easy go
Echoes
The elements of style
End
Embracing our diversity
End of an era
End of the line
Endless possibilities
Energized
Enjoy the view
Enough is enough
Enough said

Don’t take us for granted
Don’t worry about it
Double take
Double talk
Double vision
Down to the wire
A dramatic comeback

Draw your own conclusions
Drawing you in
Dream catcher
Dream, dare, do
Dreaming out loud
Dreams
Dreams made real
A dynasty like no other

Everything you never
expected
Evolving
Exactly the same

Excellence without excuse
Exclusively now
Excuse the interruptions
Expect more
Expect the unexpected
Express yourself
ExTENsions
Extreme exposure
Eye of the storm

Diamond in the rough
Did you know?

Diversity
Do a double take
Do you have what it takes?
Do you like what you see?

Done it, said it, noted, quoted
Don’t blink or you’ll miss it
Don’t count us out
Don’t hold back
Don’t hold your breath
Don’t miss a thing

Etc.
Every day counts
Every day matters
Every dog has its day
Every ending is a new
beginning
Every inch of the way
Every last one
Every minute counts
Every now and then
Every second counts
Every shade of blue
Every step of the way
Everything and more
Everything from A to Z
Everything under the sun



F
F.Y.I.
A face in the crowd
Face it
Face to face
Faces and places
Fall in line
Falling into place
Far from it
Fast forword
Feature presentation
Figure it out
Filling in the blanks
Filling the gap

Finding yourself

Finishing touches
Fire it up
Fired up
First and foremost
First class

G
Gaining attention
A galaxy of stars
The game of life
Games we play
Generation next
Get a clue
Get a head start
Get a life
Get a move on
Get comfortable
Get it together
Get over it
Get ready to...
Get real
Get serious
Get set
Get the message?
Get the picture

A fraction of time
Frame by frame
Freeze frame
From blueprints to footprints
From day to day
From every angle
From here to there
From our point of view
From reel to real

From the ground up
From the heart
From the word go
From time to time
Frozen in time
Full capacity
Full circle
Full house
Full of wonder
A full revolution
Fun and games
The fun starts here

Going places
Going to town
Going, going, gone
Gold rush
The gold standard
Gold through and through
Golden opportunities
Good and ready
Good as gold
Good things come in small
packages
Got life?
Gotta love it
The grass is greener
Great expectations
Grounds for change
Growing by leaps and bounds
Guess you had to be there

First the good news

Fits us to a “T”
Five of a kind
Flipping channels

Focus
Focus on the future

Food for thought
For all it’s worth
For all the right reasons
For keeps
For real
For the moment
For the record
For those who know us
For whatever it’s worth
A fork in the road
Foundations
Four of a kind

Get to the point
Get what’s coming to you
Getting carried away
Getting down to business
Getting in the last word
Getting it down on paper
Getting the blues
Getting there is half the fun
Getting to know our way
Getting what we deserve
Give it all you’ve got
Give us a break
Giving credit where credit is due
A glance back
Go for it
Goes without saying
Going all out
Going on and on



H
Have it made
Have it your way
Have we got news for you
Have what it takes
Have you herd?
Having the last laugh
Heading in the right direction
Heard that before
Heart of gold

I
I pledge allegiance
I.D.entity
Identities
If all else fails
If these walls could talk
If this isn’t the real world, 
 then what is?
If we don’t do it, who will?
If we only came with instructions
If you only knew
If you thought
Image is everything
Image is nothing
Imagine
Imagine that
In 25 words or less

In a nutshell
In a word
In a world of our own
In addition to tradition
In and out
In any event
In between

Hooked together
Hope you had the time...

How ‘bout that
How hard can it be?
How lucky can you get
How sweet it is
How the west was won
Huh?

It’s not a feeling you geteveryday
It’s not an option

It’s not easy being green
It’s not over until the last bell rings
It’s not over yet
It’s not what you think
It’s personal
It’s showtime
It’s so you
It’s the small things that count
It’s the thought that counts
It’s up to you
It’s what we’ve become
It’s what you make it
It’s what’s on the inside that counts
It’s your history
It’s your life, take notes

Here and now
Here and there
Here’s looking @ you
Hey, have you heard?
History in the making
Hold everything
Hold it!
Holding fast
Honor, truth, duty

In black and white
In brief
In Dog years

It’s all behind us now
It’s all here in black and white
It’s all in how you look at it
It’s all in the cards
It’s all in the game
It’s all our fault
It’s all over but the shouting
It’s all over town
It’s all up to you
It’s an attitude
It’s been done before
It’s been quite a trip
It’s been real

It’s harder than it looks
It’s how you play the game
It’s in the numbers
It’s just too much
It’s like this
It’s no surprise



J
Jammed in
Joining forces
Journey to greatness
Jump at the chance
Jump right in

Just a click away
Just a little mixed up
Just a second
Just add water

K
Keep a straight face
Keep an eye on it
Keep it real
Keep it simple
Keep the change
Keep the triumphs
Keeping it real
Keeping pace

L
A language of our own
Larger than life
Last but not least
Lasting impressions
Laying it on the line
Leading the pack
Leading the way
A league of our own

Leaving our mark
Leaving the past behind
The legacy continues
The legend lives on
Less is more
Let the good times roll
Let the magic begin
Let the tradition begin
Let us spell it out for you
Let yourself in
Let’s cut to the point
Let’s get this show on the road
Let’s make hisssstory

Just scratching the surface
Just so
Just us
Just wait and see
Just when you think you’ve seen it all
Just when you thought it was over
Just when you thought you’d seen it all
Just your type

Know the score
Know the tricks of the trade
Know what it takes
Know what we mean?
Know what’s what
Knowing our place
Knowing the ropes

Live it up
Live the dream
Living on the edge
Log on...
The long and short of it
The long & winding road
Long time, no see
Look again
Look at us now
Look before we leap
Look closer
Look inside for details
Look what the cat dragged in
Look who’s talking
Looking beyond
Looking forward, looking back
Looks can be deceiving
Looks like it’s that time
Looks like we made it
A lot to remember
Loud & clear
Luck has nothing to do with it

Just around the corner
Just because...
Just goes to show you
Just had to be there
Just in case you ever wondered
Just look at us
Just one of those things 
Just one step at a time
Just passing time
Just push play

Keeping tabs
Keys to the future
Knight vision
Knights! Camera! Action!

Knock knock
Know a thing or two
Know it inside out

Let’s talk story
Life 101
Life in the middle
Life is multiple choice
Life, camera, action

Life’s too short to be ordinary
Lift here
Lighten up
Lightning strikes twice
Lights, camera, action
Like I was saying
Like never before
Like...
Linked as one
A little bit more
Little by little
A little give and take

A little rough around the edges
Little things
Live and learn



Mad about plaid
Made for success
Made in the shade
Made to order
Made you look
The main event
Make a big deal
Make a great showing
Make a note of it
Make a run for it
Make it count
Make it happen
Make no mistake about it
Make nothing of it
Make something of it
Make the scene
Make way
Make your move
Making a comeback
Making a fuss
Making a go of it
Making a long story short
Making a name for ourselves
Making a statement
Making both ends meet
Making connections

Mind over matter
Mind, body, soul
The missing link
Missing the point
Mission accomplished

Mix it up
Mixed emotions
A modest proposal
Moments in time
More
More about everything
More often than not
More or less
More than just the basics
More than meets the eye
More than one can play at this game
More than words can say
More than you imagined
The more the merrier
The more things change...
More to come
Most of all
Moving up in the world
Multiple choice
A must see

Making every day count
Making fun of it
Making headlines

Making it work
Making ourselves at home
Making the best of it
Making the grade

Making time for...
Many as one
Many friends, one world
Mark my words
A matter of time
Maxed out
Maximum occupancy
May we have your 
 atTENtion please?
Maybe I’ll see you there
Me, you, us
Measuring up to the test
Membership has its privileges
Memories are made of this
Memories of the past, 
 dreams of the future 
A method to the madness



N
Name of the game
The name of the game
A name you recognize
Neither here nor there
Never before
Never before, never again
Never had it so good
Never quite like this

New and improved 
A new combination
A new day and age
A new direction
A new horizon
A new twist
Next
No borders, no boundaries
No doubt about it
No ifs, ands or buts
No joke
No kidding

Note this
Nothing but...
Nothing can stop us now
Nothing greater than a Raider
Nothing held back
Nothing of the kind
Nothing ordinary about us
Nothing stays the same
Nothing to hide
Nothing to it
Nothing’s perfect
A novel approach
A novel idea
Now
Now & then
Now look what you’ve done
Now or never
Now we’ve got it
Now we’ve got something 
 to shout about
Now you know

No laughing matter
No limits
No limits, no boundaries
No matter what
No one quite like us
No problem
No reservations
No small change
No time to catch our breath
No turning back
No two are alike
No two ways about it
No vacancy
No wonder
Northside story
Not a bit
Not another peep out of you
Not as it seems
Not just another face in the crowd
Not just skimming the surface
Not on your life



O
O my!
Objects in the mirror...
Of all things
Of epic proportions
Of our own free will

A okay
On both sides of the line
On common ground
On edge
One of a kind
One of these days

One small step
One thing leads to another
The one to watch
One voice
One way or another
Only the beginning
Only the name’s the same
Only time will tell
Opening doors
Or something like that
Orange you glad?
Organized chaos
Original formula

Our kind of place

On the inside
On the level
On the move
On the other hand...
On the spot
On the spur of the moment
On the up and up
On the verge
On top again
On top of things
On top of the world
Once a Warrior, always a Warrior
Once and for all
Once in a blue moon
Once in a great while
Once in a lifetime
Once upon a time
One
One 4 all
One 4 all and all 4 one
One and only
One by one
One for the books
One for the record books
One good turn deserves another
One hot number
One in a hundred
One in a million
One in every crowd
One last look

Our legend lives on
Our moment in time
Our name says it all
Our story, your story
Our time to shine
Our turn
Our way
Out and about
Out loud
Out of line
Out of place
Out of sight, out of mind
Out of the blue
Out of the box
Out of the ordinary
Out of the question
Out of the shadows
Out with the old, 
 in with the new
Outside the box
Over and over
Over the top
On hold
On our way
On target
On the contrary
On the cutting edge
On the double
On the edge
On the face of it



P
Pack, pride, purpose
Packed and ready to go
Packed INdividually
Pages in time
Pardon our dust
A part of history
Part of the pack
Pass it on
Past, present, future

A paws in time

Paying attention
A penny for your thoughts
People are talking
People, places, things, ideas
The people... the stories... 

R
R way
A race against time
Raising our sights
Raising the bar
Raising the roof
Raising the standard
Random
A rare combination
Reach for the stars
Reaching new heights
Read between the lines
Read more into it

Ready or not
Ready, set, go
Ready, willing and able

Q
Quest for the best
Quick as a wink

Points of View
Polished performance
Pop the question
The possibilities are endless
The power of expression
Power of one
Power, purpose, pride
Premium blend
Price is right
Priceless

Pssst...there’s more
Purple reign
Put 2 and 2 together
Put to the test
Putting us on the map

Right before your eyes
The right combination
Right here, right now
Right on time
Right this way
Ripped to pieces
Rise and shine
The road less traveled
Road to success
A roaring twenty
Roll out the red carpet
Room to breathe
Room to grow
Rude awakings
Running on empty

Quips & quotes
Quite the place

 the experiences...
A perfect ten
Permission granted
Perspectives
Pick of the pack

Picture perfect
Picture the possibilities
Picture this
Piece of the action
Pieces of the puzzle
The places we’ll go
Playing for keeps
Playing it cool
Playing your cards right
Plus a whole lot more
Point being
Pointed in all directions

The real deal
The real world
Reality check
Red hot
Red hot, cool blue
Red, white & you
Red, white and new
Reinventing ourselves
Reinvention

Remember when?
Remember, live, dream
Respect
Return to sender 
Revision
Revolution evolution

Quiet please
A quiet zone



S
Same as it ever was

Same here
Saving the best for last
Say it with an accent
Say the word
Scream ‘til you’re red in the face
Seal of approval
Sealed in gold

Second chances
Second to none
See for yourself
See it; believe it
See the writing on the wall
See you later, Alligator
Seeing double
Seeing is believing
Seeing it through
Seeing red
Seems like only yesterday
Seen, heard, noted and quoted
Seize the day
A sense of pride
Sense of time
Serendipity
Serves you right

Settling the score
Shake, rattle and roll

Shed some light on it
Shifting gears
Short and sweet

Showing our true colours

Side by side
A side never seen
Sign of the times
Sign on the dotted line
Signed, sealed and delivered
Signs of the times
Silver and black attack

Stand by...
Stand for something
Stand up, stand out
Standing on our own two feet
Standing out
Stands to reason
The start of something big
Starting at 1
Starting from scratch
Starting over
Stay the course
A step ahead
A step beyond
Step by step
Sterling silver
Still in one peace
Still the one
Stop! Hold everything!
Stopping at nothing
Stories all our own
A story to be told
Strength in numbers
Strike it rich
Structure
A study in contrasts
Subject to change
Success hasn’t spoiled us yet
Such a name dropper
Such is life
Suit yourself
Small change
Small impressions, big impact
Small talk
Small talk’s a big deal
Suits us to a “T”

Surrounded

Surviving the glitches
Survivor
Symbiosis
Syndication
Synergy
System overload

Simplicity is just an illusion
Simply complicated
Simply unforgettable
Simply you, simply us
Sit up and take notice
Situation under control

So bad we’re good
So be it
So far, so good
So it goes
So much the better
So much to say
Some assembly required
Some impressions never fade
Some people
Some things never change
Something for everyone
Something from nothing
Something to shout about
Something to think about
Something to write home about
Something unpredictable
Sometimes numbers lie
Somewhere in between
So now what?
So they say
So to speak
So what else do you need to know?
So what’s your story?
So, what else is new?
Solid as a rock
Sooner or later
Sound bytes
Southern accents
Southern roots
Space is limited
Spare change
Speak up

Split decision

Stand and be counted



T
Take a chance
Take a closer look
Take a hint
Take a look at us now
Take a new turn
Take a number
Take a picture, it lasts longer
Take a second look
Take a stand
Take another look
Take it or leave it
Take the hint
Take two
Taken by surprise
Takes one to know one

Taking it from the top
Taking it to another level

Taking our 15 minutes
Taking the bull by the horns
Taking the world by storm
Talk big
Talk of the town
Teaching old dogs new tricks
Technically speaking
Tell it like it is
Ten times more
That certain something
That small town feeling
That takes care of that
That was then
That’s a wrap
That’s all we need
That’s just the half of it

That’s no excuse
That’s not all
That’s our story and we’re
 sticking to it

Time stands still
Time will tell
To a great extent
To another level
To be continued
To make a long story short
To the hill and back
To the letter
To the nth degree
To whom it may concern
Together as one
Together to the end
Together we can
Told you so
Too close for comfort
Too good to be forgotten
Too good to be true
Too good to keep under wraps
Too grand
Too hot to handle
Too much of a good thing
Top of the charts
Top secret
Torn together
A touch of silver in solid gold
Tough act to follow
Tradition with a twist
Traditions & transitions
Trans4mation
Transitions
Treasure the moment
Turn of phrase
Turn the page
Turning point
Turning the world upside down
A two for one special
Two sides to every story
Two steps forward
The ultimate investment

That’s the ticket
Then & now
Then & wow

There’s no stopping us
There’s nothing generic about us
There’s nothing like it
There’s only one
Things are looking up
Things aren’t always what they seem
Think about it
Thinking big
Thinking out loud
Thinking outside the box
Third time’s a charm
This drives us wild
This hour, this day, this month,
 this year
This is how we see it
This is it
This is the place
This is the year
This is who we are
This spot reserved
This will shock you
Thought for the day
Thought you’d like to know
Thoughts, beliefs, opinions
Three of a kind
Threshold
The thrill of it all
Thriving in chaos
Through our eyes
Tight
Time after time
Time and time again

A time for change
Time for everything
Time of our lives
Time out



U
Unbound

Under construction
Under cover
Under pressure
Under the circumstances
Under wraps

V 
Vantage point
Version 1.0
Very highly motivated

Unplugged
Unpredictable
Untitled
Up close and personal
Up in the air
Up to date
Up, up and away
Utter chaos

A vision become reality
Visualize

Unfolding the truth
Unforgettable in every way

A uniform way
United we stand
Unleashed
Unlimited

A view from the valley
Viewers like you



W
A walk on the wild side
Way 2 kool
A way with words
We are
We are not
We are one
We are...RU
We bring good things to life
We couldn’t make up these
 stories if we tried
We deliver
We demand respect
We faced it together
We have it all...and then some
We hold these truths...
We kid you not
We know a thing or two
We lead; others follow
We make looking good easy

We survived
We spy
We told ya
We won’t go quietly
Welcome to our world
We’ll see about that
We’re all in this together
We’re all that
We’re going wild
We’re INdependence
We’re on the map
We’re OVER it
We’re packed and ready to go
We’re something more

We’re turning some heads
We’ve caught your eye

We’ve got a line on you
We’ve got it all
We’ve got something to be

When the dust settles
Where are the keys?

Where everybody knows your name
Where in the world?

Who are we?
Who cares?
Who do you think we are?
Who knew?
Who let the cat out of the bag?
Who no one sees
Who says?
Who? Me?
Who? What? Where? When?
Why? How?
A whole new ball game
The winner’s circle
Wired

Without a doubt
Without question
Word for word
The word is out
Word travels fast
Words
A work in progress
A work of art

A world of possibilities
A world of wonder
Worth looking into
Worth the wait
Would we lie to you?
Would you care to join us?
Wouldn’t change a thing
Wouldn’t you like to know?
Wrapping it up
Written in the stars

cocky about
We’ve got style
We’ve got the hookup
We’ve got you covered

What a long strange trip it’s been
What a vue
What are you driving at?
What are you looking for?
What did you expect?
What do you do?
What do you mean?
What goes?
What happened?
What if...
What is it about this place?
What make us tick?
What matters most
What next?
What now?
What was, what is, what will be
What year is it anyway?
What? Huh? Hmmm...
Whatever
Whatever it takes
What’s all this noise about anyway?
What’s done is done
What’s going on?
What’s gotten into you?
What’s in a name?
What’s it mean?

What’s the big deal?
What’s the buzz?

What’s the idea?
What’s the point?
What’s unique about us?
What’s your Pointe?
When all is said and done



Y
Y not?
Yadda yadda yadda
A year 2 acknowledge
A year like no other
A year worth looking at
Years 2 keep
Yesterday, today, tomorrow
You ain’t seen nuthin’ yet
You are here
You be the judge
You can count on it
You can get there from here
You can quote us on that
You can read us like a book
You can say that again

Z
Zero in

You said it
You should be in pictures
You think you know...
 but you have no idea
You were there
You. Captured.
Younique
Your guess is as good as mine
Yourbook
You’re invited
You’re not going to believe
this, but...
Yours 2 keep
You’ve got mail

You can’t ask for anything more
You can’t believe everything 
 you hear
You can’t judge a book 
 by its cover
You can’t take it with you
You complete the puzzle
You do the math
You don’t say
You gotta love it!
You had to be there
You know it
You oughta be in pictures
You oughta know
You provide the colour





&



JACK KENNEDY
Jack Kennedy has been involved in scholastic journalism since 
1976 as yearbook and newspaper advisor in Iowa and Colorado, as 
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CREATING CONTENT & COVERAGE IDEAS

Academics includes all 

the support the school 

Advisor: Dow Tate | Shawnee Mission East | Shawnee Mission, Kan.
Editor: Hannah Walter | Assistant editor: Kate Kulaga

Spread Credits:

Athletics includes all 

as well as competitive 

sports activities outside 



Activities include all 
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Lifestyle includes any



Exercise: Brainstorming Exercise: Creating Content & Coverage Ideas

Step 1: 
, each student should brain

Step 2:



Step 1:

prominently posted in the yearbook classroom or 

Step 2:

Step 3: Once we have this complete list created, 

CREATING A SYSTEM TO STAY ORGANIZED
Incredibly important decisions must be made once 

would like to see covered in the book to where in 

The ladder should be displayed on the classroom 



EFFICIENTLY USING YOUR SPACE

not 

A little bit of everything is the hallmark of this spread 
that has coverage that includes Halloween, a play, a 

try. This chronological book provides a spread or two for 
every week in the year.

Advisor: Aaron Manfull | Francis Howell North H.S. | St. Louis, Missouri
Stevie Johnson, Maddie Baum, Ashlee Schneider, Melissa Shannon

Spread Credits:



 

we demonstrate how yearbook journalism routinely 

Logos in yearbook would include all the scores, 

be checked and rechecked, since accuracy is one 

Ethos

Pathos

WHAT ARISTOTLE HAS TO DO WITH YEARBOOKS

This spread demonstrates logos, pathos and ethos. The lo
gos is the By the numbers box. The ethos is in the story 
captured through the photos and the pathos in the story 
telling all through the spread, from the stress in taking 

this with its well written lede: 
Anxious girls sat in long rows of tables stretching in lines 

by and patrolled the scene. Necks were bent, pencils were 

their last test of the semester.

about yearbook as an easy class, just politely note 
that our yearbook class not only talks about ethos, 

Advisor: Eric Thomas | The Teresian | St. Teresa Academy | Kansas City, Missouri
Editors in Chief: Elle Ranch & Colleen Corcoran

Spread Credits:
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ALL STORIES ARE ABOUT PEOPLE

people. The headline even says that these people are under 
the radar.

the school and shares what he appreciates now about 

1.

pened and walk me through it.
2.

tions when what you really need are essay 

3.

4.

5. 

about the subjects you want your source to Wings advisor: Crystal Kazmierski
Arrowhead Christian Academy | Redlands, Calif.

Editors in Chief: Joanna Sowell, Cameron Wilson
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erature who never speaks in class but who has her 

And the only way to capture those small moments 

1.

2.

3.
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9. 
10.

11.

12.
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“Cucumber!” Presley Wick said.

track,” Briana Arias explained.
They were easily distracted. 
“When one of us has drama, we wait for everyone to 
get there to hear the story,” Breeanne Portillos said.
“Everyone knows my drama,” Wick said.

Donal said.

cohol,” Portillo said.

Cucumber.

serious. She had the boots, the hat, everything.”

copy but that the transitions work to move the 

They were talking about their new coach, Kristy Gober.
“We were really scared because we though that condi

Amanda Toro said. “She laughs all the time. She al

tary background.

morning,” McDonal said. “Everyone was dead tired 

The workouts seemed more like boot camp than cheer 
practice.
“Cheer had a hell week,” McDonal said. “Our coach 
would yell at us and tell us that since we were cheer

football players and run farther than the cross coun
try team so we would know why we were cheering.”

want her to think we were wimps,” Arias said.

were challenged more than expected.
“Our coach's outlook on things makes us try our 
hardest,” McDonal said. “Once, we had to do a cheer 

felt ready for battle.

Wings advisor: Crystal Kazmierski | Arrowhead Christian Academy | Redlands, Calif.
Editors in Chief: Joanna Sowell, Cameron Wilson
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responsibilities will provide both more breadth 

pack the stands, whether they know much about 

and poms line the space between the benches and 

ORGANIZING YOUR REPORTING FOR MEANING

Step 1: Form the team

Step 2: Plan as a team

Step 3: Report as a team

This leads to better decisions on what 

Step 4: Design as a team
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assistant coach who is always the loudest voice on the 

What Team Reporting / Maestro does:

The advantages of using 
Team Reporting / Maestro:



IT’S ABOUT TIME

Before

During

are people in the stands whose main interest is the 

After
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BRINGING IT ALL TOGETHER

who was cooperative with our reporter and who 

and some will certainly need to appear on the cheer

Being a great photographer 
means nothing if…

Being a great writer 
means nothing if…



Exercises

the source is to be cooperative and to answer the 

the interviews went particularly well and where 

three days to interview that randomly chosen stu

MORE YEARBOOK: THE ULTIMATE CHALLENGE!



THE GOOD NEWS ABOUT  TRADITIONAL SECTIONAL ORGANIZATION:
A Warning About 
Traditional Sectional Organization

ed and everyone just loved it, and everyone on the 



Exercise

the new school year

Step 1

Step 2

Step 3

Step 4

Step 5

Step 6

what the spread looked like last book, we should 

Step 7



Is there any alternative 
to Sectional Organization?

THE ULTIMATE YEARBOOK CHALLENGE

and



Committing to Chronological Organization

Time at athletic practice, or play practice, or a 
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Exercise
ESPN Time and Entertain

ment Weekly
per, have them create what would be incorporated 
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a yearbook that demands that readers actually 

Advisor: Aaron Manfull | Francis Howell North H.S. | St. Louis, Missouri
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ucation, and students are always aware that their objective 

Prepared Graduates:

bers or leaders who listen actively and 

ied purposes

and audience

Prepared Graduate Competencies in Reading, Writing, and Communicating

YEARBOOK JOURNALISM IS THE NEW ENGLISH



tion narratives, descriptive essays, analytical essays, and per

communication to a diverse audience, and students then re

and set tone

important universal themes and the hu

complete daily tasks



audiences and purposes



tions in ways that will appeal to a diverse audience, and stu

values, attitudes and assumptions con
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PAPER PLATE AWARD
by Judy Babb

actly what they sound like and can be as 

paper that they are to cut in a 

and scallop or cut points in 

At this point, the plates 

one that is awarded to 
the person who was the 

plate, write what the award 
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WEEKLY REPORTING HANDOUT

weekly reporting
CONNECTIONS
These preliminary sidebar labels 
can give you opportunities to vary 
our coverage but still connect to 
our theme

  Flow
  Tying it together
  Feels like home
  Links
Reaching out
Global Village
Past, Present, Future

Let’s come up with more!
This theme is based on the 
school, community and world 
becoming closer, through 
electronics as well as other 
means.

It’s quite a story...

The 
essence 
of weekly coverage 
is the multi-story spread. On one 
two-page unit we might have coverage of a 
basketball game, a GSA meeting, a rehearsal for a play, a 
day in a math class and a brief profile of a student in the news.

ONE PERSON CANNOT DO 
THIS KIND OF REPORTING
 You will be assigned to one or more 
teams for our weekly coverage maga-
zine, with each team led by an assistant 
editor. The theory is that the team is 
stronger than individuals, and that the 
support you get from your teammates 
will produce better coverage overall than 
any one person could create.
 A team can also provide backup. If 
the lead reporter for the week can’t get 
to an event, a teammate can back her up. 
Everyone can contribute to the photog-
raphy. And all team members should be 
part of editing the spreads for the week.
 On the other hand, each member of 
the team will be responsible for specific 
parts of the process, and your evaluation 
is based primarily on how you perform 
on that job.

LADDER
The executive board helps create the 
coverage ladder with the number of 
spreads assigned per week dependent on 
the news and on scheduled events.

Another factor can be availability of 
great coverage. If we have a tremendous 
number of great photos for a particular 
week we will do our best to include as 
many of those images as possible.

AND THE WAY WE TELL the 
story of a unique year is to report 
on the news of the year, week 
after week, month after month. 
That magazine coverage begins 
with last spring and will run 
through spring break in March.  
 Of course, there will be plen-
ty of room for features – great 
places for everyone to explore 
their creativity.
  Everyone will have a chance to write, to photograph and to help put everything on 
pages. Traditional prose is, of course, a good way to tell that year-long story, and, of 
course, our readers want volume and variety in photographs. But we also need to include 
alternatives to traditional text and photographs.  
 We are partially a collection of weekly magazines. Let’s be organized enough to tell 
not only the stories readers expect, but some stories that readers never knew about.
 We are volume 6. We are no longer a “new” school. It’s not news anymore that we 
have renamed the book “The Black & Gold.” It’s not even going to seem that odd to our 
readers to not find the traditional football spread or StuCo spread.
 The 2008 Black & Gold broke new ground and came out well. But this is a new year, a 
chance to grow as journalists, as story tellers, as artists.
 We have a chance to connect even more successfully with our readers.

weekly reporting
black & gold





ANATOMY OF A WEEKLY COVERAGE SPREAD

CAPTIONS COME IN VARIOUS STYLES FOR VARIOUS NEEDS

MENU OF STORY OPTIONS
It’s important to plan for these, so that your reporting 
will be efficient. Avoid the obvious in favor of some-
thing new for readers. If it’s fun for you, it’s fun for 
them. The key is getting to know your coverage area, 
and knowing the key people involved.

Quote Collection
A series of comments on a topic by news mak-
ers or students.

Fast-Fact Box
Bits of information that give readers a quick 
look at the 5 Ws.

Bio Box
Brief profiles of people or organizations in the 
news, often in list form and itemized by key 
characteristics.

Quiz
A list of questions that provide a chance for 
readers to interact with the story.

Glossary
A list of specialized words and definitions that 
helps readers understand topic better.

Q&A
Recreates a verbatim dialogue between the 
reporter and the news maker.

Diagram
A plan or drawing that shows how something 
works or explains key parts.

Step-By-Step Guide
Breaks down a complex process by taking read-
ers through it one step at a time.

Timeline
A chronology of events highlighting key mo-
ments in the history of a person, place or issue.

Ident
Samples

Nobles
 This style is useful when there is 
little action in the photo, or when we 
decide to include so many photos that 
there is little space left for the longer 
forms. Note that projected graduation 
year is still needed.

Summary
Go Jags!  Bri Smith ‘11, and Megan 
Nobles ‘11, join the rest of their class 
in trying to cheer louder than other 
classes in the gym duing the first pep 
assembly of the year on Thursday. 

 The summary attempts to include as 
many answers to the who, what, where and 
when questions as possible, while keeping to 
one sentence.

Expanded
Go Jags!  Bri Smith ‘11, and Megan Nobles 
‘11, join the rest of their class in trying to 
cheer louder than other classes in the gym 
duing the first pep assembly of the year on 
Thursday. Smith was one of two freshmen 
to make the varsity volleyball team. “I was 
nervous during the assembly,” Smith said, 
“because the entire team was called out on 
the floor and we had to introduce ourselves. 
I’m glad I had my friends around me for 
support.”

The grid is revealed when 
we drop a column and only 
occasionally intrude into it.

Extended photo captions 
can be great, but as weeks 
get busier you may find 
yourself going with one 
or two sentence captions. 
When you can, include a 
quote, thus adding more 
personality to the book.

Topper tells 
readers at a 
glance where 
they are in time.

A large photo block may 
contain multiple images, 
giving readers more faces in 
the photos but still helping 
anchor the spread.

Lead coverage 
area

There are three coverage 
packages on this spread: on 
the left a stack of news of the 
week, in the center a package 
of fall sports try-outs, and on 
the right some coverage of 
being a senior.

This spread has one 
piece of traditional text, a 
first-person. This sidebar 
is formatted in the classic 
photo-head-text stacking 
order, moving readers 
from most to least visual 
items in the modular unit.

 The expanded caption should be thought 
of as a short news story, complete with two 
or more sentences, a direct quote and plenty 
of additional information. Think of what 
went on before the photograph was taken 
and what happened after the shutter closed.

This sample is 
from our 2008 vol-
ume, pages 18-19.



STEP-BY-STEP/ FROM PLANNING TO REPORTING TO FINAL SPREAD

1 PLAN YOUR APPROACH. 
Whether you are assigned an 
event (like a game or dance), a 
specific practice or meeting, or 
a more general topic (such as 
how students spend their time 
on a particular weekend), you 
need to think about your as-
signment before you begin.

 What do you already know about 
your assignment?

 What would you be interested in 
learning?

 What do you think readers want to 
learn?

 What sorts of visuals can you pre-
dict?

 Who are some specific people you 
will want to talk with?

 What materials do you need to have 
with you? (reporter’s notebook, 
camera type, etc.)

2 SET ASIDE THE TIME YOU 
NEED. Although you can 
predict some things about 
your assignment, you must be 
prepared to be surprised. And 
the surprises may be the cool-
est things to photograph/write 
about. Nothing beats being 
there, actually seeing, hearing, 
feeling, tasting, smelling.

 Can you spend a substantial amount 
of time reporting your assignment?

 Can you at least pretend to be inter-
ested in your assignment (even if it 
was not your first choice)?

3 BE CURIOUS. Successful 
journalists are relentlessly 
curious about the world. 
Don’t be satisfied with 
superficial knowledge 
or answers. You should 
often be asking, “Why do 
you say that?” or probing 
with something like, “Tell 
me more about that,” or 
“Could you give me an 
example?”

4 FOCUS ON PEOPLE. Remember that 
readers ultimately are interested in the sto-
ries of people, not mere recitations of facts. 
The facts help flesh out our stories, and we 
need to be absolutely accurate, but we need 
to constantly be looking for good anecdotes 
that show people in action, reveal emotions, 
and/or let us empathize with characters.

 If you think you have asked enough questions of a 
source, ask one more.

 If you think you are close enough to take the photo, 

5 BRING BACK THE 
COVERAGE. You must 
complete your assignment on 
time. 

 Have images been downloaded and 
placed in proper folders?

 Have you typed up your notes, and 
properly saved them in Word?

 Are you ready to write specific cap-
tions, if needed, or to go out and 
do some follow-up work?

Not everything you report 
will make it into the book
 You are the reporter, not the editor. The editor 
makes the ultimate decisions on what is included on 
the final page, based on all sorts of considerations: 
relative news value, availability of quality images, total 
coverage of the area throughout the book, etc. 
 One other factor in the editor’s decision is the 
“surprise” factor or the “fun” factor. We want to share 
information that is not common knowledge, We also 
want readers to be entertained. Have you brought any 
such material back with you?

take a step closer.
 Have you moved around, physically, 

providing a variety of angles that 
might be used on the page?

Not your typical yearbook!
We are trying to create a book that 
reflects the way the year unfolded, much 
like a newsmagazine would do. You can’t 
turn to the football spread, because there 
is none. The key for us is news judgment. 
“Make news and get in the book” should 
be our reply to those wanting automatic 
inclusion.

Keep track of the news 
and popular culture
Our coverage is not limited to 
school events – we also want 
to make a record of how the 
rest of the world affected life at 
school. The Web, newspapers, 
magazines, TV, radio – there 
are lots of possible sources of 
information and trends.
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YEARBOOK SPREAD PLANNERy p p
Section/Spread Editor

_________________________

Team members

_________________________
 photo    reporting   STDs    editing

_________________________
 photo    reporting    STDs  editing

_________________________
 photo    reporting    STDs  editing

_________________________
 photo    reporting    STDs  editing

School events that must be covered:

__________________________________

__________________________________

World events that must be covered:

__________________________________

__________________________________

Theme connections:

__________________________________

__________________________________

Logos (the facts we must include) coverage ideas:

__________________________________

__________________________________

Pathos (the emotions readers want) coverage ideas:

__________________________________

__________________________________

__________________________________

People in the news:

__________________________________

__________________________________

__________________________________

Quote Collection
A series of comments on a topic by newsmakers or students.

Opinion Poll

Fast-Fact Box
Including “Who Wins? Who Loses?” “What’s at Stake?” “What Hap-
pens Next?” “Key Players”  “Key Issues” 

Bio Box

form and itemized by key characteristics.

Quiz
A list of questions that provide a chance for readers to interact 
with the story.

Glossary

understand topic better.

Checklist
A list of guidelines or questions that allows readers to assess needs 
or itemize key points.

Q&A
Recreates a verbatim dialogue between the reporter and the 
newsmaker.

Map
A visual way to give geographical information to readers.

Diagram
A plan or drawing that shows how something works or explains 
key parts.

Step-By-Step Guide
Breaks down a complex process by taking readers through it one 
step at a time.

Timeline
A chronology of events highlighting key moments in the history of 
a person, place or issue.

Fever or Line Chart
Measures change over time by plotting points on a graph.

Bar Chart
Compares two or more items visually through side by side 
columns.

Pie Chart
Compares parts that make up a whole, usually in percentages.

STORY TELLING DEVICES

THUMBNAIL SKETCH

LEAD COVERAGE

___________________________________

Angles / Visuals / People in the News

___________________________________

___________________________________

___________________________________

COVERAGE AREA #2

___________________________________

___________________________________

___________________________________

COVERAGE AREA #3

___________________________________

___________________________________

COVERAGE AREA #4

___________________________________

___________________________________

___________________________________



None-Athletic events this week

____________________________________________

____________________________________________

____________________________________________

____________________________________________

____________________________________________

____________________________________________

____________________________________________

CHRONOLOGICAL PLANNER

Weekly Team: __________________________________________________________________________

_______________________________________________________________________________________

Athletic events this week

____________________________________________

____________________________________________

____________________________________________

____________________________________________

____________________________________________

____________________________________________

____________________________________________

Clubs & Organizations

Administration

Business/Technology

Counseling Office

Custodians

Fine Arts

Food Service/Kitchen

Foreign Language

Language Arts

Library

Mathematics

Physical Education

Science

Social Studies

Special Education

Fall Sports

Football

Poms

Volleyball

Cheers

Boys Soccer

Boys Golf

Cross Country

Bowling Club

Ultimate

 ________________

 ________________

 ________________

 ________________

 ________________

Spanish Club

Student Council

TSA

Fellowship of Christian 
Students

Performance

Band

Drama

Orchestra

Speech & Debate

Vocal Music

Academic Areas

Book Club

Canyon Connections

Card Club

DECA

Diversity Club

Environmental Club

FBLA

JROTC

Marine Biology Club

National Honor Society

RCTV

The Rock

Sessions at the Rock

Ski Club



Keeping Track of What We Are Covering

The News

Nation/World

State

Local

Popular Culture News

Quote Collection
A series of comments on a topic by newsmakers or students.

Opinion Poll

Fast-Fact Box

Bio Box

form and itemized by key characteristics.

List
A series of names, facts, etc., that add context to the story.

Quiz
A list of questions that provide a chance for readers to interact 
with the story.

Glossary

understand topic better.

Checklist
A list of guidelines or questions that allows readers to assess 
needs or itemize key points.

Q&A
Recreates a verbatim dialogue between the reporter and the 
newsmaker.

One Question/Many Answers
A form of survey that asks a provocative question and then 
presents a variety of answers.

Map
A visual way to give geographical information to readers.

Diagram
A plan or drawing that shows how something works or ex
plains key parts.

Step-By-Step Guide
Breaks down a complex process by taking readers through it one 
step at a time.

Timeline
A chronology of events highlighting key moments in the history 
of a person, place or issue.

Ratings
A list of items that lets critics make predictions or evaluations.

Fever or Line Chart
Measures change over time by plotting points on a graph.

Bar Chart
Compares two or more items visually through side by side columns.

Pie Chart
Compares parts that make up a whole, usually in percentages.





BRADLEY WILSON
As the coordinator for student media advising at North Carolina State 
University, Bradley Wilson advises the daily newspaper, an online video 

worldwide on topics ranging from the ethics of digital photography to 

al Journalism Education Association and active in local and regional 

Medal of Merit from the Journalism Education Association, the Star of 



INTRODUCTION

perience as much as an endeavor to produce the 

students want more photographs and the captions 

and other schools don’t is how to accomplish those 

doesn’t help convey the information that the read

ways modern readers hold a wealth of information 

ferent, providing a wealth of information in a func



GOALS & OBJECTIVES
By the end of this section,
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century and how that can help improve modern, 

type were hand drawn and other type was set in hot lead 

THE EVOLUTION OF YEARBOOK DESIGN 

oval image of each senior that accompanied the stu

forerunner of the modern senior section, each senior 

expanded their coverage to senior activities includ
ing sports, social gatherings and group shots of stu

to limitations in the printing process, there was little 

1911 Cactus University of Texas
Courtesy of Bradley Wilson

School: Punahou, Hawaii 
Advisor: Alexandre Selarque
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Body copy

Caption

what, when, where and why; second and 

Headline
Large type, usually the largest on the page, 
that pulls the reader into the page while 

clever while matching the tone of the story 

Secondary headlines
Also called subheads, add information in a 

Headline

Subheadline
Body copy

Photos and
Captions

Quote box

List 

Exercise: Identifying the pieces

 
invention of mass production in the industrial world, 

conferences, shared design ideas, created guidelines 

had little or nothing to do with their school or the 

2012 Talon 
Prosper High School 
Prosper, Texas
Courtesy of Judy Babb



BASIC COLUMN DESIGN

layouts which the company then reproduced with 
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Robin Williams

 
Robert Bohle

of someone who understands how white space, the 

Use more white space surrounding the design than 

Donald Ferguson, Jim Patton & Bradley Wilson 
White space is another important ele

used to help attract attention that which is im
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Rather than using inches or centimeters, 

Pica

Point

the original printer's point, from the era of 



Recap
1.
2.

3. With second photo, start an eyeline from which 

4. 
5. 
6.

7.

8.

the white space into the design to draw attention 
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STORY AND PHOTOS BY BRADLEY WILSON
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21-24. Whew.
Football team wins in close final match

Additional rules: 
9.

10.

11. 
12.
13. 
14. The starting point of the story should touch 

15.

some instructors still teach this style of design 

anything out of this style of design, they should 
learn that it is the design that controls what the 



Bird brained

Hold me tight Keeping records In the coop Chow times

Getting their shots

On the wing
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One game short
Football team loses in state finals, 21-24
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Exercise

photo, secondary photo, 
headline, gutter, eyeline, 
white space, internal spac

Exercise

rules and guidelines for 
column design, evaluate 

ment on issues related to 
dominance, functionality 
of the spread, use of white 
space, consistency and 

determine what things 



Exercise: What you have learned

_____  1.

_____  2.

_____  3.

_____  4.

_____  5.

_____  6.

_____  7.

_____  8.

_____  9.

_____  10. 

_____  11.

_____  12. 

_____  13.

_____  14.

_____  15. 

_____  16.
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Exercise

Demonstration: 

dominant photograph that spans at least three 

Exercise: Designing a 6, 8 and 10-column layout
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When you’re done, trade with another student 

Exercise: A hand-drawn sketch

where your elements must start and stop at each 

maintaining consistent internal margins and creat

and copy and captions so they touch the photo they 
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ENTRY POINTS

that, designers have developed a variety of tools to 
pull the reader into the text as well as through the 

Initial letter

height of at least three lines of text
Dropped cap

Pulled quote

cerpt from the text placed in a larger typeface on 
the same page to entice readers into the text
Story subheads

Bold face or all-cap lead-ins for captions

right is easily read and is appropriate 

Left Aligned
 

the right; less formal; good for narrow  

Centered

aligned to the center; very formal; useful 

Right Aligned



Exercise: Recognizing entry points

26 September 12-18

T
hey didn’t bob for jalapenos. They didn’t get their faces 
painted or compete the chili cook-off. But the 38 marching 
band members at Hot Chili Cool Cars on Sept. 18 had a 
memorable day anyway. Their first performance of the year 

involved playing in full uniform despite the hot weather.
     “It was really hot out and we were wearing our uniforms. Even 
though it was only a 15-minute performance, it felt like two hours,” 
Donavan Lawrence said. 
     Hosted by the Rocklin Chamber of Commerce, the annual event 
included booths with food, drinks, more than 100 classic cars and 
two chili-cooking events in addition to the musical performances. 
Band members arrived 45 minutes before their performance in order 
to check in, warm up and get into formation. During the standstill, a 
performance without drill formations, they debuted songs from their 
competition season from the Broadway musical “Wicked” and the 
“stand tunes” they played during football games at kickoff and when 
the team scored a touchdown. 
      Color guard members didn’t have the same heat complaints since 
they wore T-shirts instead of the band’s long-sleeved wool uniforms, 
teasing the band for how much cooler they were. Color guard was 
not permitted to perform because festival organizers told Mr. Kris 
Harper they did not have enough room in the schedule, so they went 
to provide moral support instead. They took pictures, cheered and 
danced along with the music in a crowd of nearly 50 people gathered.
     “I liked being the center of attention and having everybody 
watching us perform,” Dana McCarty said.

1/ Waiting at the Rocklin train session, Mikayla Hisey and Daniella Banham talk 
before the Hot Chili Cool Cars performance. 2/ Band members wait in line ready 
for their festival performance down Rocklin Road. 3/ Kristyn Lorek and Kayla 
Kellogg play the fight song Sept. 18.
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BY A. BROCKMAN, M. HANKINS

1/ After competing in the lunch game, Alfredo De Ollas 
tries to get rid of the sticky pudding covering his body by 
getting hosed down. 2/ In a mud crawl, Alfredo De Ollas 
and Jason Scriabin race to get the flag in the bucket. De 
Ollas won the race. 3/ From the front row of the crowd, 
Marissa Mailhot, Maddie Dart and Alyssa Burgess cheer 
during the lunch game wearing spirit attire. “It was a 

good Fight Song Friday because it was the first day the 
dance team got to wear our skirts and shirts. It was the 
night of our first performance and Maddie, Marissa and 
I like to go all out with spirit,” Burgess said. Leadership 
students passed out candy before school at each gate and 
entrance to students wearing maroon and gold as a way 
to build the Fight Song Friday as school-wide tradition.

DURING a Fight Song Friday 
lunch game on Sept. 17, 
volunteers from each class 
participated in the pudding 
activity, which required 
players to retrieve their 
opponent’s flag attached to 
their waist. After getting the 
flag, they had to do an army-
man-crawl on a pudding-
covered tarp under a set of 
low-hung ropes. Once they 
got past the tarp, contestants 
had to place the flag in the 
bucket to win the game. 
Alfredo De Ollas and Nick 
Ress won the preliminary 
rounds and battled each other 
for the ultimate win. As
a leadership student, De Ollas 
helped set up the game and 
knew he wanted to be part of 
the action. “Lunch games are 
always fun. Anything involving 
food is something I want to 
do. I was there ahead of time 
when everyone was filling 
the buckets with pudding 
and it tasted so good,”
De Ollas said.
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PUDDING BATH through pudding and  
army-crawls, only the fittest win

so much better together
“With labs, teamwork makes everything easier.” ANTHONY KEVIN 

“My partners for the activity were 
Kristina Chernitskaya and Pix 

Mapanao. We were in anatomy 
class labeling different body parts 
like the pectorals and brachial on 

the ground with sidewalk chalk, and 
I was laughing because I’m really 

bad at drawing.”

CJ 
CALABRESE

“I’m the mediator 
between leadership 

and the different 
clubs. Student senate 

meetings are important 
because it lets clubs 
know what is going 
on campus. I have 

to plan everything as 
commissioner.”

VERONICA
RUIZ
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“I was really nervous because I thought 
everyone was going to be better than me, 

but I was happy because it turned out 
that I was one of the only pitchers

so I got to pitch a lot.”
ALEXA LEWIS

 “We went to Redding and camped and 
cooked marshmallows together. Then, JJ 

Buschmann dove into shallow water at the 
lake and got his head split open so he had 

to go get stitches. The trip was probably the 
best part of fall ball and I really like the new 

coach (Mr. Robert Dorchak).”
JOSHUA ROBINSON

“I have mixed emotions, and it’s sad that 
it’s my last year, but it was a lot of fun for 

the four years I’ve played. I’m going to 
miss my team but mostly Kaitlyn Gruchow 

because we’ve played together since 
eighth grade. Team dinners are the best 

because we all get together and get 
to talk and eat and the whole team 

gets to really connect.” 
CASSANDRA WEISS

hitting off fall 
with some ball
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what else

“Mr. (Brian) Pointer 
knows how to teach 

us because he 
relates to us. He 
compares math 
situations to real 
life situations like 
skateboarding, 

sports and football.”

LARRY 
RAMOS

“We decided 
that if everyone 
pitched in $1, 
Mr. (Kesham) 

Zawacki would 
buy donuts for 

the whole class. 
Maddie Stokell 
and I decided 
to paint too.”

CATHERINE 
YOUNT
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Playing Vanden on Sept. 17, Connor 
Riordan huddles with Coach Mike Gimenez 
to get team advice to use on the field. The 
varsity team won 39-36. “When (Gimenez) 
tells me the other team is weak on the left 
side, I attack their left. I take his advice, but 
on the field, things change and last-minute 
decisions are up to me. He usually says we 
need to do our jobs and not worry about 
other people. He tells us when to expect 
trick plays and it usually works out well for 
us. His talks help with the next series of 
plays,” Riordan said.

taking time to talk
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“We have so many different ‘personalities’ at our school.” KACEY CRANE

S P O  R  T S

On Sept. 16, Connor Morales, Ryan 

Harper and Mr. Joel Williams  battle in a light saber duel.  After seeing 

Williams’ light saber in his classroom during third period AP Calculus AB, 

Morales asked Williams if he wanted to battle and he agreed. Harper was 

later invited to the duel, which took place after school.  Instead of letting 

Williams in on the plan, they just came in to the middle of math tutoring. 

“It was pretty awesome. We just walked in with our light sabers and (Mr.) 

Williams looked at us very seriously for a moment then jumped up and 

grabbed his. It was so spontaneous,” Harper said. They tag-teamed to beat 

Williams a few times and then took their duels outside between the two of 

them. Against each other, Morales and Harper tied every time.  

may the force 
be with you

fyi

hot weather, cool uniforms
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. 
LO

R
EK

 

Advisor: Sarah Nichols | 2011 Details | Whitney H.S. | Rocklin, Calif,



Caerovit, quatescius ut lam 
qui odit, que eum quiderrum 
quo eum corro et aligend un-
ditatio is num latur? Tat vent 
apitia quibus et qui doluptat 
velectes di dignimaion reritios 
voluptatur sinissu sdandescid 
et magnima gniminu lliquas se-
quatet eiur, sum reprovit odi qui 
odit parcia net aruptatat.

Sum et omnisitiae duntion 
recaborum ut maxim fugitiant 
magnite ctemporesto et ea vo-
luptatem quidelit dolore vel 
iunt esti tem. Itatem fugitiatusa 
dolupti quis ipitas earchictur si-
nulpa rchicit prem ad quis dol-
lati ut facipiendit fugiatio tem 
expellendis abore, invellantur 

arciamus et ium rem quiatur 
architatio ommolup tasinvenis 
aped ut earum que core minus, 
con con conseria pera volore di-
catiae sit, voluptae pos volupta 
eperci denia eaquae nullatiunto 
inctate ndebis esciet eicidest 
hilluptat omnimax iminustrum 
am, totatquas doluptat et quam 
et quamus moluptio molore, 
commolo rionsendis sit, anduci 
consed undeliquo tem quias as 
nobitatenis quis voluptius as ve-
riat et officae pa nimincid uten-
dam, volore aut anisquias eicim 
volectae. Estrum as digniene es 
accus est accaborias aut quam 
inumquos dolum sus ut eum si 
sequidi gendiate poriber uptatur 

aut od qui is as am qui aut fac-
cus dem re nos sandipsant od ut 
aspidis quid eari debisti berspic 
tor rereiciisci beatibus aliquun-
tiur?

Nam, con estorpo resequu 
nditaectas qui siminimus as 
ut fugianda nonem. Officabo. 
Ibus, ut ommos atiorem quia 
quam qui beati omnis dendus 
doluptatemEvendis eum quibus 
ullignim fuga. Nam aut es mil 
in este se deribus res perum, un-
tem id quuntio int.

Bitint pla cone lique volen-
dis auda velesen dantio. Xi-
magnist, corionectate explabo-
ratus in consed qui sime in 
nihillaborem reprovidus

Fairs provide place for fun inside and out

State fair/Carnival 5352 Student life

ANATOMY OF A SPREAD

consistent inner spacing, good caption placement, 
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you can see that appro
priate photo placement, 
a dynamic headline and 

that you can see the grid 
vertically around the sto



BASIC GRID DESIGN 

Mario Garcia who said, “Content dictates design,” they 

printer and computers that could produce on the 

they are created on the computer, newer, and evolv

ity while still giving an underlying structure to the 

columns to help avoid layouts that are too sym

see white space as wasted space, more advanced 

a viewer into a page and can help unify as well as 

came either ‘planned’ or ‘unplanned’ regardless of 

 
columns and rails and internal gutters to have places 

to give consistency throughout the publication.”

few varieties of layout, grid design allows for a much 

serve the content on the pages; that is, the grids help 
to develop a layout that will clearly direct the reader 

you can create designs that look less predictable.”



Raising sand
Taking control

DEFENSIVE MOVE

Free kick

HeaderStretching for a save

Raising sand
Taking control

DEFENSIVE MOVE

Free kick

HeaderStretching for a save

FROM COLUMN DESIGN TO GRID DESIGN

Design Step-by-Step: 6-Column Design
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BIG MOMENTS VS. BINGHAM

24-Grid Design

ences? Can you come up with a set of rules?
 



TEAMWORK

designers designed their page, the industry also 

small items on each page and on the spread as a 

with each other to how the words in the headline 

Ryan discussed the maestro concept in which the 

together reporters, editors and photographers to 

WED

PRED

Regardless of the acronym or methodology, design 
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Cali
“To achieve a con

can work. And when it does, there is no better feeling."

this year than we’ve covered it in past years? Those 

mine how online coverage or multimedia coverage 
“The 

concept is the engine that will drive your coverage.”

it is not all right to run copy in columns 

“You can certainly put narrower legs to use for 
cutlines, liftout quotes, decks, etc. But legs skin

Minimum column width: 

Optimum column width: 

Maximum column width: 



DESIGNING PACKAGES

those empowered with grids, plus columns and a va

Andy Bechtel, an instructor at the University of 

stories told in traditional formats, such as the in

Bechtel says, “We can still use inverted pyramid 

can also tell stories and convey information in oth

tury, alternative story forms were replacing the tra

erage, particularly the repetitive coverage of an

School’s budget cut

New principal

Schools graduating seniors are attending

are answered if not in each individual module, in 

They do it in a way that provides as much, if not 



What issue mattered 
to you the most this 
election year? 38

STUDENT LIFE “I didn’t really pay attention as much 
  as I wanted to.”
      Kim Lawson, 11

“I don’t have an issue that affected 
  me. I didn’t like how Obama wants 
  a socialist sort of government.”
      Shelbie Noel, 10

“My biggest issue is probably 
  abortion, because I do not think 
  that babies should be killed.”
      Krista Griffen, 9

2008 Election turns historical

ELECTION OBAMA’S POINTS

Vice 
president 
Joe Biden 
delivers a 
speech at 
Mehlville 

High 
School on 

Sept. 4. 
(Morgan 
Hamby) 

ROAD TO THE WHITE HOUSE

Crowds cheer during a John McCain rally on Aug. 30. McCain won 
the Missouri electoral vote, but it was not enough to secure the 
victory against Barack Obama. (Brandon Walters)
 

cheer for their candidate. (Morgan 
Hamby)
 

ELECTION FACEBOOK STATUSES

B & G Day Powderpuff HomecomingHC Spirit Week Election Fall Play Mock Rock Spirit WeekStudent Life

With every state, with every electoral vote, the likelihood of a candidate 
pulling closer to the white house increases. 

 “If there is anyone out there who still doubts that 
America is a place where all things are possible; who 
still wonders if the dream of our founders is alive in our 
time; who still questions the power of our democracy, 
tonight is your answer.”

Words said by President-elect Barack Hussien 
Obama during his victory speech in Grant Park on 
Nov. 4 in the heart of Chicago strung onto a number of 
students at North.

“It sort of shows the world that ‘Yeah, we still have 
issues, but we can put a black man in charge of our 
country,’” junior Chelsea Abanathie said.

With 297 electoral votes, shortly after Obama gained 
California, the election for the forty fourth president of 
the United States was called in favor of Obama. Being 
not just the forty fourth president elected, Obama 
was also the first African American to ever hold office 
as the President of the United States. Even with the 

historic significance to the win, many students looked 
deeper into it.

“What’s important now is trying to fix the problems 
now with the economy- not that he’s African Ameri-
can,” senior Brandon Coyle said.

Others, though, believed differently.
“I personally believe that the two choices were not 

very good choices, either way I believe that we would 
have problems in the office,” senior James Coen said.

Even with this view, others had a more indifferent 
view.

“I expected that either way that history was going to 
be made,” senior Nick Berra said. “It made it historical 
because he is our first African-American president, 
but then if McCain won, we would have had the first 
female vice president.”

For the first time in history, an online election rally was held via Facebook users to get the vote out for 
either the candidate that they were supporting, or to get people  voting.  At the end, 1.6 million people 
worldwide participated, making it the largest online rally in history. 

‘The Change we need’: Obama’s views
During this and any other election, the views of each candidate works into our pro and cons of 
deciding who we should vote for.  Take a look at the points that brought Obama to the top. 

Demo-
cratic 

candidate 
Barack 
Obama 

pauses  
while de-

livering 
a speech 

at the 
Edward 

Jones 
Dome in 

down-
town 
Saint 

Louis. 
(Leslie 
Bland)   

Election night: the hour by hour diagnosis of Obama’s win

Economy War in Iraq Healthcare

He believes in 

providing a tax 

cut for working 

families. 

Obama 

believes in the 

fight for fair 

trade. 

He believes in 

providing a tax 

relief for small 

businesses and 

startups.

He strives to 

provide health 

insurance 

affordable and 

accessible to all. 

 He believes in 

lowering health 

care costs by $2,500 

for a typical family 

coordination. 

He strives to 

responsibly end 

the war in Iraq: to 

start a new mis-

sion to successfully 

ending the war. 

He believes 

in pressing Iraq’s 

leaders to take 

responsibility for 

their future and to 

spend their oil 

revenues on their

own 

reconstruction.

6:00pm 7:00pm 8:00pm 9:00pm 10:00pm After called

Mississippi,
North Dakota
Utah
South Dakota
Nebraska 

California
Hawaii
Oregon
Washington
Virginia
Florida
Colorado
Nevada

Alaska
Missouri
Montana Oklahoma

Tennessee
Arkansas 
Alabama

Michigan 
Minnesota 
New York
Rhode Island
Wisconsin
New Mexico
Ohio Iowa

Idaho 
Arizona

Indiana
Nebraska  

North Carolina

Kentucky 
West Virginia
South Carolina

Pennsylvania 
Vermont 

Connecticut 
Delaware
D.C.
Illinois 
Maine

Maryland

Massachusetts

New Hampshire

New Jersey

“[The issue that affected me the 
  most was] same sex marriage.”
      Caryn Rogers, 12

The Presidential election was called a ‘landslide’ 
in favor to Obama to many, since Obama earned 

the largest amount of 
electoral votes in 

history. The call 
was made at 
10 p.m. central 
time in favor of 

Obama. 

Obama: 365

McCain:173
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u
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.

Kansas 
Texas

Wyoming
Georgia

Louisiana

BY: DEBORA ABERASTURY

Starting on the Thursday before the election, the statuses began. Facebook members could choose when it 
would be updated next all the way up to the night of the election. 4.7 statuses were “donated” throughout the 
duration of the “rally”. Including with the statuses, members could also become a “fan” of either candidate and 
view their policies and views in a much more efficient manner.

facebook
Statuses donations 

cause awareness of 

2008 election

ELECTION

ELECTION
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SUNDAY

Ice Hockey Cheerleaders

SATURDAY

Varsity Wrestling

 

 Jamie Ferkel enters project into contest. (photo 
submitted) 

“Megan Mosher,
  she encouraged 
  me to enter.”

is the contest?

was it due?
“Jan. 30.”

did you do the 
contest at?
“At my house by 
  myself.”

“The Power of 
Plants for Missouri 
Botanical Gardens.”

inspired you to 
enter the contest?

Ferkel enters contest 
to help school

SUNDAY

Awards

who when

what where

did you do the 
contest?

“To help the school 
  with the funding 
  for the Science and 
  Art departments.”
 Prize- $200 to the 
student and $1500 
to the Science and 
Art Departments.

did you do the 
contest?

“I had to design a 
poster or a 3D model 
of a plant that was 
endangered and 
show how it helped 
humanity.“

why how

will you find out 
how you did?

“Sometime in April.”

How has this year 
gone so far?

 “This year is going 
   well, but I would 
   tell you a lot more 
   work goes into the 
   All-Knighter than 
   everyone realizes.“

What fundraisers 
are planned for 
the rest of the 
year?

What fundraisers 
have you done 
so far?

 “We are continuing 
   the snack table 
   during lunches and 
   we have a 5K run 
   coming up soon.“

THURSDAY 

 “We had a 
   successful Craft Fair 
   in November and 
   we also work with 
   local restaurants to 
   sponsor nights 
   where the All-
   Knighter gets a 
   percentage of 
   sales.“

Treasurer 
Laura 
Schneider 
talks about 
the All-
Knighter

All-Knighter

How does the 
All-Knighter stay 
organized?

 “Holly Gannon and 
Cheryl Pavolka, 
our co-chairs, hold 
monthly meetings 
where every com-
mittee gives updates 
and the group makes 
necessary decisions 
to move forward.”

“Pep assemblies because the crowd 
  gets pumped and they really like our 
  performances.”

DANCER FOR: 6 years                    

NITA STEIN

“I think I’ll miss the practices which 
  sounds weird but that’s where all 
  the funniness happens with the girls.”

“All of the bonding nights.”

“I’m going to St. Charles Community 
  College on A+. I’m also continuing to 
  dance at the studio.”

Ice hockey cheerleaders 
take second place

ashlee.schneider

After not competing in a competition for 
three years, the ice hockey cheerleaders brought 
home second place.  The eight cheerleaders 
competed at Fort Zumwalt East on Sunday 
Jan. 30 at 8:30 a.m. The competition was 
called Mid State Hockey Cheerleading and 22 
schools went.  In North’s division there were 
five schools.

“We thought we would place but never 
expected to take second place,” junior Amber 
Robertson said. “We were all really surprised 
when we found out we took second.”

The cheerleaders spent the night together 
before the competition to bond and get ready 
for Sunday.

“[Saturday night was] a lot of fun,” Monica 
Cattron said.  “We got to know each other and 
went TPing as a group.”

Before the competition the girls did a lot of 
practicing. Normally there was practice Tues-

days and Thursdays at school. A month before 
they were going to compete they were practic-
ing at least three times a week. The week of the 
competition the girls practiced all seven days. 
The girls worked on the chant they would use.

 “The girls practices definitely helped,” coach 
Courtney Patrick said. “The competition went 
a lot better than I expected and so did the sea-
son. With only half a season we did well.”After 
a four month season the girls have a 
trophy to show off their hard work 
and lots of memories.

“My favorite memory was 
Gold Cup because it 
was the most exciting 
game of the season,” 
Becca Maloney said.

Varsity Ice Hockey Cheerleaders pose after doing well in their competition. This year the team was made up of eight girls. They walk out 

players at the games and cheer in the stands for varsity ice hockey.  (photo submitted)

Senior

 Harold 
Richie 
works 

to finish 

off the 

match by 

pinning his 

opponent 

at a tour-

nament 

on Jan. 

29. Richie 

has been 

on the 

wrestling 

team for 

four years 

and 

became 

team 

captain 

his senior 

year. He 

has been 

wrestling 

his whole 

life. (sam 

hurrell)

Devin 
Mundy 
gets pulled 

down 

during a 

match. 

Mundy 

made 

varsity his 

sophomore 

year. 

(kaitlyn 

williams)

Senior 

Brandon 
Goggin 

gets his 

hand raised 

by the 

referee for 

winning 

a match 

during a 

wrestling 

tourna-

ment 

on Jan. 

29.  (sam 

hurrell)

Sophomore Jeremiah Reed tries to pin the opposing players shoulders down so he can win the 

match. This match was during a tournament on Jan. 29. (sam hurrell)

Sophomore 

Kenny 

Griffin 
puts an 

opposing 

player in 

a head 

lock in his 

match on 

Dec. 11. 

The match 

was during 

a wrestling 

tourna-

ment held 

at Francis 

Howell 

North. 

(sam 

hurrell)

 “Getting to know all the girls and getting 
   closer.”

DANCER FOR: 12 years                    

MELANIE VOISEY

“Performing in front of the school and all
  of the  seniors.”

“Probably performing at the first game 
  because we  were jittery and nervous 
  and then we pulled it off and it was a 
  good start to the year.”

“I plan to go to University of Central 
  Missouri and study Spanish education. 
  I am going to tryout for their dance team.”

“Going to Chicago because it was 
  fun and we got to spend a lot of 
  time together.”

DANCER FOR: 12 years                    

BETH HILLIS

“The people and seeing everyone
  all the time.”

“Winning first at the St. Charles
  competition last year.”

“I’m going to UCM.”

SEN11OR  SPOTLIGHT
Varsity Knightline had four seniors this year. They were asked a series of questions. (1)What was your favorite part of the 
season? (2) What will you miss the most about Knightline? (3) What is your favorite high school memory of Knightline? 
(4) What are your plans after high school?

Melanie 
Voisey, 

Beth 
Hillis, Cat 
Pherigo, 

and Nita 
Stein 

stand at 

senior 

night with 

gifts from 

the under-

classman. 

(photo 

submitted)

“My favorite part of the season was 
  going to Chicago to compete.”

DANCER FOR: 14 years                    

CAT PHERIGO

“The girls and performing at all the 
  home games.”

“Winning first place at the St. Charles
  Classic.”

“Go to college and become a Chemical 
  Engineer. I might teach a dance class
  too.”
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THURSDAY

(1)

(2)

(3)

(4)

(1)

(2)

(4)

(3)

(1)

(2)

(4)

(3)

(1)

(2)

(4)

(3)

Advisor: Aaron Manfull

 

Advisor: Aaron Manfull 
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Advisor: Dow Tate

Editor: Hannah Walter | 



Advisor: Sarah Nichols 
2011 Details
Whitney H.S.
Rocklin, Calif,

Advisor: Cindy Todd
Westlake High School
Austin Texas

Ashley Duncan

pated in what spirit days, 
what four people accom

the two people who 



3 WAYS TO
ENJOY A SICK DAY

3  
Sleep till noon

2  
Watch the soaps

1  
Catch up on Facebook

Bar chart
Compare the relative amounts of indi
vidual items

Bio box
A series of names, tips, components, 

add context to a story
By the numbers

Checklist

thing from a grocery list of a teenage 

halftime

Diagram

Fast-fact box

Fever chart

Game

Glossary

List

whole, dates, facts together in one place 

Map

showing the location of events and where 
those events are in relation to other areas
Pie chart

usually in terms of percentages

Public-opinion poll
Report simple survey results as statis

Question & Answer

Quiz

Quote collection

Rating
Compare items showing to one another 
on a scale

Step-by-step guide
Guide the reader through a process from 

Table

and columns

Timeline
Recap anything from a person’s  life, a run 
to the state championship or anything 
else with a chronology
Top 10
List items, often in reverse order, in this 



Exercise: Evaluate Infographics
Directions:

found?

Exercise: Finding & understanding  
alternative story forms
Directions:

other ones in your group to identify the following 

Bar chart Bio box

Map Pie chart

Top 10 list

Exercise: Creating ASFs
Directions:

Story topic: 

Facts:
Summer vacation started as a way to accommo
date farmers who needed to spend the summer 

cent of teachers who taught summer school with

forget what they’ve learned, the facilities are not used 

 senior Nathan 



TYPOGRAPHY

Body Copy
Thought One

Captions
Thought One

Headlines
Thought One

Thought Two

Thought Two

Thought Two

head provides contrast to the main headline in several 

Accent fonts:
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Exercise: Evaluating types

or how much money you have to purchase new 

consistency and external contrast, will help 

After the designers have chosen their fonts 

use of all caps type except in very short copy 



 Quis duis in, in labore ex dolore. Eu nulla repre-
henderit, pariatur chuck cow meatloaf nisi ball tip short 
ribs ham hock in. Brisket nostrud chuck hamburger 
aliquip, pork chop in excepteur ut ball tip beef ribs. 
Reprehenderit nulla jowl, vo- luptate bresaola minim 
tongue short loin excepteur ground round tail eiusmod 
velit spare ribs jerky. Anim proident pancetta, in culpa 
do sirloin reprehenderit aliqua deserunt ground round 
elit biltong exerci- tation est. Venison culpa irure ut eius-
mod, meatloaf pork belly. Commodo short ribs magna, 
adipisicing ground round meat- loaf meatball beef.
 Cow sint chicken, id pig pork chop fatback 
mollit shoulder beef shank tri- tip. Ham turkey ullamco 
esse aliqua in eu, ex t-bone laboris fugiat. Velit ut sirloin 
pariatur ea ullamco. Pancetta jowl veniam, meatloaf 
duis non jerky sunt adipisicing quis dolore minim enim 
laborum. Sed pastrami aute dolore deserunt.

__________________________________________

__________________________________________

 Quis duis in, in labore ex dolore. Eu nulla rep-
rehenderit, pariatur chuck cow meatloaf nisi ball tip short 
ribs ham hock in. Brisket nostrud chuck hamburger aliquip, 
pork chop in excepteur ut ball tip beef ribs. Reprehenderit 
nulla jowl, vo- luptate bresaola minim tongue short loin 
excepteur ground round tail eiusmod velit spare ribs jerky. 
Anim proident pancetta, in culpa do sirloin reprehenderit 
aliqua deserunt ground round elit biltong exerci- tation est. 
Venison culpa irure ut eiusmod, meatloaf pork belly. Com-
modo short ribs magna, adipisicing ground round meat- loaf 
meatball beef.
 Cow sint chicken, id pig pork chop fatback mollit 
shoulder beef shank tri- tip. Ham turkey ullamco esse ali-
qua in eu, ex t-bone laboris fugiat. Velit ut sirloin pariatur 
ea ullamco. Pancetta jowl veniam, meatloaf duis non jerky 
sunt adipisicing quis dolore minim enim laborum.

__________________________________________

__________________________________________

Quis duis in, in labore ex dolore. Eu nulla reprehenderit, 
pariatur chuck cow meatloaf nisi ball tip short ribs ham 
hock in. Brisket nostrud chuck hamburger aliquip, pork 

chop in excepteur ut ball tip beef ribs. Reprehenderit 
nulla jowl, vo- luptate bresaola minim tongue short loin 

excepteur ground round tail eiusmod velit spare ribs 
jerky. Anim proident pancetta, in culpa do sirloin repre-

henderit aliqua deserunt ground round elit biltong exerci- 
tation est. Venison culpa irure ut eiusmod, meatloaf pork 

belly. Commodo short ribs magna, adipisicing ground 
round meat- loaf meatball beef.

Cow sint chicken, id pig pork chop fatback mollit shoul-
der beef shank tri- tip. Ham turkey ullamco esse aliqua 

in eu, ex t-bone laboris fugiat. Velit ut sirloin pariatur ea 
ullamco. Pancetta jowl veniam, meatloaf duis non jerky 

sunt adipisicing quis dolore minim enim laborum. Sed 
pastrami aute dolore deserunt.

__________________________________________

__________________________________________

Quis duis in, in labore ex dolore. Eu nulla reprehenderit, pariatur 
chuck cow meatloaf nisi ball tip short ribs ham hock in. Brisket 

nostrud chuck hamburger aliquip, pork chop in excepteur ut ball tip 
beef ribs. Reprehenderit nulla jowl, vo- luptate bresaola minim 

tongue short loin excepteur ground round tail eiusmod velit spare 
ribs jerky. Anim proident pancetta, in culpa do sirloin reprehender-
it aliqua deserunt ground round elit biltong exerci- tation est. Veni-
son culpa irure ut eiusmod, meatloaf pork belly. Commodo short 
ribs magna, adipisicing ground round meat- loaf meatball beef.

Cow sint chicken, id pig pork chop fatback mollit shoulder beef 
shank tri- tip. Ham turkey ullamco esse aliqua in eu, ex t-bone labo-
ris fugiat. Velit ut sirloin pariatur ea ullamco. Pancetta jowl veniam, 

meatloaf duis non jerky sunt adipisicing quis dolore minim enim 
laborum. Sed pastrami aute dolore deserunt.

__________________________________________

__________________________________________

Exercise: Checking readability



 QUIS DUIS IN, IN LABORE EX DOLORE. 
EU NULLA REPREHENDERIT, PARIATUR CHUCK 
COW MEATLOAF NISI BALL TIP SHORT RIBS 
HAM HOCK IN. BRISKET NOSTRUD CHUCK 
HAMBURGER ALIQUIP, PORK CHOP IN EX
CEPTEUR UT BALL TIP BEEF RIBS. ANIM PROI
DENT PANCETTA, IN CULPA DO SIRLOIN REP
REHENDERIT ALIQUA DESERUNT GROUND 
ROUND ELIT BILTONG EXERCI TATION EST. 
VENISON CULPA IRURE UT EIUSMOD, MEAT
LOAF PORK BELLY. 
 COW SINT CHICKEN, ID PIG PORK 
CHOP FATBACK MOLLIT SHOULDER BEEF 
SHANK TRI TIP. HAM TURKEY ULLAMCO ESSE 
ALIQUA IN EU, EX TBONE LABORIS FUGIAT. 
VELIT UT SIRLOIN PARIATUR EA ULLAMCO. 
PANCETTA JOWL VENIAM.

__________________________________________

__________________________________________

 Quis duis in, in labore ex dolore. Eu nulla 
reprehenderit, pariatur chuck cow meatloaf nisi 
ball tip short ribs ham hock in. Brisket nostrud 
chuck hamburger aliquip, pork chop in excepteur 
ut ball tip beef ribs. Reprehenderit nulla jowl, vo- 
luptate bresaola minim tongue short loin excepteur 
ground round tail eiusmod velit spare ribs jerky. 
Anim proident pancetta, in culpa do sirloin repre-
henderit aliqua deserunt ground round elit biltong 
exerci- tation est.
 Cow sint chicken, id pig pork chop fatback 
mollit shoulder beef shank tri- tip. Ham turkey 
ullamco esse aliqua in eu, ex t-bone laboris fugiat. 
Velit ut sirloin pariatur ea ullamco. Pancetta jowl 
veniam, meatloaf duis non jerky sunt adipisicing 
quis dolore minim enim laborum.

__________________________________________

__________________________________________

Quis duis in, in labore ex dolore. Eu nulla reprehenderit, 

pariatur chuck cow meatloaf nisi ball tip short ribs ham hock 

in. Brisket nostrud chuck hamburger aliquip, pork chop in 

excepteur ut ball tip beef ribs. Reprehenderit nulla jowl, vo- 

luptate bresaola minim tongue short loin excepteur ground round 

tail eiusmod velit spare ribs jerky. Anim proident pancetta, in 

culpa do sirloin reprehenderit aliqua deserunt ground round 

elit biltong exerci- tation est. Venison culpa irure ut eiusmod, 

meatloaf pork belly..

Cow sint chicken, id pig pork chop fatback mollit shoulder beef 

shank tri- tip. Ham turkey ullamco esse aliqua in eu, ex t-bone 

laboris fugiat. Velit ut sirloin pariatur ea ullamco. Pancetta 

jowl veniam, meatloaf duis non jerky sunt adipisicing quis 

dolore minim enim laborum. Sed pastrami aute dolore deserunt 

__________________________________________

__________________________________________

 Quis duis in, in labore ex dolore. 
Eu nulla reprehenderit, pariatur chuck 
cow meatloaf nisi ball tip short ribs ham 
hock in. Brisket nostrud chuck hamburger 
aliquip, pork chop in excepteur ut ball 
tip beef ribs. Reprehenderit nulla jowl, 
vo- luptate bresaola minim tongue short 
loin excepteur ground round tail eiusmod 
velit spare ribs jerky. Anim proident pan-
cetta, in culpa do sirloin reprehenderit 
aliqua deserunt ground round elit biltong 
exerci- tation est.
 Cow sint chicken, id pig pork chop 
fatback mollit shoulder beef shank tri- 
tip. Ham turkey ullamco esse aliqua in eu, 
ex t-bone laboris fugiat. Velit ut sirloin 
pariatur ea ullamco. Pancetta jowl veniam, 
meatloaf duis non jerky sunt adipisicing 
quis dolore minim enim laborum. Sed pas-
trami aute dolore deserunt.

__________________________________________

__________________________________________



Demonstration: Headline Design

By using serveral fonts or enlarging part of the  

One-line Headline

One-line Headline

One-line with Kicker

One-line with Overline

One-line with Underline

Hammerhead (reverse kicker)



Redlands, Calif.
Editors in Chief: 

Advisor: Martha Akers

Editors: Casey Crouse, Jessica Finn, 

Advisor: Dow Tate
Shawnee Mission East

Editor: Hannah Walter

line to the main story with colour and 



Chantilly High School

Advisor Margaret Sorrows
Bryant High School

Bryant, Ark.

Advisor: Sarah Nichols
Rocklin High School

Rocklin, Calif.

visually with the stepping down of the 

sion of the same font and leads the 
charge with its very visual presenta

This scene stealing spread has a lot go
ing for it, including an enticing headline 



R
E

A
D

A
B

IL
IT

Y
M

O
R

E
 T

Y
P

E
 T

E
R

M
S

Exercise: It’s all there in black and white?

All caps
Ascender
Baseline An imaginary line on which the letters rest
Bold
Condensed Type set narrower than the default
Descender
Extended Type set wider than the default
Font
Italic Slanted letter
Kerning Moving individual letters closer together
Leading
Ligature
Light Type set even lighter than roman type
Point

Roman
Small caps

Tracking
Upper & Lowercase
X-height The height of the lowercase letter x; no ascender or descender



All caps 

Ascender 

Baseline 

Bold 

Condensed 

Descender 

Extended 

Font 

Italic 

Kerning 

Leading 

Ligature 

Light 

Point 

Roman 

Small caps 

Tracking 

Upper and Lowercase 

X-height

height of the lowercase letter x; no ascender or descender

part of letters such as p, y or q that extends below the 

type set narrower than the default
type set wider than the default

type that is neither bold nor italic; traditional body copy is set as 

vertical space between lines of type

Exercise: Understanding type lingo

Exercise: What kind of font am I?

American Typewriter

Impact

Optima

Linotext

Warnock

Rough Rider

Letter Gothic

Scriptina
Frutiger

Catfisch

Poplar

Adobe Caslon

Raphael

Myriad
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INFOGRAPHICS

of infographics, a graphical means of conveying 

Exercise

found?

use of italic type, designers often use it to 
give emphasis or to provide variety on the 

only serif font; 

spelled her name with a C instead of a 
Cinco de Mayo is a cel

Thought processes of a character in a nov
Fear can’t 
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COLOUR

the page although you should avoid tinting or run

Extension exercise: The meaning of colour

their meaning and the history, particularly the his

write a short story of no more than two pages us

Use colour selectively in a graphic, entry 

resents enthusiasm, fascination, happiness, 
creativity, determination, attraction, suc

in common? 



Exercise

Now, using the method of your choice such as the 

other colours in at least two other colour models 

 _________________________________

 _________________________________

Extension Exercise

Exercise

that the folios contain the essential information 

in the space provided, design your own portfolio 
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1952

1960

phrase coined; implies a user interface that allows 
the user to view something similar to the end re

1972

1974
Bravo, a document preparation program for the 

Charles Simonyi and colleagues, is considered the 

ogy, displaying text with formatting; uses screen dis

1983

1984

1985

1985

1985

TIMELINE OF DESKTOP PUBLISHING
1985

1986

standard
1986

1986

1992

1987

1987

1987

1988

1988

1988



1989

1989

1990

1990

1990

1991

1992

1992

1992

1993

1993

1993

1993

1994

1995

1995

1995

1995

1996

1997

1997

1999

2000

2001

2001

2002

2002

2002

2002



2003

2003

2003

2004

2005

2005

2006

2007

2007

2008

2008

2008

2009

2010

2011



DESIGN DICTIONARY
Adobe

Aligned left type

Aligned right type

All caps 

Alternative story form

transition form of story that conveys information 
to the reader; includes devices such as the timeline, 

Ascender
The vertical portion of a lowercase character ex

Baseline
An imaginary line on which capital letters and 

Bleed
An element that extends all the way to the edge of 
the printed page
Body type

Boldface

Bullet

Caption
Cutline; type that explains what is happening in a 
photograph including who, what, when and where 

someone involved in the action in the photograph
Center of visual interest

largest element; often a photograph
Centered
Type set centered on a given margin with uneven 

Charticles
See alternative story form
CMYK

Column design

spread into a set of vertical columns with all ele
ments starting and ending on a column
Condensed type
Type set more narrow than the regular version
Consistency

them as captions
Continuous tone
A photographic or art image consisting of varying 

Descender

Desktop publishing
Electronically designing, laying out, editing and 
producing a document on a computer



Discretionary hyphen
A hyphen manually entered into the text which may 

Display type

Dominant photograph

spread; the largest photograph on the spread
Double-page spread

page on the right
Drop cap

dropped into the text
Em space

En space

EPS

Expanded type
Type set wider than the regular version; extended
Eyeline

Families of type

Font

Grid design

a series of smaller vertical columns
Halftone

Headline

reader’s attention and that helps to provide infor

HSB

Initial letter

height of at least three lines of text
Initial letter 

Italic

than Roman type
JPEG

compression algorithm for digital images

Kerning

two letters closer together or farther apart than 
initially set



Leader
Rows of dots, dashes or other characters used to 
guide the reader to another area within the same 

Leading

of one line of type and the top of the ascenders 
of the next line of type; measured in points from 
the top of one line’s ascenders and the next line’s 

Ligature

Light
Type set even lighter than roman type
Object-oriented
A graphic made up of various geometric shapes 
such as lines and curves instead of pixels; vector 

Pica

Pixel
The smallest component of a digital image; a com

Point

printer's point, from the era of foundry metal 

PostScript

Pull quote

cerpt from the text placed in a larger typeface on 
the same page to entice readers into the text
Pull quote or inset quote

Reverse

ground
RGB

puter monitors and television screens with trans
mitted light; an additive model
Roman

Sans serif
Type with no serifs
Serif

tain families of type
Small caps

Small caps

Spot colour

Story subheads

Story-telling devices
See alternative story form



Subhead
A typographically smaller headline that appears 

TIFF

those formed from scanned images such as pho

Tracking

Upper and lowercase

White space
A portion of the page with no copy, photographs 

Word space

WYSIWYG

seen on the screen matches what is printed; pro

X-height
The height of the lowercase letter x; no ascender 
or descender
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Photo/Graphic Plan
 ___________________________

____________________________________________

____________________________________________

____________________________________________

 ___________________________

____________________________________________

____________________________________________

____________________________________________

____________________________________________

 __________

____________________________________________
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____________________________________________

____________________________________________

PRED PLANNER

 ______________________________________________________ ___________________

 ___________________________________________________________________________

 _________________________________________________________________________

 ________________________

______________________

 ______________________________

 ____________________________
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 ______________________________
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PRED PLANNER (continued)

Photo Content

Storytelling

Shape

Silhouette

Mugs

Extreme pose

Crop

Medium

Wide

 ________________________

Ratings __________________________

 _________________________

Timeline ________________________

List _____________________________

Map ____________________________

 ________________________

Chart ___________________________

Glossary _________________________

 _________________________

 ____________________________

____________________________

 ____________________________

 ________________________________

 ________________________________

 ________________________________

 ________________________________



State fair/Carnival 5352 Student life

1. 

2. 

3. 

4. 

5. 

6. Gutter
7. 

8. 

ANATOMY OF A SPREAD
This 8-column spread shows the different elements and how they are placed on a spread.

1

2

4

5

6

7

5
5

4

4

4

4

3 8



YOU'RE THE JUDGE

Photography

Are you proud of the photography?

and is it evident what that point of interest is?

the photographs?
Are all photographs cropped to the point of 
interest?
Are all photographs in focus?
Are photos properly exposed?

Are group shots run so that they do not domi

pica tall?
Are the people in group shots tightly cropped 

everyone in the group?
Are the people in groups set up in regular rows 

Are groups set up so that the longest row is in 

colour?

shoot pictures, getting low or getting up high?

Y N
Y N
Y N
Y N 
 

Y N 

Y N
Y N 

Y N 

Y N 
 
 

Y N
 
Y N
Y N
Y N

Y N 

Y N
 
 
Y N
 
 
Y N 

Y N 

Y N
 
Y N 

Y N 

Y N
Y N
Y N



Writing

to read?

ferent people?

Are sexist statements avoided?

Are correct grammar and spelling used?

Are good transitions used, adding information 

Are story endings as entertaining as leads?
Are gag captions avoided?

searched as the stories?

or headline?

ideas?

YOU'RE THE JUDGE

Advisor: Sarah Nichols
2011 Details | Whitney H.S. | Rocklin, Calif,

Y N 

Y N
Y N

Y N 

Y N
Y N
Y N
Y N
Y N
Y N

Y N

Y N
Y N
Y N

Y N 
 

Y N
 
Y N
 
 
Y N
Y N
 
Y N
 
Y N
Y N
 
Y N
Y N



YOU'RE THE JUDGE

Are all aspects of school life covered without 

Are all spreads designed so that related content is 

shots the dominant photographs?

ther in copy or in photographic coverage?

line, some copy and photographs?

ture coverage on each spread?

provide insight into teachers and show their 

it show teachers as people?

ing of the story of the year, covering a wide range 
of student interests and a wide gamut of people?

Coverage

Advisor: Dow Tate 

Editor: Hannah Walter 

Y N 

 
 
Y N
 
Y N
 
 
Y N
 
 
 
 
 
 
Y N
 
Y N
 
Y N
 
Y N

Y N 

Y N

Y N

Y N

Y N
Y N

Y N

Y N

Y N



Design

within each section?

the page?

large as other photos on the page?

edges of the page?

call attention to themselves?

sistent in use?

on the page for decoration? 

Are single columns of copy avoided for the 
main story?

ular colours of the times?

section?

placed more than two across or deep?

with the main story for importance?

separated from the copy?

to spread?

tween all elements except where an isolated 

photographs avoided?

face within a section?

ing attention to itself?

YOU'RE THE JUDGE

Y N
Y N
Y N
 
Y N 

 
Y N
 
Y N
 
 
Y N
 
 
Y N
 
Y N
 
Y N
 
Y N
 
Y N
 
Y N
 
Y N
Y N
 
Y N
 
Y N

Y N
Y N 

Y N
 
 
 
Y N 

 
 
Y N
 
 
Y N
 
Y N
 
 
Y N
 
Y N
 
Y N
 
Y N
Y N
 
 
Y N
Y N
 
 
Y N



YOU'RE THE JUDGE
Theme

the division pages?

on all the theme pages?

give a feeling of closure?

ers carry the theme logo?

continues through the front endsheets, title page, 
opening section, division pages, closing pages and 

er elements can all help carry the theme through

Y N 
 

Y N
 
 
Y N
Y N
Y N
Y N

Y N 
 

Y N
 
 
 
Y N
 
Y N
 
Y N



YOU'RE THE JUDGE
Don’t overlook the little things
The little things such as folios, index and colophon, if 

Remember what’s really important

The colophon should be at the end of the book and should 

what kind of paper was used, what fonts were used and what 

should any editors’ notes.

outside of at least one page of the spread?

teams, events, story topics and advertisers?

Y N 

Y N
Y N
 
Y N
Y N
 
 
Y N
 
Y N

Y N
Y N
Y N
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Cum, sa dolore volorum fugias veria conempos dolupta volorum senturit officiis estem velis 
autem faciaecaecto blate volupta 
tempore sum sequas acepro moluptis 
porereptat plit, quia necatem dolorro-
vit am fugia dellorp oristiat.

Us peditate quid utem exerum 
audae dolupta volup- tatis a venitatur, 
inveritium facest occae. Tempore 
ctiumquiam harum quis si conserem 
recumquaest, conet audi aut iur? 
Tem faceptat.

Nam, officitati de volorerum 
est quatem inctem quaecta quatem. 
Hario vit, idellatibus doloren dusdan-
torunt ut magnis es- truptiost, sincil 
eatur, conse ventia ipsam verrup-
tatio. Nem ventect entibus vent, con-
secu sdanihi caturi omnis aut atur 
re, corro cum hic to blantis seneture 
num que pellor si ipsuntur?

H e n d u n d i t a t e lam el exeratem 
volest quatur, volori- bus ratur as acia 
doluptatet apeliquo ventur?

Ullacimet endam rem fuga. Itatur? 
Ri dolent.

Nus ea net esen- dit volore nem 
sandis delit ex eos net laborem ese 
estorep tatquia com- mod magnimaio 
int, si optat.

Ullesequam ac- cum eati utem-
quatem fuga. Nem doluptat reicidit 
re velliqui natur? Hendist hit ut es-
equam, sitatemodis vellorum que es 
doluptia sunt.

Itate nos ab ium la volendi te pliquid 
estiaecus doluptas il idusam landus nobisitatem expliqui imint quam delesercil eos sequam 
as ventur? Evel in peri natet res eumenis alicim quunt laccab inullab idi beatem. Itatest ior-
rundit, iliquo ipsam fuga. Molorep erehenem aut ad ea voluptia essimolorrum andam, optae 
porum facestio. Am, qui officiature non nim nonserit litibus nos eos eicto ius et et ium quia 
andelectota quiam namus endiaeserum doloritat as ratquat est ducipsum atempor estiant 
maion por secullibusa nus doluptur, vellenti aut que et officiate perae prestio nsequae alit 
velit este aut quas doluptaepe et il est quodit prehenihici tem utaturio. Catur simpera quae 
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vero molum di abo. Num nimporiande este core pos earis verferio exceria tisitibus everferis 
idebis estis dellita tectem as est vent et liquodio cor rehenime pos de ratur sapiente consen-
imil iunt.

One game short
Football team loses in state finals, 21-24
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re exped quia volorro tem voloreptat.

Ugit harum adi dis doluptae ium eatiberum 

id ex earupiene voluptatecea conectur rem 

laboreium facipistrum hil imuscil laccum aut 

estrumet, eatecup tatest faccatiis as sus quias 

nostiur rem voluptatius aut in pores nimintur, 

cum exerrovid quis estrumque nimus nimaion-
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YEARBOOK DESIGN REPORT CARD

Evaluator ___________________________________  Yearbook _______________________________________

Headlines & Type
0 1 2  
0 1 2  
0 1 2  
0 1 2  
0 1 2 Are all typographic details polished and professional?

Photos
0 1 2  
0 1 2  
0 1 2  
0 1 2  
0 1 2 

Graphics & Artwork
0 1 2  
0 1 2  
0 1 2  
0 1 2  
0 1 2 

Theme Package
0 1 2  
0 1 2  
0 1 2  
0 1 2  
0 1 2 

Inside Pages
0 1 2  
0 1 2  
0 1 2  
0 1 2  
0 1 2 

Comments Score



The Basic Fixtures
0 1 2  
0 1 2  
0 1 2 Are portrait pages clean, clear, with some value added?  
0 1 2  
0 1 2 

Volume & Variety
0 1 2  
0 1 2  
0 1 2  
0 1 2  
0 1 2 

Ads & Self-promotion
0 1 2  
0 1 2  
0 1 2  
0 1 2  
0 1 2 

User-friendliness
0 1 2  
0 1 2  
0 1 2  
0 1 2 Are all captions complete, with idents for those pictured? 
0 1 2 

Personality
0 1 2  
0 1 2  
0 1 2  
0 1 2  
0 1 2 

Comments Score

90-100
70-89
50-69
below 50 

TOTAL
SCORE



ACCENT FONT EXAMPLES

44th President

Anna
Attic
Carpenter
Clubhouse
Mesquite
Professor
Texas Hero

Treefrog



SAMPLE BODY COPY FONTS

Quis duis in, in labore ex dolore. Eu 
nulla reprehenderit, pariatur chuck cow 
meatloaf  nisi ball tip short ribs ham hock 
in. Brisket nostrud chuck hamburger 
aliquip, pork chop in excepteur ut ball tip 
beef  ribs. Reprehenderit nulla jowl, vo-
luptate bresaola minim tongue short loin 
excepteur ground round tail eiusmod velit 
spare ribs jerky. Anim proident pancetta, 
in culpa do sirloin reprehenderit aliqua 
deserunt ground round elit biltong exerci-
tation est. Venison culpa irure ut eiusmod, 
meatloaf  pork belly. Commodo short ribs 
magna, adipisicing ground round meat-
loaf  meatball beef.

Cow sint chicken, id pig pork chop 
fatback mollit shoulder beef  shank tri-
tip. Ham turkey ullamco esse aliqua in eu, 
ex t-bone laboris fugiat. Velit ut sirloin 
pariatur ea ullamco. Pancetta jowl veniam, 
meatloaf  duis non jerky sunt adipisicing 
quis dolore minim enim laborum. Sed 
pastrami aute dolore deserunt. 

GARAMOND 10/12

Quis duis in, in labore ex dolore. Eu 
nulla reprehenderit, pariatur chuck cow 
meatloaf nisi ball tip short ribs ham hock 
in. Brisket nostrud chuck hamburger 
aliquip, pork chop in excepteur ut ball 
tip beef ribs. Reprehenderit nulla jowl, 
voluptate bresaola minim tongue short 
loin excepteur ground round tail eius-
mod velit spare ribs jerky. Anim proident 
pancetta, in culpa do sirloin reprehen-
derit aliqua deserunt ground round elit 
biltong exercitation est. Venison culpa 
irure ut eiusmod, meatloaf pork belly. 
Commodo short ribs magna, adipisicing 
ground round meatloaf meatball beef.

Cow sint chicken, id pig pork chop 
fatback mollit shoulder beef shank tri-
tip. Ham turkey ullamco esse aliqua in 
eu, ex t-bone laboris fugiat. Velit ut sir-
loin pariatur ea ullamco. Pancetta jowl 
veniam, meatloaf duis non jerky sunt 
adipisicing quis dolore minim enim 
laborum. Sed pastrami aute dolore de-
serunt. 

MRS. EAVES 10/12

Quis duis in, in labore ex dolore. 
Eu nulla reprehenderit, pariatur 
chuck cow meatloaf nisi ball tip short 
ribs ham hock in. Brisket nostrud 
chuck hamburger aliquip, pork chop 
in excepteur ut ball tip beef ribs. Rep-
rehenderit nulla jowl, voluptate bres-
aola minim tongue short loin excepteur 
ground round tail eiusmod velit spare 
ribs jerky. Anim proident pancetta, in 
culpa do sirloin reprehenderit aliqua 
deserunt ground round elit biltong ex-
ercitation est. Venison culpa irure ut 
eiusmod, meatloaf pork belly. Com-
modo short ribs magna, adipisicing 
ground round meatloaf meatball beef.

Cow sint chicken, id pig pork chop 
fatback mollit shoulder beef shank 
tri-tip. Ham turkey ullamco esse ali-
qua in eu, ex t-bone laboris fugiat. 
Velit ut sirloin pariatur ea ullamco. 
Pancetta jowl veniam, meatloaf duis 
non jerky sunt adipisicing quis dolore 
minim enim laborum. Sed pastrami 

BODONI 10/12

Quis duis in, in labore ex do-
lore. Eu nulla reprehenderit, 
pariatur chuck cow meatloaf  
nisi ball tip short ribs ham hock 
in. Brisket nostrud chuck ham-
burger aliquip, pork chop in 
excepteur ut ball tip beef  ribs. 
Reprehenderit nulla jowl, volup-
tate bresaola minim tongue short 
loin excepteur ground round tail 
eiusmod velit spare ribs jerky. 
Anim proident pancetta, in culpa 
do sirloin reprehenderit aliqua 
deserunt ground round elit bil-
tong exercitation est. Venison 
culpa irure ut eiusmod, meatloaf  
pork belly. Commodo short ribs 
magna, adipisicing ground round 
meatloaf  meatball beef.

Cow sint chicken, id pig pork 
chop fatback mollit shoulder beef  
shank tri-tip. Ham turkey ulla-
mco esse aliqua in eu, ex t-bone 
laboris fugiat. Velit ut sirloin 

NIMROD 10/12

Quis duis in, in labore ex do-
lore. Eu nulla reprehenderit, 
pariatur chuck cow meatloaf 
nisi ball tip short ribs ham hock 
in. Brisket nostrud chuck ham-
burger aliquip, pork chop in ex-
cepteur ut ball tip beef ribs. Rep-
rehenderit nulla jowl, voluptate 
bresaola minim tongue short 
loin excepteur ground round tail 
eiusmod velit spare ribs jerky. 
Anim proident pancetta, in culpa 
do sirloin reprehenderit aliqua 
deserunt ground round elit bil-
tong exercitation est. Venison 
culpa irure ut eiusmod, meat-
loaf pork belly. Commodo short 
ribs magna, adipisicing ground 
round meatloaf meatball beef.

Cow sint chicken, id pig pork 
chop fatback mollit shoulder 
beef shank tri-tip. Ham turkey 
ullamco esse aliqua in eu, ex t-
bone laboris fugiat. Velit ut sir-

VITESSE 10/12

Quis duis in, in labore ex dolore. Eu 
nulla reprehenderit, pariatur chuck cow 
meatloaf nisi ball tip short ribs ham hock 
in. Brisket nostrud chuck hamburger 
aliquip, pork chop in excepteur ut ball 
tip beef ribs. Reprehenderit nulla jowl, 
voluptate bresaola minim tongue short 
loin excepteur ground round tail eius-
mod velit spare ribs jerky. Anim proident 
pancetta, in culpa do sirloin reprehen-
derit aliqua deserunt ground round elit 
biltong exercitation est. Venison culpa 
irure ut eiusmod, meatloaf pork belly. 
Commodo short ribs magna, adipisicing 
ground round meatloaf meatball beef.

Cow sint chicken, id pig pork chop 
fatback mollit shoulder beef shank tri-
tip. Ham turkey ullamco esse aliqua in 
eu, ex t-bone laboris fugiat. Velit ut sir-
loin pariatur ea ullamco. Pancetta jowl 
veniam, meatloaf duis non jerky sunt 
adipisicing quis dolore minim enim 
laborum. Sed pastrami aute dolore de-
serunt. 

ADOBE CASLON PRO 10/12



SANS SERIF FONTS SUITABLE FOR CAPTIONS &  SIDEBARS

• Quis duis in, in labore ex dolore. 
Eu nulla reprehenderit, pariatur 
chuck cow meatloaf nisi ball tip 
short ribs hock in. 

• Brisket nostrud chuck hamburger 
aliquip, pork chop in excepteur 
ut ball tip beef ribs. Reprehen-
derit nulla jowl, voluptate bresaola 
minim tongue short loin excepteur 
ground round tail eiusmod velit 
spare ribs jerky

• Anim proident pancetta, in culpa 
do sirloin reprehenderit aliqua de-
serunt ground round elit biltong 
exercitation est. Venison culpa iru-
re ut eiusmod, meatloaf pork belly. 

• Commodo short ribs magna, adip-
isicing ground round meatloaf 
meatball beef.

• Cow sint chicken, id pig pork chop 
fatback mollit shoulder beef shank 
tri-tip. Ham turkey ullamco esse 
aliqua in eu, ex t-bone laboris fu-
giat. 

• Velit ut sirloin pariatur ea ullamco. 
Pancetta jowl veniam, meatloaf 

GOTHAM 9/10.8

-

-

-

GOTHAM XNARROW 9/10.8

-

-

-

-

-

FUTURA 9/10.8

-

-

-

-

GILL SANS LIGHT 9/10.8

Quis duis in, in labore ex dolore. Eu
nulla reprehenderit, pariatur chuck cow
meatloaf nisi ball tip short ribs hock in.
Brisket nostrud chuck hamburger
aliquip, pork chop in excepteur ut ball
tip beef ribs. Reprehenderit nulla jowl,
voluptate bresaola minim tongue short
loin excepteur ground round tail eius-
mod velit spare ribs jerky
Anim proident pancetta, in culpa do
sirloin reprehenderit aliqua deserunt
ground round elit biltong exercitation
est. Venison culpa irure ut eiusmod,
meatloaf pork belly.
Commodo short ribs magna, adipisic-
ing ground round meatloaf meatball
beef.
Cow sint chicken, id pig pork chop fat-
back mollit shoulder beef shank tri-tip.
Ham turkey ullamco esse aliqua in eu,
ex t-bone laboris fugiat.
Velit ut sirloin pariatur ea ullamco. Pan-
cetta jowl veniam, meatloaf duis non
jerky sunt adipisicing quis dolore min-
im enim laborum. Sed pastrami aute
dolore deserunt.

SHINN 9/10.8

-

-

-

-

-

MYRIAD PRO 9/10.8



SANS SERIF FONTS SUITABLE FOR HEADLINES

Avant Garde
Bell Gothic
Franklin Gothic
Futura

Myriad Pro

Shinn
Stone Sans
Whitney



SERIF FONTS SUITABLE FOR HEADLINES

Americana

Century Old Style

Adobe Jenson Pro
Lucian
Minion

Raleigh BT
Serifa BT
Warnock Pro



FONT WEIGHTS

Thin
Thin Italic
Light
Light Italic
Xlight
Xlight Italic
Book
Book Italic
Medium
Medium Italic
Bold
Bold Italic
Black
Black Italic
Ultra
Ultra Italic

WEIGHTS OF GOTHAM

Regular
Italic
Medium
Medium Italic
Semibold
Semibold Italic
Bold
Bold Italic
Display Small Caps
��������
ITALIC SWASH

WEIGHTS OF MINION

Thin
Thin Italic
Extra Light
Extra Light Italic
Light
Light Italic
Book
Book Italic
Medium
Medium Italic
Bold

Bold Italic
Black
Black Italic
Ultra
Ultra Italic

WEIGHTS OF GOTHAM XNARROW
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FRED PERRIN

 

 
 Com

Backstory and Season 9 Highlights and for 
Glee and in 

the upcoming movie, 



THE NATURE OF COLOUR 



THE NATURE OF COLOUR

wavelengths, which, in turn, reveal the colours red, 

Exercise:



What you should see is an afterimage of the  
colours complementary, or opposite, to yellow, 

per left, where you had seen yellow, you should 

 

tion psychology, when we stare for a sustained 



ITTEN’S COLOUR WHEEL



Needle

wheel and the needle’s ends reveal the most comple

Equilateral Triangle

CREATING ‘PERFECT’ COLOUR CHORDS

Exercise: Square



HARMONIOUS VARIATIONS

variations of less intensity and colour force than 

Isosceles Triangle

Exercise: Rectangle  
Using the rectangle, identify harmonious varia

Author’s Note: After presenting many colour the

thor has found that students prefer ‘harmonious 

The Rhythm of Colour and Sound

A

illustration B where the second 

Illustration C

Illustration D

Exercise: 

certain colours using the colour wheel, which you 





Tone, Tint and Shade



Colour Psychology

Exercise What’s In Your Colour?

Health, Hope,
Happiness

Love, Pageantry,
Power

Elegance, Mystery,
Rebellion

Nobility, Wisdom,
Spirituality

Life, Renewal,
Growth

Innocence, Purity,
Cleanliness

Energy, Enthusiasm,
Flamboyant

Peace, Coolness,
Tranquility







ELLEN AUSTIN
Ellen Austin teaches journalism and AP English at Palo Alto 
High School in California, where she also advises The Viking 

 
The Viking’s work has consistently received state and national  
recognition and awards in writing and design, as well as national 

the classroom, Austin is a professional photographer who has ex



 
 

 

head around the paradigm shift in the newsroom 
and moving rapidly to a convergence mindset, in 

how journalists need to envision the way they 

OVERVIEW
The heart of visual journalism is thinking with 

THE DIGITAL NEWSROOM & THE DIGITAL JOURNALIST

 
online; still photographers shoot digital video on 
assignment; and more newsrooms are expecting 

 

Thinking visually means planning photographs 
with as much care and conceptualization as a  

 



Although this chapter’s core goal is to provide 

in theory and in practice, a few words are in order 

spot news photos, feature photos, portrait photos, 

 

While the idea of capturing a permanent image 
was wonderful news to early photographers, they 

 

used metal as the medium for fancy photographic  
portraits called daguerrotypes

I. A BRIEF HISTORY OF PHOTOGRAPHY 
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Glass plate photographs were single large pieces 
 
 

rapher put the piece of glass inside a huge camera, 

Photojournalism in America is often traced 
 

portrait photographer who saw another use 
 

Henri Cartier-Bresson

W. Eugene Smith
An uncompromising man, Smith’s photo 
essays were masterpieces of the photo es
say genre and ranged from war photos to 

were polluting the waters and causing seri

Margaret Bourke-White

mentary images for  magazine includ
ed South African diamond miners, rural 

pression and steel workers creating the ris

Dorothea Lange 
This photojournalist’s iconic image of a 

dren huddled against her captured the ter

and the conditions for migrant workers in 

mains one of the most powerful American 
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Walker Evans

set out to photographically document the ru

Gordon Parks 

journalists to gain widespread fame, Parks 
was also a writer, poet, artist, musician, nov

as a photojournalist, working at  for two 

magazine showcased his images of segrega

Robert Capa 

Diane Arbus

angle shooting style represented a new and 

was seen and moved photography out of the parlor 

Another early photographer crafted images result

ernment survey that was documenting the Yel

in working conditions that included mule rides, 

visual images helped convince Congress to pass 

photographic industry, saw an opportunity to get 

He had already made a pivotal photographic in

was expensive and complicated, putting it out of 
the reach of most Americans, Eastman found a 
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Robert Frank
, 

David Hume Kennerly 

Skeeter Hagler
Texan photographer Skeeter Hagler was 

Todd Heisler

Sebastiao Salgado

gado has made a life’s work in document

often focus on documenting the lives and 
harsh working conditions of workers in 

 

American culture as a key element in visual story

phers in the news room was called a press cam



 This smaller, lighter, more 

the size and weight of equipment, and the easily 
 

Soon a major innovation occurred with the camera 

ent lenses allowed variety in perspective, translating 

Another change in cameras was the move from 

coiled when pressure was applied to the shutter 
to create the energy required to move the shutter 

provide the electrical impulses and power that 
control the shutters, the focusing mechanisms 

Professional photographers and photojournalists, 
who are often early adapters of new technology, 

35mm SLR: The Photojournalist's Work Horse



a more dramatic sea change that happened in all  
aspects of print journalism as computers and digital 

The loud clicking of typewriters exited the newsroom 

cloud computing options has taken the sheaf of paper 

photography has changed many of the materials used 

knowledge and skill sets required to manipulate 

mainstream professional photography, except for 

and as a content area for teachers of photogra

and colleges have followed suit, gradually phasing 

The nomenclature of photography itself has also 

tographers have instant access to the image, which 

Technology also transformed what happens after a 
photographer returns to the newsroom with an ar

likely to review images on monitor instead of 

working with silver molecules, photographers now 

tography may hit you with a twinge of nostalgia 

Digital Photography: (R)Evolution of the Medium



II. GETTING STARTED

Thinking Visually

oritizing which features are most important to the 

although other electronics manufactures like Sony, 

see images on the printed page or computer screen 

Camera Body:

and electronics 

is the enemy of a camera’s working parts, along 
 



 
 

camera, appear to take in a wider view of the scene 

wide angle zoom lens or a lightweight telephoto 

 or a 

 or 

especially headshots and allows the photographer 
 

 or 
 

closer, and makes sports photos, event photos and 
any situation where the photographer wants to 

 

zoom lens that covers the wide angle to portrait 

When shopping for lenses, each photographer 

the lens is used and the technical and optical specs 

 

Take several photos from the same place with a 

widest angle, a middle zone and from the most 



Depth of Field: 

the plane of focus which remains sharp

relates to a principle of physics, and the precise expla

the distance in feet/meters of the plane of focus, and 

photographers to understand as a way to control 

photographer when focusing, meaning the maxi

 

This principle was used to great advantage in the 

cus the camera on the person in middle and select a 



Flash: 

or more, which is where much of the action hap

Hot Shoe: 

for general shooting situations, it also is limited in 

options for more dramatic and dimensional lighting 

Bayonet Mount: 

torques while you turn it, it can cause damage to 

to place the lens over the camera opening



Slave/Wireless Slave: 

the camera’s shutter

for a remote trigger of some type when planning 

power packs for professional lighting treatments 

Aperture: 
Refers to the opening diameter of a camera lens
The aperture is the opening of the lens, which allows 

like the iris of the eye, contracting or expanding to 

 
internal diaphragm that can narrow to cut down the 
amount of light or open to increase the amount of 

concept to keep in mind is that the lower the 

to pay attention to when shooting in a low light 

rapher to stop more action and/or shoot in situa

a zoom telephoto lens allows many varying focal 
lengths, which makes it a great tool for getting lots 

 

variety zoom telephoto may not provide the extra 

involved in manufacturing that fast glass, the price 

An option for the generalist photographer’s cam

 

this means a compromise of limited long focal 



Shutter Speed: 
The length of time light is allowed to travel through 

surface for the right amount of time, and then 

Without a shutter in a camera, a photographer 

The right shutter speed paired with the properly 

ing and standing in gravity can actually show up as 

The higher the shutter speed, the faster the action 

camera sets them, a good photographer pays at

ter speed for an indoor sporting event, such as 

Shutter speed that will freeze a high percentage 



1.
tographer should sit on one side of the hall with 
a student directly across from him, visiting with a 

of a second or less if you have something on which 

2. 

There are a couple of special shutter speed set
tings on many cameras, and they are set manually 

B:

the lens open until the photographer released 

tographer wants to do a time exposure or multiple 
images on the same frame that requires the lens to 

T:

will stay locked open until the photographer trips 
the shutter release a second time, which triggers 

times to see how much light is necessary to make it 

ISO: 

to the sensitivity of digital media to light

can produce good quality images under lower light 

down the scale of sensitivity, requiring more light 

when loading a roll into the camera is to set the 

ensuring that the camera measures the light com

With digital cameras that use a memory card 



Light Meters: 

used as a separate handheld device
The shutter speed and the aperture are the two 

ies, measure light coming into the lens and adjust 

the light meter, which sees the light on the scene 

ing and shutter speeds which will all produce an 



With digital cameras, the photographer needs to set 

sically, all the photographer needs to do is go through 

same nice exposure, does it matter which setting a 

and there is not a huge advantage of one setting 

light meter allows for great precision in working 



in use will automatically create duplicate images 

a method, however, is important to do in order 
to avoid having thousands and thousands of im
ages which lack identifying data and which are not 
sorted in a meaningful manner

ages using Photoshop’s software 

Memory Card & Card Reader:

medium to record it, and the memory card pro

many small digital cameras and digital video re

versatility to a photographer in terms of manipu

The card reader is the easiest way to upload images 
directly from the card to a computer, in preparation 
for cropping the photo, scaling the photo’s density 



PART III: GET YOUR GEAR ON

means that the photojournalist needs to make sure s/he 

As mentioned several times already, the shifting 

Traditional Model: 
The photojournalist

strap attached at all times
 

 

that goes out for with the journalist who is covering 

Smart Phone/Multimedia Player Model: 

and transmit images and story using just the technology 

come households, particularly African American, are 

teens use their cell phones to go online, compared 

teens who do not otherwise go online say they access 

have powerful implications for high school and col



ate a scene and render the correct settings in the cam

This skill set makes up a vital part of a photographer’s 

 

cally, and to use principles of composition to freeze 

the greatest photojournalists will always lead to 

This phrase was the guiding motto of early press 

der to get great photos, the photographer has to 

missed photos happen when a photographer arrives 

or that the lens needed to shoot the assignment is 

and make sure a photographer is on site for the news 

and missing the shot entirely as a result, instead 

PART IV: ELEMENTS OF A STRONG IMAGE



The famous 20th century war photographer and 

Strong images isolate the key part of the action or 
emotion for the audience and also exclude extra

This is important to attend to whether the scope of 

Since a photograph is a fraction of a second, the 

pher’s artistry is anticipating exactly when to trip 
 

to refer to the control a photographer must exert 

gives the false impression that he must have shot at a  

scious of making the photograph the instant the shut
ter clicked, not discovering it later in the darkroom or 

ticipate where the action will go, in much the same 
way that an athlete anticipates where the play will 

and controlled in knowing when the moment ar
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ent groups, and among the group there could 

The football team: 

the game from the sidelines
And much, much more 

and shoot up as the cheerleaders make a pyramid
And much, much more
You could and should continue doing this with 



A Well-Composed Image 
Assuming that the photographer is on site, has a 

the right moment when it happens, then the next 

Composition refers to the pleasing arrangement of 

that the photographer is aware of and carefully se

tographer should develop sensitivity to elements 

Center of Visual Interest: 
Choosing a single element in an image that is 

 

of the image that is not full of content in an image, 

 



Repetition: 

a sequence of swimmers’ feet, or a row of helmet

Weight: 

Framing: 

Symmetry: 



Angle: 
Perspective from which the photographer chooses 

Leading Lines: 

the way a group of people are looking are all leading 

the lines and their intersecting points on the grid as 

ing the horizon in the middle of the frame, with 
the sun itself dead center, a stronger composi
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Working With Light

of the photo, the shadows which may or may not 

A great time of day for soft, mellow light in pic

contrast is diminished, shadows are quite interest
ing and long, and the colour of the light is amped 



Lighting Challenges

lighting situations which require the photogra

Indoor lighting
Electricity is a wonderful thing, and interior light 

of people’s faces, paint on the wall and everything 

Indoor sports in a gym

colour of the light is weird, so it is key to adjust the 

high shutter speeds that can stop action, so the 

the photographer did not override this, the image 

Snow or water shooting
Water and snow shooting requires some prepara



PART V: PHOTOS BY GENRE 

Portraits 

portraits, taking pictures of people and doing it well 

more technically advanced image than the one a 

person’s head and how much of his shoulders you 

them relax and then pay close attention to their 

Casual portraits often take place outdoors and use 

away from direct, harsh rays will always result in a 

Formal portraits have a more structured and 

a studio with multiple lights to add a sculptured, 

era lights add creative lighting control, create the 

formal studio portraiture examples, professional 
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feature the athlete in his/her gear, often posed on 

Environmental portraits are an important catego

world in which he or she lives or works, and the 

camera or a farmer photographed leaning against a 

standing out in the front of the school with arms 

The photographer had the player pose for 

with cancer and his recovery, the photog
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All of these photos were taken the same afternoon 

drop were set up in the garage, and the intention 
was to shoot relaxed, very informal images of the 

Sports

students than ever signing up for a team, this is a 

photos happen during the games, so a photographer 

and doesn’t give the readers a sense of such details 

during the season that can provide a great contrast 

Shoot every player on the team over the course of 

someone will want a photo of that student in their 
 

folder on the server, edit the photos of the game 

the same photographer will have forgotten caption 



When shooting a game, the photographer will 

Close-up:  

Medium: 

Long: Photo of the whole scene, often captured 

Sideline:  

Crowd:

fans who make the game come alive and who keep 

 The heart of good sports photography, 
and it means reading the plays to anticipate when 
the high point of the action is going to happen in 



when the scene is photographed and that can mean 

strong landscape images, which means that details, 



News

happening which is time sensitive and important for 

arrives and paramedics rush to a classroom or a vis

Photo Essay

of images that tell the story of a scene, an event, 
a person and chooses those images to have a clear 

Feature

category is often where a photographer’s individual 
style develops, and it parallels a writer’s develop
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issue apologies and retractions for altering images 

added tiny fake woodland fairies to early photos,  
alleging that the photos were capturing the magical 

PART VI: PHOTO ETHICS

meaning of the photo
Curved

helping the person viewing the photograph 
to see what was happening at the event
Dodge

that lighting disallowed the camera to capture
Crop
Cropping a picture is allowed to the extent 
that it does not change the content of the 
photograph

lines outline the same sorts of honest, transpar
 

An important ethical conversation to have on a 

phers to change images with such sophistication 

Technology allows seamless ways to PhotoShop 
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can foreign policy experts pored over photographs 

with Stalin were erased from propaganda materi

 

 

 
actions regarding the digital elimination of Clinton 
and the other woman in the photo, Audrey Tomason, 
on the grounds of religious and cultural sensitivity to 

Another photo ethics squawk erupted later in the 

Rearrange, move, 

cause that is creating a situation that never 
existed therefore changing the content of 

have ethically cropped this girl out of the 

if she never was there, creating a situation 

Reverse a photo, person 

tempting photo manipulation techniques 
for layout designers, as it can keep a per

However, it is never allowed as it changes 

Photo Illustrations

enough that it does not look like an original photo
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Even seemingly harmless deletions are unethical 

This policy extends to people’s faces and the 

to understand why perspective of a face matters to 

 and 

 cover, however, 

Professional news organizations take digital alter
ing of photographs very seriously, and have policies 

 suspended one of its top 

she digitally zapped out an electrical wire that was 

 is still wiping 

There are some circumstances under which 

graph, in order to protect either the people 
viewing the photograph or the people in 

not automatically call for photo manipula

nipulated and run, whether it should not 

if the photo has:

Photo Manipulation in the Media
To view examples of photo manipulation 
in the professional press, do an internet 

 Cover

 front page 

 front cover
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statement regarding photographic integrity and 
penalties for digital manipulation of an image that 

tered or when a photo is shot strictly for illustra

1. 

2. Photo manipulation will make your friends 

3. 

Test Your Knowledge
1. You have a picture of a girl kick

2. 

computer you notice another player’s 

3. 

4. You take a photo of some students 

5. You have a picture of a student who 

6.
student and then digitally remove her 

7. You take a photo of a car wreck 

your front page picture with an article 

 You take a photo of your princi
pal standing with a group of second 
graders all sticking their tongues out 

picture so the it is just the principal 



Photo Shoot 1

Take 

PART VII: PUTTING THEORIES INTO PRACTICE

Photo Shoot 2

matic way to demonstrate this technique is to have 

Try a few shots at night using a slow shutter speed 



Photo Shoot 3
Shooting with your smart phone

As mentioned and illustrated throughout this 

ity camera with the all the time in the form of an 

up with a friend, and make sure that each pair of 

You have  to shoot the photos, write 
the captions, and send them to your teacher with 

events on campus and uploading your photos 

Photo Shoot 4

that could roll over the caption, that person would 
have a very good understanding of what was hap

The second sentence tells the reader something 

shot from the game or something interesting that 

Turn in your captions stapled to the photo for 

Photo Shoot 5
Portraits

Although the term sounds fancy, an environmen
tal portrait means taking a photo of a person in a 
context that shows who they are when they are 

salesman with the cars in the showroom is an envi

your class, explaining the portraits and why you 



Photo Shoot 6
Zebras

and architecture move to the front of the impact, 

You may shoot as many photos as you want for 

Photo Shoot 7
No posers allowed!

Rule of thirds

and either upload them as a slideshow or print 
them out on a colour printer and discuss them in 

Photo Shoot 9
Working all the angles

Photo Shoot 10
Shooting your name: details that tell the story



Renaming photos from a shoot 

allows you to quickly rename just a couple of hun

Select where you want your renamed photos to 

create a new folder and navigate to where you 

Here’s what that might look like, adding info that 

APPENDIX A: BATCH PROCESSING



tographer may want to grayscale every single 
image from a shoot, or perhaps an entire shoot 
was too green in cast and each image needs to 

APPENDIX A: BATCH PROCESSING

ply the steps you created to adjust each photo in 



APPENDIX B: ADJUSTING COLOUR

When the camera is not set correctly for the light in the room or scene, the resulting photos can look 

Although you can manually change your colour 
levels in Photoshop to adjust for colour in photos 

Pull the ones on the left so they touch where the 



the closing step in maintaining strong, healthy 

The more extensive strategy for photo archives is 

To go this route, the photos need to have metadata 

Although it takes more time at the front end, en
tering caption information for individual photos in 
the metadata can save untold hours when trying to 

Here, you can put in the name of the document, 
the copyright info, photographer’s name, caption 

information immediately when photos are upload

APPENDIX C: (part 1) PROPER STORAGE OF DIGITAL FILES 

likelihood of a server crash, or computer theft, or 

as well, and give them to your media specialist so 



and release gases that actually destroy the photo

APPENDIX C: (part 2) PROPER CARE OF PRINTED PHOTOS
The mounting material used to adhere the photo 

adhesives can damage a photo over time, even 

The least reactive mounting material is to either 

The down side of archival preservation materials 

using the correct materials is the single most im



image 

Layers
Window > Layers

Create a new layer -
ground

Click on the Eyeball

rather than simply just cutting out and erasing unnecessary parts of an image is if any point in the process 

 
1.)  
2.) 

APPENDIX D: CUTTING OUT A PHOTO IN PHOTOSHOP

Click on the 

Add layer mask



Additional tips

Window > Options

tool allows, use one of the lasso tools to encircle 

When using the lasso tool, set Feather

and click on the image while holding the Control 

Option Alt on a 

while holding Option/Alt

APPENDIX D: CUTTING OUT A PHOTO IN PHOTOSHOP



APPENDIX E: CODE OF ETHICS 

Visual journalists and those who manage visual 

 

Editing should maintain the integrity of the pho

manipulate images or add or alter sound in any way 

Ideally, visual journalists should:

Think proactively, as a student of psychology, so
ciology, politics and art to develop a unique vision 

recommend alternatives to shallow or rushed op
portunities, seek a diversity of viewpoints, and work 

other employment that compromise or give the 
appearance of compromising one's own journalis

When confronted with situations in which the 
proper action is not clear, seek the counsel of 
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INTRODUCTION

impossible to teach directly. Journalism, whatever 
its form, allows writers to focus their information 

stories readers will enjoy. The stories readers love 
most usually involve a transformative change by a 
character in a story, a moment when everything 
changes for that person, when your character’s 
perception changes in some way and suddenly sees 
something in a new way. 
The activities and assignments in this section lay 

stories, beginning with an awareness of the publi
cation’s purpose as well as what each member of 

to help students learn the craft of telling stories in 
print as well as the craft of writing well. 
Students should constantly be growing as they 
take on each new writing assignment for the year

that of others, they develop the critical analysis 
skills necessary to grow their own writing. The 
ongoing nature of new assignments and deadlines 
gives them the practice under pressure they need 

Photographs and words form the backbone of 
any yearbook, but they are used in the service of  
telling stories to readers. This section looks at 
words as an aspect of telling a complete story with 
photos, captions, headline and copy. Students will 
learn what is necessary for good stories to make 
it onto the page through Coverage, Copy, and  
Captions & Headlines.

This unit begins with a look at how to organize your 
team to tell stories through words and pictures.  
Every package, every page, every personality fea
ture, every sports spread is a story. Using a team 
planning approach, students will learn how to make 
sure everyone knows their job before heading out 
to photograph, report and interview. Every piece of 

Writers will gather the kind of information that 
results in good narrative storytelling, photogra
phers will use shooting and reporting strategies, 
and everyone else will be ready to complete the 
job of designing the story. 
Techniques to create a personality and develop the 
theme will help writers establish a narrative voice and 

level narrative story, while section theme variations 
and spreads weave a tight narrative line throughout 

The unit continues with a close examination of 
copy that begins with picture nouns and action 
verbs and continues with a narrative approach that 
gives the reader selective, concrete details while 

storytelling, both traditional and alternative.

yearbook, captions and headlines, and the strat
egies that help these elements hook readers into 
the story and intrigue readers to move to other 
story elements on the spread.
The rest is up to you. Attend workshops and con
ventions. Invite guest speakers to your classroom. 
Nurture each other with food, fun and friendship 
that comes from working as a team. Enjoy and cel
ebrate the journey.



OBJECTIVES

Use picture nouns and action verbs in a sentence 

Revise sentences to show rather than tell plot elements
Recognize and avoid passive voice construction in most sentences

Identify and use GOAL interviewing skills
Gather information, background and quotations for use in a story 

Write human interest stories involving human emotions and drama
Demonstrate how to craft a narrative that surprises, entertains, informs and intrigues

Identify basic plot elements 

Identify the purpose and characteristics of a good personality human interest story
Identify the purpose and characteristics of a good sports story
Identify and use appropriate alternative story forms 
Choose appropriate alternative storytelling forms for yearbook spreads
Write stories that show instead of tell
Understand the purposes of a caption

Understand the purposes of a headline

St
ud

en
ts 

W
ill

...



PERSONALITY & STYLE
Every story you tell through words, pictures and 
spreads must be based on three things: 
A great story idea 
Great material that will surprise the reader

Great words that are used with style

Using these tools will help you tell surprising sto
ries about the people at your school. Readers are a 

ize the story for them. But if they know a person 
who is there, someone like themselves, it’s front 
page news. 
The best story for your yearbook, in other words, 

need to know a lot about these readers to get their 
attention and entertain them.
No two yearbooks should look alike except by 
coincidence. Each one is customized to the style 
that will best tell the story of the year about a spe

words, the form follows the function. How do you 

Before you can begin telling your story, there are 
three things you must understand:
What do you know about your writers? 
What do you know about your readers? 
What do you know about your product, the yearbook?

tographers, have to establish a relationship with 
the reader, interacting through the medium of 
the yearbook. How you choose to do that for 
your yearbook readers will depend upon the stu
dents at your school. Since you are one of them, it 

own language. 

Readers

Product

Name: _____________________________________
Founded: __________________________________
Purpose: ___________________________________

Traditions: _________________________________
Colour: ____________________________________

Deadlines: _________________________________
Primary audience: ___________________________
Secondary audiences: ________________________

Writers

 



Activity: Objectivity & Point of View
Background:

to be truly objective. Back in the day, when it was 
cool to check facts and build interpretations based 

decided that journalists and editors should follow 
the same process of verifying the facts. There is 

ploying a process designed to assure that the facts 

Many people believe that yearbooks should be ob

of any documentary project, however, depends 

er John Golden, who wrote the book 
 and other non

Truth,” Michael Moore’s “Bowling For Columbine” 
or Luc Jacquet’s “March of the Penguins.”
Don’t shy away from using an authentic, compel
ling point of view. Give yourself permission to 

that will result in great stories.
Show, don’t tell, the story. Imagine your story will 

are successful when, through showing action and 
dialogue of a story, the reader reacts. That is the 
power of story.

Directions:
another group and combine your ideas. Then have groups list ideas. Don’t repeat ideas that are already 
on the list.

___________________________________________________________________________________________

___________________________________________________________________________________________

______________________________________________________________________________________________

______________________________________________________________________________________________

Directions: Take about 20 minutes to develop your own strong point of view that would tell the story of 
the school year. Allow yourself to go back into the past to begin your storyline.



Activity: Team Strengths
Background: In old movies, a reporter types fran
tically on a typewriter as the story deadline ap
proaches, but today, hardly anything is created this 
way. The movies, television shows, advertisements, 
magazines, web sites, newspapers and yearbooks 
are all created by story teams. The entire team is fo

clearly developed goals, storytelling objectives and 

The key to greatness is to focus on building your 
team around its strengths, not its weaknesses. To 
begin this process, be honest about what your 
team can do and has the potential to do well.

Be honest about the strengths and weaknesses of 

on your strengths. 
Include your teacher or advisor in the discus
sion. Like any good coach, she’ll help you design 
the game around your team’s strengths. It really 
doesn’t make any sense to run a lot of passing plays 
if you don’t have a quarterback who can throw the 
ball or if you don’t have a receiver who can catch 
the ball. And it doesn’t make sense to run a ground 
game when the heaviest guards weigh 140 pounds 

one ready to play. 

Directions:
the following questions as they think as journalists. Then get together with another group and combine 
your ideas. Then have groups list ideas. Don’t repeat ideas that are already on the list.

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________



school and the variety of things that they like, 
dislike or don’t care about. Not everyone agrees, 
which is why you and your group are going to use 
this worksheet to capture their interests. 

dents, and you are going to shamelessly give them 
exactly what they want, a piece of PIE: Pleasure, 
Information and a satisfying Emotional response 

they see the stories in the yearbook. So how do 
you tell stories with photos and words in a way 

To be successful, achieve a balance between these 
three points of view:
The end result, from the reader’s point of view: 

dividual part should support your reader’s under
standing of who they are, the groups they belong 
to and their perspective on life. This should be 

theme that is asserted in the ideal manner for the 

READER RESPONSE & READER POINT OF VIEW
The end result, from the writer’s point of view: 

to get the reader to read, but to get the reader to 
react, respond, take action, gain insight, laugh, cry, 
see things in a new light or learn something new. 
Without the anticipated reaction or response, the 
writer fails in the mission to engage, surprise and 
delight readers. The writer’s understanding of the 

tone, diction, syntax and level of language used in 
the yearbook. After all, you want them to under

The end result, from the product’s point of view: 
Every writer knows a work takes on a life of its own 

at and loved. It wants to provide information to 
the user down the road. It wants the user to be sur
prised, interested, informed and learn something 
they did not know before consulting it. It wants to 
be pretty, smart and friendly. It even wants to be 
visited every now and then when it gets old.

Activity: Thinking Like Your Reader
Directions: With your small group, brainstorm all of the things you think you can do to please, inform and 
evoke a response from your readers.

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________



Photo Coverage
The team story planning approach lets photogra
phers plan ahead for the types of photos that will 
be needed for the spread. 
A good photographer arrives early and stays late 
to document everything that happens in that loca
tion, whether it was assigned or not. It’s sometimes 

photographer will have. That’s why the photogra
pher should start shooting images as soon as he 
or she arrives. Considering that digital images are 
“free,” there is no excuse not to shoot a plethora 
of images. And what isn’t used for the particular 
assignment could be used later.

ORGANIZING FOR SUCCESS
The next two areas: Photo Coverage and Using a 
Team Planning Approach may seem out of place in 
a chapter on writing but each help make the writing 
easier in that they allow you to focus your approach. 
Every photo, every graphic should add to the story 
told by traditional story form. When your photo 
team knows what they are supposed to shoot and 

then supplement it with photo stories they see while 
on the job, it may change the approach of the story 

The spread team, made up of writer, editor, photog
rapher and designer, help tell the story through the 
selection of photos, their cropping and the pieces 

From the photographer’s point of view, there are 

something to work with. If the story is following 

get the photo story from their point of view.
The best shots, the ones that make it to the page, 
show action and reaction.



Activities
Have each student look through newspapers and magazines and clip examples of each kind of shot. Post 
the best examples on a bulletin board.

Location: A photographer starts by shooting location 
shots, or “This is where this all happened.” If you’re 
shooting a basketball game, ascend the bleachers and 

court and players. Then go out into the hall and stand 
on a chair to show the snack stand and social action go
ing on in that area. Remember that even location shots 
need to have a subject. While location shots often don’t 

it and to be aware they can use it under the right cir
cumstances. Shooting it may also help them think of 
possibilities for the following types of shots.
Groups: Stepping in closer, it’s time to document natu

of parents at the snack stand, students dressed for spirit 
day, teams huddled on the court, cheerleaders leading a 
yell and fans waving spirit towels and much, much more.
Close-ups:

telephoto lens, to grab one or several people together. 
Take shots of the coach anxiously wringing a towel with 
the battle under the hoop in the background, one player 
looking prayerfully at the scoreboard while two others 
hold their heads in their hands, the exhausted snack 

be intimate and dramatic. Look for the unfolding drama 

people in the shot but should include a plethora of in
formation and excitement.
Parts-of-the-whole:
up details such as hands forming a pot on the wheel, a 
teacher’s hand pointing emphatically at a math formula 
on the board, or a drama student’s hand applying lip
stick can explain things readers can’t see in a location 
or group shot. 
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Using a Team Planning Approach 

WED/Copy Planner

needs to know to get started. First of all, everyone 
involved in making the spread must be at the ta
ble. Second, you can’t get started until you choose 
a team leader, usually the page editor or design ed
itor but it could be anyone. Third, everyone has to 
be up front, honest and realistic about what they 
believe is possible to do in the time frame allowed. 
This is not to suggest that the team shouldn’t try 
something ambitious; to the contrary, by confront
ing problems directly it allows the team to develop 
solutions, ideas and strategies to break through 
the obstacles people believe they will face. In oth
er words, it is a constructive, realistic process. The 

records all of the agreements and decisions the 

get better at it each time you do it. If it is possi
ble to work on some easier pages at the beginning 

tious projects later on will go a bit smoother. The 
premise of this planning system is that when you 
give everyone the same amount of time to work 
on their part of the project, then everyone has the 
time to do their part of it well. That’s what team 
planning is all about.
It’s important that each person do their jobs and 
on time so as the planning is happening, make a 
list of the jobs and deadlines for each person. Af



ing about a time that will become personal history 
to those involved. They will want to remember their 
piece of that history along with a few others. It’s a 
history of the life of you and your friends and your 
school and community. Sure, bigger things are go
ing on, but your power as a storyteller comes from 
the small, everyday details of the people whose lives 
you are chronicling. Good. Now that we’ve got that 
out of the way... 

you want to keep and what you want to throw away. 
The power of observation and the importance 
of being there writing it down in your reporter’s 
notebook in person as the eye witness to history 

Good writing can’t happen without good report
ing and interviewing. Improve your human interest 
stories by doing more reporting. That’s the secret.
While reporting and interviewing, you can’t rely 
on your memory for all the information you are 

as you gather it. Use a pencil. It writes in the rain. 

the people and places you have visited that are im
portant characters and settings of the story. 
Editors will tell you that if they are sued, your notes 
are their only defense in a court of law. Be thorough 
and accurate in gathering and checking your facts. 

hear, taste, touch or smell it. Facts are immovable 
realities: a score, a country's ruler, whether it rained 
or snowed, if the car was red or blue.

Once collected and written down, the writer 

ful focus, description, anecdotes and quotations. 
Don’t be intimidated because you’re documenting 
history. Focus is the key to writing, and readers 

than any other kind of presentation.

character on which to focus the lens of your story. 

acter who has set a big, interesting personal goal, 
faces an obstacle and has undertaken a journey that 
will result in a dramatic resolution. A good story 
can be large or small. An intimate story should be 
just as surprising and interesting as a story about 
the football team’s quest for a state championship. 
Find the best point of view from which to tell the 

thing that she cannot have and what she is willing 

the story, and you’re on your way. 
A writer gives a reader an experience by providing 
sensory details. When these details are vivid and 
precise, says writer Anna Keesey, “the reader falls 
into a ‘dream of reality’ and sees and feels what the 
story is describing as if it were real. The writer’s goal 
is to make the reader see and feel so powerfully that 
the reader forgets he or she is reading.” The lazy 
writer tells the reader what to think, she says, while 
the powerful writer gives the reader an experience.
These experiences, Keesey says, are created for 
the reader by appealing to their senses, making 

metaphors and similes, using physical details, and 
using behavioral traits.

REPORTING – USING YOUR SENSES



Magazine writer and novelist Karen Karbo, in her 
work with high school students in Portland, Ore., 

he or she looks
behave

say

just the details that further the telling of the story.
Reporting is observing, with understanding, the 

Writers use selective concrete details to establish 
setting and character details. As you become a 
more powerful observer of life, your writing will 
become stronger, too. Practice observing everyday 
details. When they change, ask why. Reporting is 

of great writing.
Help yourself by getting to know the people at 
your school in a way you never have before. And 

don’t have to tell it all by yourself, because you’ll 
have a team of people working on it. When ev

spread and has the same amount of time to do his 

the page, gather information, write the story and 
captions, the whole is greater than the sum of the 
parts. As the entire team works together on the 
plan, each of them knows what they need to do 
to bring the page to life in a fresh, interesting ap
proach, and you can each adjust as you go along to 
create the perfect story.

Rudyard Kipling once wrote a poem that 
sums up the job of gathering information: 

“I Keep Six Honest Serving Men ...” 

 
 

Their names are What and Why and When  
And How and Where and Who.

I send them over land and sea,  
I send them east and west; 
But after they have worked for me,  
I give them all a rest.

 
For I am busy then, 
As well as breakfast, lunch, and tea,  
For they are hungry men.

 
I know a person small. 

 
Who get no rest at all!

 
From the second she opens her eyes 
One million Hows, two million Wheres, 
And seven million Whys!

The Elephant’s Child 
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Activities
1. Students examine several feature stories, start

colours, student highlight: 
___ Focus 
___ Description 

2.
daily newspaper or magazines or even another 
school’s yearbook. Choose several of them and de

much does the story depend on reporting compared 

3. Think about how the writer went about docu
menting the facts used from reporting compared 
to interviewing. What was the writer looking for 

Cheerleader Down for the Count
Her hair hung down like a pale curtain as she extended her 

banner the cheerleaders painted for the Hillcrest game.
Junior Hailey Smith chewed on her tongue as she always 
did when she concentrated. No one would have guessed 
what would happen next.

of the butcher block paper and in doing so managed to put 
her left hand into still wet blue paint.
That was when it was all over.
Literally, Smith slid through the paint and ended up 
sprawled from one side of the banner to the other.
Smith professed to being a little embarrassed but more 
than that, she got the giggles so badly that seniors and 

time helping her up.
“She was covered with paint. Her face, her arms, her 

“We were all laughing so hard and trying not to drag her 

Sanders added, “She couldn’t have had more paint on her 

count. It could be edited down if you needed it to 



1.

2.

3.

4. Which side of a woman’s blouse has the  

5.

6. 

7.

8. Sleepy, Happy, Sneezy, Grumpy, Dopey and Doc. 
Name the seventh.
9.

10. How many hot dog buns are in a standard 

11. Which direction does the lettering run on a 

12.  
Memorial. What is in the center of the back of the 

13. In which direction do pieces travel around a 

HOW OBSERVANT ARE YOU?
Directions:

How Did You Do?
10+ Correct:
all of its details. People probably already tell you 
you’re a great writer and observer of life, and con

for themselves.
6+ Correct:
in the observation department, you notice enough 
to stay out of trouble and entertain your friends. 
3+ Correct:
brilliance, it’s not enough to keep you out of trou

a friend because you “just don’t get it.”
0-2 Correct:

If people got the answer wrong, they should prob

accuracy. It is tempting for a group to “norm” their 

the problem is, it may not be the factual answer. Feel 
free to add your own questions and answers that are 



Activities
To practice the art of observation, have your  

write down everything that they can see, hear, 
taste, touch and smell, as well as any other con
crete description that relates to setting or story. 
If it’s a longer event, such as a game, choose times 

a “Day at ... your school” project. Choose seven 

member write everything they see, hear, taste, 
touch and smell at that time, no matter where 
they are or what they are doing. Combine them all 

erything that person sees, hears, smells, touches, 
tastes, says, does. Be on the lookout for obstacles 
your person faces throughout the day and how 
they deal with each challenge. Listen for quotes 
that will help tell and conclude the story. 

of everyday things at school that people don’t re
ally notice.

thing that goes on in that location for 15 minutes.

Answers
1. bottom  
2. right   
3. right   
4. left   
5. left   
6. right   
7. six   
8. Bashful   
9. eight   
10. ten   
11. left to right  
12. the word “one”   
13. clockwise.



INTERVIEWING
We all love to talk about what is important to us, 
so it should come as no surprise that when people 

percent say they would be willing to be interviewed 
again. That’s the power of conversation. Master 
the art of how to talk with one person at a time to 
gather facts, details and quotations to create infor
mative, entertaining, and memorable stories.

Be Prepared 
Good interviewers show up prepared. They have 
done their background research and planned their 
questions carefully. 
Plan your questions. Great interviewers carefully 
plan questions to break the ice and to get to know 
the person they are interviewing. Interviews are not 

Know your goal. Good interviewers have clear 
goals for what they want and need out of the inter
view. They share their interviewing goal with their 
subject to make the most of their time together.
Carol Rich, in her book , 
suggested the GOAL formula to focus interviews on 
the questions that will result in the best material for 
storytelling purposes. Writers don’t always have time 
to ask all the questions they have prepared. They 
need to keep their eyes on the interview GOAL: 
What Goal

What Obstacles does your character face, or will your 

What Achievement or talent or practice or experi
ence did your character draw on to overcome the 

What Logistical pieces are necessary to tell the 

events of telling the story along with key descriptive 
details and quotations that powerfully showcase the 
march to victory or defeat. 

looking for them to weave into your stories. Don’t 
use all the threads in one story, but make sure they 
are woven throughout the yearbook.

sections of the book, which you will address when your 

planning process. Using such a planning system allows 
everyone to do their best work. 
Writers need goals to help create a uniquely crafted 
piece of short writing that reinforces the themes 
and ideas of the book, the section and the page 
while being true to the people and their stories.

. Each story is unique 

details. That’s why interviewers want to meet the 
person at the place that is the context for the sto
ry, whether it’s the locker room, the drama room, 
or the physics lab. That way they can do reporting 
before, during and after an interview. Such places 
are rich in descriptive detail, which they observe 
and write down in their reporter’s notebook. 

Establish a Working Relationship
If you don’t already know a person, build trust be
fore you get started. 
Strategies: First, ask the questions whose answers 
are essential to craft the story. The most useful 

Don’t ask “yes” or “no” questions. Control the pace 
of the interview. If you’re still furiously writing, 
don’t ask the next question. Let the silence work 

egy, as people usually want to provide the informa



Activities & Exercises:
1. Each of your questions should begin with one of 
the following: Who, What, When, Where, Why and 
How. Break into six small groups, one for each of the 5 

their interviews. Present to the class. Have someone 
type up all the questions on one sheet of paper.
2.
as you can for each of the GOAL areas. Assemble 

them on the wall. Then all your writers can use the 
question bank to prepare for interviews. 
3. Search through newspapers and magazines for short 

GOAL

their eye on the GOAL

4. Break into groups. Write as many questions as 
possible for each question type. Organize them on 
posters, or put them all on one sheet of paper and 

Reverse engineer a story by taking every quote 
and fact and writing the question that had to be 
asked to gather the information.

Take good notes: Screen the information you are 
getting as you talk with your subject, and write 
down everything that you can about your conver
sation. Pay particular attention to record concrete 

tinctive phrases and direct quotations. Once you 

and write everything else you observed or heard 
that you didn’t have time to write down during the 
interview. Be accurate. The smallest error can cause 
embarrassment or even a libel suit. Get the sub
ject’s telephone contact information to clarify or 
fact check once you begin writing your story. Don’t 
use a tape recorder unless the story is for broadcast. 

Be sensitive: If there is a sensitive or emotional is
sue that is at the heart of the story, it should come 
late in the interview. Leave time to recover from 
such moments and collect additional information. 
Be curious: Ask questions that interest you be
cause these will most likely also interest the reader.
Be provocative: In that spirit, you get to ask some 
provocative questions and photograph the special 
moments in the lives of the people at your school. 
Like a movie, you have a cast of characters who are 
your students, teachers, custodians, food service 
workers, secretaries, principals, coaches, parents, 
community leaders and perhaps others. And like 
most schools, you interact with other schools that 

times the obstacle to your students’ success.

The most common interviewing problems 

breaking research done by reporter and  
college journalism professor Ken Metzler:
1. 
of the interview.
2. Lack of preparation.
3. Failure to probe behind the answers.
4. 

5. Carelessness in appearance.
6. Going into the interview with a pre
conceived notion versus listening to what 
the respondent is saying and doing back
ground preparation.
7. 
Instead, ask precise, probing questions.
8. Insensitivity.
9. Failure to listen.
10. 
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Activity
For each interview you are planning, prepare questions and strategies from this list that you could use.
Talk to others about the person you will interview for background information about them.
Take notes during and after the interview.

Opening Questions
Icebreakers

er; talk of mutual interests or acquaintances; 

tured kidding or banter.
First Moves
because they lead to questions you want to ask; 
report to respondent what people are saying 
about him or her; defuse hostility; look for hu
mor or irony, if appropriate.

Filter Questions
Filter questions establish a respondent’s qual

whenever you are interviewing a person with 
unknown credentials. They enhance conversa

Routing Factual Questions
Who, What, When, Where, Why and How

Numerically Defining Questions

Conceptually Defining Questions

trying to understand the answer.

Probes
The probe encourages the source to explain or 
elaborate. 

_Responsive 
_Mirroring 
_Silence, developing 
_Clarifying 
_Diverging, and changing 

Soliciting of Quotations
Quotes are typically shorter than having the re
porter explain it. Use quotes like a dash of spice 

They should reveal humor of character, humor 
or homely aphorisms, irony, jargon, authentica

thority, argumentation, sharp probes or silence.

Soliciting of Anecdotes
An anecdote is a “storiette.” It concentrates 

follow leads.

Creative Questions
Form a hypothesis, a possible explanation, and 
drop it into the conversation. Barbara Walters 
once asked, “If you were a tree, what kind of 

Getting usable information from a respondent depends greatly upon asking the right type of 
questions. In his book 
questions and strategies interviewers might use. 
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It’s a fact: 

It’s an opinion: 

It’s a narrative point of view:
“The ground beneath the reporters’ feet began to tremble. 

fore they heard it. All one thousand of them were scream

was ready for this.

more than noise; it was a force. 

that omigod rocket pitch over on cue to a straight east 

When the rocket and its three crewmen were gone, “the 

The Race: The Uncensored Story of How America 
Beat Russia to the Moon, By James Schefter

Now You Do It 

need access to a great many quotes, anecdotes and 
facts to focus the story and tie in with your nar

Then choose a character or characters who the 
reader can relate to and tell the story from their 
point of view using focus, description, anecdotes 
and quotations.

Dead—Facts/Story:

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

Read—Narrative Points of View:

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

___________________________________________

FIND THE NARRATIVE POINT OF VIEW



___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

CHARACTER SKETCH
A character sketch is a representation of a subject’s 
distinctive features or peculiarities and are delib
erately focused and sometimes exaggerated or 

Character sketches are perfect for every section of 
the yearbook. 
In real life, people are not always what they seem, 
but in a narrative a character is the way they look, 
behave and speak. Carefully chosen details about 

Now try it yourself. Focus on an aspect of a  
person you know well so the reader will better  
understand what makes that character tick. Get 
together with four of your classmates and read each  
other’s works. If people smile or laugh because it is 
a delicately drawn portrait that emphasizes some 

who they are for the focus of the story. In addi
tion, how they behave, what they do, the actions 
that they take reveal the focus of the story to the 

imply other characteristics about the person.
Find a story in today’s newspaper that focuses 
on the way a person looks, behaves and speaks.  

aspect of that character’s personality. 

aspect of the person’s nature that is important to 
know, you’ve succeeded. But if people think you’re 
making fun of the character, then you’ve gone  
too far. 



Conventional Symbol Explanation/Meaning

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

Personal Symbol Explanation/Meaning
______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

SYMBOLISM
A symbol is anything that stands for or represents 
something else. A conventional symbol is one that 
is widely known and accepted, such as the United 

bol is one developed for a particular story by a  
particular author.

Look through newspapers and magazines for ex
amples of symbols. Write the symbol on the line 
to the left. Then explain what is symbolic about it 

heroism or a teacher may represent determination.



IRONY
Irony is the contrast between what is stated and 
what is meant, or between what is expected to 
happen and what actually happens. 
In verbal irony, a word or phrase is used to suggest 
the opposite of its usual meaning. Someone who 
says, “Now, aren’t you the lucky one,” immediately 
after you trip and drop your lunch tray is practic
ing verbal irony. He doesn’t mean what he says.
In dramatic irony, there is a contradiction between 
what a character knows and what the audience 
knows to be true. An example of this would be the 

character in a story denying his guilt to a principal 
when the reader knows already that he is guilty.
In situational irony, an event occurs that directly 
contradicts the expectations of the characters, or 
the reader, or of the audience. An exceptional foot
ball player is injured and knocked out of contention 
for an athletic scholarship. Everyone feels sad for 
him, but then, he gets a much better scholarship 
for the leadership he showed from the bench. This 
example of situational irony shows how the reader 
expects the worse and good comes from it.

Activity
Directions: Look through newspapers and magazines for examples of irony. Write the irony on the line 
to the left. Then explain what is ironic about it on the right.
Verbal Irony Explanation/Meaning

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

Dramatic Irony Explanation/Meaning

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

Situational Irony Explanation/Meaning

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________

______________________  _________________________________________________________________



Writer Title/Headline Subject

___________________________   ___________________________   ______________________________

Main Idea:

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

Writer Title/Headline Subject

___________________________   ___________________________   ______________________________

Main Idea:

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

Writer Title/Headline Subject

___________________________   ___________________________   ______________________________

Main Idea:

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

MAIN IDEA
The main idea is not usually stated in words. It is communicated through the narrative focus, anecdotes, 
selective descriptive and quotations. The main idea is the meaning the writer wants you to walk away 
with after you've examined the story.

Activity
Directions: For this exercise, you will need to choose three stories and write down what you think the 
writer is trying to communicate.



ALLUSION

ists often make allusions to stories from the Bible, to Greek and Roman myths, to plays by Shakespeare, 
to political and historical events and to other information known by readers. By using allusions, writers 
and artists can bring to mind complex ideas simply and easily.

Example

Take a look at the multitude of cameras placed at intervals all through the building and you’ll have your own answer. 
The allusion is to George Orwell’s 1984 where citizens are constantly reminded that "Big Brother is watching you."

Writer Title Subject

___________________________   ___________________________   ______________________________

_________________________________________   __________________________________________________

_________________________________________   __________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

Writer Title Subject

___________________________   ___________________________   ______________________________

_________________________________________   __________________________________________________

_________________________________________   __________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________



Find 10 good similes. Write them here:

1  __________________________________________

2  __________________________________________

3  __________________________________________

4  __________________________________________

5  __________________________________________

6  __________________________________________

7  __________________________________________

8  __________________________________________

9  __________________________________________

10  __________________________________________

 ___________________________________________________________________

 ___________________________________________________________________

 _________________________________________________________________ 

 _____________________________________________________

Find 5 good metaphors. Write them here:

1  __________________________________________

2  __________________________________________

3  __________________________________________

4  __________________________________________

5  __________________________________________

Find 5 good analogies. Write them here:

1  __________________________________________

2  __________________________________________

3  __________________________________________

4  __________________________________________

5  __________________________________________

COMPARISON
Analogy is a comparison between two unlike 
things. The purpose of an analogy is to describe 
something unfamiliar by pointing out its similari
ties to something that is familiar. A simile is a sim
ple comparison between two unlike things using 
like or as. A metaphor is an extended comparison 
between two unlike things.

Look through newspapers and magazines for ex
amples of analogy, simile or metaphor. Find good 

writing.



THE HUMOR TRIANGLE
Humor can be risky business. What passes for hu
mor on cable television and in the movies may not 
be safe territory for your yearbook. How do you 

humor triangle comes in. Originally developed by 
an activities advisor in the state of Washington 
to assess the appropriateness of assembly skits 
planned by student government leaders, it’s also 
helps student journalists determine the suitability 
of humor in their publication. When you’re con
sidering using humor, know what your humor is 
about, who you are telling it to, and why.
To deploy humor safely, consider your audience 
and your comic ability. If you are among family and 
friends or you have the sophistication of a social 
satirist, you can probably joke about topics at the 

els of the pyramid. In the middle of the pyramid 
are topics that, when presented at the comic level 
to a target audience, can be humorous without 

scope, however, this is risky.
Level 1 : Social Satirist

emotionally charged topics that fuel hate and 

Level 2 : Comic Level Appropriate only for a 

what, when, where, why and how, these topics 
can be emotionally charged.
Level 3 : Cartoon Level
audience. Fair game is human nature and every
day events. Highlighting the characteristics we all 
share is fair game.
Level 4: Cartoon Level
broad audience. When you poke fun at your
self or are just being silly for the sake of silli

ing others because you have no targets.

Pre-performance Humor Checklist
1. WHO are the actual or symbolic targets of your 

2. WHAT

3. Does humor perpetuate hurtful stereotypes re
garding race, ethnicity, gender, age, religion, sexual 

Directions: Find three humorous stories. Identify 
where on the humor pyramid the content falls. 
Evaluate whether each one would be appropri
ate to use in a school newspaper, yearbook or web 
site. Explain your reasoning and the risks and re
wards at stake.
Joe Fenbert spent several years researching humor and 
separating it into levels. Originally developed to assess 
the appropriateness of assembly skits planned by student 
government leaders in Washington state, it also provides 
a method for student editors and journalists to determine 
the suitability of humor columns for print.

BROAD AUDIENCE
Cartoon Level

Offense HazardOffense HazardOffense Hazard

TARGET AUDIENCE
Comic Level

NARROW AUDIENCE
Social Satirist

Drugs & Alcohol
Politics, Professions

Tragic Events, Violence
Toilet Humor

Male/Female Relationships, Roles

Sex
Race

Religion
Personal 

attributes

Silliness
Self-deprecating humor

Human Nature
Everyday Events



THE D.B.A.E. EVALUATION

Talking About Art

ing or presenting art, recognizing artistic qualities 
in works of art and understanding the historical and 
cultural contexts in which art is created. The arts 
include music, visual art, dance, theater, cinema 
and writing. Art education emphasizes response, 
explanation and analysis of art based on technical, 
organizational and aesthetic elements. This is the 
foundation of the movement known as Discipline 
Based Art Education. It gives students the tools 
to discuss artwork and learn how others approach 
their work. The DBAE critique model presented 
here is designed to methodically introduce students 
to the process of examining art, whatever its origin. 
The critique session is a chance for young artists to 
learn how to critique their own work and the work 
of other artists with you as their guide. As you be
gin the critique, stress the importance of construc
tive criticism. When working with student artwork 
in the classroom, avoid comparing two entries 
with each other or ranking the entries while the 

judgment is withheld until the very end, and point 

portunity for you and the students to collaborate 
and learn how to critique Art. Notice how much 

Here is the discussion guide format:

Describe It
Quite literally. "It consists of black lines, three 
men wearing hats, ties and vests, with teardrops 
at the corners of their eyes" or "The seven dwarfs 
are pictured marching in a line rendered in Disney 

the idea.

Analyze It
In other words, explore how it is organized. "The 

to the tears in the men's eyes, then to their cloth

Interpret It
That is, discuss its meanings. A work may have 
complex or subtle meanings, and it may be in
terpreted in more than one way. "The tradition 
of Neoclassical principles of logic, order and dis
cipline as represented by the columns is in stark 
contrast to the overwhelmingly emotional tones 
of the rest of the image...." Or it can be simple: 
"The puppy and the girl juxtaposed in this way 
clearly conveys the idea of puppy love."

Judge It
First on technical merit, then on aesthetic merit. 
Technical execution is a fairly objective assessment 
of the skill level and technique of the artist. Aesthet
ic judgment is your own emotional response to the 



Talking About Art
Choose a detailed story to examine closely. Answer the following questions.
First Impressions:

___________________________________________________________________________________________

___________________________________________________________________________________________

Describe It:

___________________________________________________________________________________________

___________________________________________________________________________________________

Analyze It:

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

Interpret It: 

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

Judgment Call:

Technical Aesthetic

___________________________________________   _____________________________________________

___________________________________________   _____________________________________________

attach story here



Talking About Art
Read your story and examine it closely. Answer the following questions.
First Impressions:

___________________________________________________________________________________________

___________________________________________________________________________________________

Describe It:

___________________________________________________________________________________________

___________________________________________________________________________________________

Analyze It:

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

Interpret It: 

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

Judgement Call:

Technical Aesthetic

___________________________________________   _____________________________________________

___________________________________________   _____________________________________________

attach story here



ORGANIZING YOUR STORY
If you haven’t done enough reporting and inter
viewing, you won’t have enough information to 
begin organizing your story. Good writing can't 
happen without good reporting and interviewing. 
That's the secret. Once you have gathered all the 

a narrative story structure is the next step. 

narrative for your yearbook. Now it’s time to fo
cus on the craft of creating a story readers care 

All you need now is a great story, great material 
that surprises and delights the reader while grab
bing and holding the reader’s attention, and great 
words presented stylishly.
Aristotle got it right when he said to start a story 

 not at the beginning, but in the 
middle of things. Action speaks louder than words 

things out for themselves, rather than being told. 
Anything that draws attention away from the 
storyline action or character should probably be 
scuttled to alternative text if it’s important, or cut. 

words and pictures and alternatives to text. Focus 
and edit to achieve the right mix of action and de
scription. Less is more is good advice, too. 
When you begin editing your material for story, 

go back and add in the facts, anecdotes and quota
tions that will keep the story moving. 

look, feel, emotional state and tone of the piece” 

colour is cold and meaningless; a story with no ac
tion is stagnant and tedious.”
The best storylines take time to develop. Some
times we become so consumed with covering the 
present that we cut the threads to the past that 
make each person’s story interesting and dramat
ic. Although you are covering this school year, you 
are also covering the past, which is rich in detail 
and plot elements for our characters. The future, 
not so much. For our storytelling purposes, hopes 
and dreams and aspirations comes from the past 

For example, when you have a large group of peo
ple who have a shared past, whether it’s big or 

and the way they look at their world. While they 
may have a shared experience in their past, each of 
their stories also diverges from that point in time. 
Discovering the common story thread among your 
readers will connect with all of them on a personal 
level. Find the connections to the past and you will 

teachers, friends or parents for reaction. If they 
are saying, “Wow, I didn’t know that,” then you 
know you are on the right track. If their eyes glaze 



1) The Outline Level
At this level, the writer is concerned with the  
relationships between the character and the  
action. It is at this level that the craftsman creates 
the foundation of his story.

ments that describe the major actions through 
which the story will be told. An outline contains a 
maximum of 15 words, two to three per line. The 
articles a, an, and the are not counted as words. 
They are usually left out. “Joe eats an apple” be
comes, more simply, “Joe eats apple.”

as critical as the use of action verbs. Stories con
sist of actions. If your focus statement is weak or 

have, has, being, been, do, does, did, could, would, 

through the action chronology. Each word may 
represent several hundred or several thousand 
words of copy.
There is one statement for each major focus. The 
statements are pared down to two or three words: 

a direct object 
Start by creating the complicating action followed 
by the resolving focus:
Complicating action focus statement: Company 

Resolving focus statement: Joe regains job
Then go back and add the structure development 
focuses. In this case, the story proceeds with Joe 
sinking lower into depression until he becomes 

WRITING FOR STORY
Writing for Story 

crafting a story. He focuses on three structural levels. Here is a quick summary

convinced he’s useless. Then, recognizing what’s 

self out of the dumps and face reality. Having done 
this, he grows angry with the company and takes 
the positive step of hiring a lawyer and suing. Fi
nally the judge orders the company to restore him 
to work. Structure development focus:
Depression paralyzes Joe

Joe sues company
In storytelling, the dramatic action that makes 
your point comes at the end of each section, where 
climaxes belong. This means your statements rep

line will look something like this:

Development: 
Depression paralyzes Joe

Joe sues company
Resolution: Joe regains job
Explore outlines for all the major characters to 
determine your main character. Sometimes you 
think a story should be told from one point of 
view when actually, viewed from the storyteller’s 

In his book, Franklin reprints one of his Pulitzer 
Prize stories with notes on how he researched, ex



2) The Structural Level
This level is concerned with the internal organiza
tion of each major focus. It deals with sequence of 
action as well as emphasis, pacing and orientation.

joists are cut and nailed into place. The emphasis is 

craftsman’s attention is on function; the look of 

writer’s mind, is no more yet than a guiding vision.

construction. Though the studs and beams may 
not seem particularly pretty, they won’t be visible 
to the ultimate consumer.
A myth about the rough draft is that it is a single 

uct, it is a process. It may involve anywhere from 

writer and how well the story has been thought 
through and outlined ahead of time.
This is the time to begin considering how to tell 
the narrative, as well as beginning to deal with 
pace, intensity, excitement, rhythm.
Don’t start at the beginning and write your way 

crystallized in your character’s mind. Write that 
climactic scene. Follow it with transitional narra

tive and then the preparatory narrative that sets 

through until you reach the end of the story. Read 
what you have written: 
Can you make it structurally better, tighter, more 

Probably. So rewrite, emphasizing structure over 

your liking.

3) The Polish Level
The process of polish is concerned with grammar, 
word usage, the subcraft of imagery and the vari
ous principles of sentence and paragraph structure.
Since this is the only level of composition that 
the reader ever sees directly, most people are of 
the mistaken impression that it is the main part 
of writing. Most of what you have already learned 
applies to the polish level.
Structure is far more important than polishing. 
Readers will buy a story without polish, but not a 
story that has polish but no structure.
Polish should not be agonizing, There are a few ba

the advice to writers in Elements of Style by William 

Polishing is also the stage at which you work on 

and sequencing.



___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

to the most important point.

1 __________________________________________  2 ____________________________________________

3 __________________________________________  4 ____________________________________________

___________________________________________________________________________________________

___________________________________________________________________________________________

1 __________________________________________  2 ____________________________________________

3 __________________________________________

Copy Planner

Name ____________________________________ Period _________  Date _______________________

Narrative Story ____________________________________________________________________________

Type of Narrative ___________________________________________________________________________

From Bob Baker’s Newsthinking: The Secret of Great Newswriting

If so, Baker writes, you have the makings of “a unique, creative combination of ideas.” 
If no, “you are probably kidding yourself.”



THEME & SECTION COPY 
Theme Copy by Judy Babb 
with assistance from Rob Melton

Some may wonder why after all of this time; we 
haven't abandoned theme and section copy. There 
are yearbooks that set the pace year after year in 
pushing the limits of theme copy, but most high 

college essay. When done well, theme copy is the 
rock upon which a great theme is built. While a 
picture may tell a thousand words and it is essen
tial to have fabulous theme photos, the copy is 
what pulls it all together. So, how does theme copy 

arching way of approaching it.
Often, theme copy is far too general or unfocused 
to have much meaning.
Consider each of the following for a theme of “A 

mascot is the Hounds and there have been a num
ber of individuals and groups and teams who have 

note, I’m not saying that this is a great theme. It’s 
all in the development.

BAD COPY might read

a number of our prestigious students, groups and teams 
with impeccable pedigrees have barked up the right trees 
and won area, state and national best of show awards.

ribbon individuals and groups and hopes that this is a 
trend setter.

Council president Lane Killen.
What makes it bad: It’s telling rather than showing. 
It leans too heavily on dog images for a sophisticated 

BETTER COPY might read: 
Cecile Garner leaned over Alex Wintner’s shoulder and 
listened as he described things that couldn’t be seen with 
the naked eye. He peered through the electron microscope 
as they perched next to each other on stools in the massive 
stainless steel General Electric lab. They had been selected 
out of over 100,000 students to get actual lab experience. 

Eric Smith squinted as he lined up his putt. Smith, senior 
golf team member, checked the slope, the lay of the grass 
and the distance. He took a deep breath, let it out and then 

away. The putt circled the hole twice before tottering in. 

being inundated by team members congratulating him 

Clothed to match the rainbow that arched behind them, 

the choir as the No. 1 choir in the region.
Excellence was something that did not come easy for the 
Hounds. They worked for it. Group after group, indi
vidual after individual, team after team overcame odds 

What makes it better: It provides visuals rather than 
telling the reader what he needs to know. It is about 
real people and tells their stories as they appropri

opinion and is in third person. It is much harder to 

The opening and closing theme copy should give 



Activity
While you will choose your theme, practice with 

your skills. Remember that there is no such thing 
as a new theme and probably the one you select 
has been used somewhere else. It’s what you do 

following themes, 
Simply the best
Colour me
No time like the present

Opening copy ideas
Sidebar ideas
Student life divider ideas
Sports divider ideas
Academic divider ideas
People divider ideas
Organization divider ideas
Ads and community divider ideas
2. Choose one of these themes from above OR the 
theme you plan to use and fully develop copy and 
alternative copy blocks for it.

copy in the previous example provides a look at 
the theme with an anecdote that involves aca
demics, athletics and an organization. The photos 
and captions on the spreads would continue this 
broader look at the school. 
Each of the section dividers should narrow the view 
to the section it is introducing. A sports divider 
would have anecdotes and stories that dealt only 
with sports although it would not have to be only 
varsity sports. It could tell the story of an individual 
who has overcome challenges to reach a lofty goal. 
Further, you don’t want to think of your theme 
pages as only having standard copy blocks. Theme 
pages are fabulous places to add sidebars that prove 

how to tell the story well, and if lousy theme copy 
threatens to rear its ugly head once again, consider 
creating a photo essay following key students or 
ideas throughout the year and tie the threads to
gether with your intro and conclusion. Make your 
decisions based on the best way to tell the story 
to your readers. Don’t be afraid to try something 
new that you know your readers are going to love 

on a theme, then it’s not a story theme. The ba
sic story theme approach is intensely personal but 
also representative of the group. Work that idea 
into every spread, and you will be remembered for 
telling the greatest story ever told about you and 
your classmates.



THE HUMAN INTEREST STORY
Which of the following will make a better story 
for the yearbook:
A. The school district adopts a new policy banning 
soda machines in the building and students have a 
variety of reactions to the change. 
B. Five health occupations students faced what 
seemed like insurmountable obstacles on their 

ning the sale of soda on campus. 

swer A is the story you would see in many high 
school yearbooks, but the better story is Answer B. 
Now that is a story worth telling. 

don't agree with them. Beginners make the mis
take of writing about things rather than people. 
The key to a great feature is extensive reporting 

people are interested in your subject, which means 
they already know something about this person. 

Good stories tell us what we need to know, but 
great stories also tell us what we don't know and 

rest of the story. 
While reporting and interviewing, you can't rely 
on your memory for all the information you are 

description of the places you have visited that are 
important settings of the story. Editors will tell 
you that if they are sued, your notes are their only 
defense in a court of law. Be thorough and accu
rate in gathering and checking your facts. What is 

or smell. 
Think back to your lesson on reporting and inter

Obstacle, Achievements, Logistical elements. 
There's only one perspective that can be made 
into a successful narrative.



Practice GOAL  

whom a story revolves. 
Getting your photographers and writers to docu
ment such stories as a team is a critical part of 
documenting the school year. Every package, every 
page, every personality feature, every sports spread 
is a story. There is a setting full of descriptive de

challenges large and small, and in storytelling there 
is always an epiphany, insight or resolution that 

ginning to end. Every piece of writing is a planned, 

listen to them tell their own stories. How do they 

listen carefully, will actually show you what they 
like and how they like it. Just study the success
ful forms of oral storytelling among your students, 
and use those same strategies in your writing. 
Aristotle, more than 2,000 years ago, said that 
every story needed the correct balance between 
Ethos, Pathos and Logos. From the reader's point 
of view, ethos is about right and wrong, pathos is 
about the emotions the reader experiences while 
hearing the story, and logos is a logical ordering of 
the story so it makes sense to the reader. He also 
advised writers to start in the middle of things, as 
far into the story as possible, to create drama, ten
sion, excitement, and surprise.
News is Important, while features are Interesting 
and Fun. Newspapers cover what's important and 
new, while yearbooks tend to focus on what hap

research shows readers read more and remember 
more when stories are told in a narrative form. 

the day, as a rule. They are meant to be read and 
recycled on a regular schedule. News focuses on 
the facts by answering the most recent who, what, 

features for variety.

a year, and are meant to last a lifetime. Great care 
must be taken to assure that everything in the book 
is a factually accurate and entertaining documen
tary that represents the people, the times and the 
place. As the years pass, the importance of the vivid 
description, quotations and detail become more im
portant to readers, freezing a moment in time. Fea
ture writers craft their stories with a few basic tools.
The four tools used by successful feature writers 
are Focus, Description, Anecdotes and Quota

your readers. Some stories capture the colour and 
drama of an event or a season. 
Other stories will focus on one individual who, 
because of his drive and passion, are of interest 
to readers. What they say, what they think, and 
what they do are closely examined, described, and 
quoted while also telling that person's story. These 

Through the writer's application of focus, selective 
concrete description, anecdotes and quotations, 
and using a narrative story structure like GOALS, 
create features readers will love.
A good story practically tells itself. After all, no 
one cares whether the window curtains are lace or 

a man with a gun crawling through a doggie door 
and an old woman in a rocking chair with a gun 
pointed right at him. 
That's a great place to start telling a story.



PROFILE

sketch, exhibits the essential elements of a human 

tations and a narrative structure. The person select

his or her story is interesting because it connects 
with a human condition that many readers have also 
experienced. In this story about the annual “Tigard’s 
Got Talent” show, yearbook writer Katie Gentry 

He’s Got The Moves
by Katie Gentry
Walking nervously on stage, he looked out at the audito

himself as he started to dance.

mance with a cheering crowd, he received a thunderous 
applause and some standing ovations.

Most people have felt the nervousness and stage 
fright of performing in front of a group, let alone 
in front of such a large group. That’s a human con
dition to which readers can relate. Stories about 
the human condition are a powerful way to reach 
readers, because the story is about the universal 
human condition as represented by the individual 

about all of us. It brings the person to life in just a 
few paragraphs.

the purpose is for the reader to learn something 
they didn’t already know and connect it with their 
own experiences. Readers expect more quotes in 

rectly in his or her own words. Quotes can be used 
as transitions to weave the story together.



Activities

On what aspect of your subject’s personality will 

On what occasions did your subject demonstrate 

Write several sentences which paint a verbal picture 
of your subject using selective, concrete description. 
If you were to exaggerate one characteristic, what 

Describe your subject in action.
What is the overall impression of the subject you 

Read through current newspapers and magazines, es
pecially ones that feature people. Find examples of:
a character who experiences epiphany
a character who experiences peak experience
a examples of selective, concrete description

character turning points
Look for 10 stories from current publications. 

story is about.

have done

who they are

lective, concrete description

For example, in a story about the swim team at Ti
gard High School, yearbook writer Brett Higgins 
captures a swimmer’s motivation this way:

Many readers were probably inspired by Michael 
Phelps’ performance, but Kevin acted on it by be
coming a swimmer, and when he faced an obstacle 
to his success, it was that inspirational story that 
kept him going. This story is not just about him; 

human condition.
The work of great writers, writes author Michael 
J. Bugeja, “was not based on mere description or 
observation but on epiphany or peak experience.” 
Epiphany is that aha! moment when you suddenly 
and forever see things in a new way. A peak experi
ence is a victory, like the way an athlete feels after 
winning a game or championship.
From an interviewer’s point of view, epiphanies or 
peak experiences usually accompany highs, lows 
or turning points in the life of the person who is 

well in a narrative structure makes for the kind of 

will you discover, and verify with facts or stories, 
the human condition that connects your character 
with your reader.

man condition, but unlike us, they persevere and 
overcome obstacles rather than give up. It is this 

your yearbook, not how popular they are. 



Straight Feature: From a straight news story, it's a 
good, basic stock feature that could be used anywhere
News: Based on an event, but covers the warmth, 
sentiment, local colour, pathos, drama or unique
ness of the event

 Word portrait of a person which reveals 
the person's unusual experiences, occupation, 
hobbies or eccentricities

Interpretative: An analytical feature, the writer stud
ies the subject or event deeply to understand motiva

Brite:
short and humorous

Human interest

Autobiographical

Personality: Focuses on an individual who has an 
interesting aspect to his or her life
How-to-do-it: Spotlights a project or accomplish
ment a person has completed
Historical

Explanatory

Informative

Colour story
ence who missed a big event
Background: Takes a deeper look at experiences 
which may be overlooked or taken for granted
Interview or speech

Weather

Humorous
Event

Story Planner Checklist

Summary: A brief introductory summary of the 
subject of the feature which is informative and in
teresting, not just a recitation of the 5W's and H
Narrative: Uses storytelling technique to begin 
the lead, whets the appetite of the reader while in 
an informal, direct and informative style
Descriptive
sons or places with unusual characteristics, it sets 
the scene and focuses on relevant details
Teaser: Almost always used in humorous features, 
it gets the reader's attention without telling too 
much about the story, which usually ends with a 
surprise element or twist to the story

The next three types of feature leads are possible but are often 

Quotation: It better be good to lead with a quote, 
which must be interesting and pertinent to the 
rest of the story
Question: Can be used if it logically introduces the 
focus of the feature, but often done poorly
Direct Address: Talking directly to the reader as 
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Go Fast
When you are quickly jumping from one subject to 
the next, like a pebble skipping over the surface of 
a lake, you need transitions that can turn on a dime. 
The old rhyme goes “and, but, for, however, there
fore, or.” These six transitions are the glue that 
ties together ideas and facts. There are, of course, 
literally hundreds of words that can function 
as transitions, and an internet search for “word 
transitions” will reveal many excellent sites. Stu

“Study Guides and Strategies,” a free educational 
web site "http://studygs.net/". It has a useful and 
complete section on functional word and phrase 
transitions organized by purpose. When you are 
writing narratives, however, focus on transitions 
that connect storytelling elements, such as those 
mentioned below. 

TRANSITIONS
Good storytellers use transitions that work. If your friends say you are a good storyteller, you probably 
already know how to keep adding new elements to keep it interesting and how to rev up the drama to 
keep their attention. In terms of using them in your writing, there are really just two ways to think about 
transitions. Some transitions are fast, while others are slow and take their time to develop. Knowing 
when to go slow and when to go fast is the mark of an experienced writer.

Use words and phrases, therefore, to create tran

furthermore, and in addition can be used to link 
ideas or facts. Words such as a result, consequent
ly or therefore can be used to show consequence. 
Compare or contrast words such as but, however 
and others show similar or contradictory points of 
view. Chronological words, the workhorse of the 
middle part of a narrative, organize story events 
in time order. Direction words show a change of 
location in the action. 



Activities
1. Take your best story and tape it together vertically. First, go through and circle all the related words or 

2.

3.

4. Read someone else’s story and mark it up for them. Be generous in identifying themes, ideas, facts, 

to analyze your own work and having a second pair of eyes helps you to see things from someone else’s 
point of view.

Go Slow
Sometimes, however, you want to take a more lei
surely approach to developing a segment of the story. 
Readers enjoy stopping to smell the roses. Imagine 
a childhood memory and freeze that moment in 
time. Allow the movie camera to move forward a few 
frames at a time. While the frame is frozen, write 
as much as you can remember. Take your time and 
introduce plenty of details. These details will come 

a narrative form of using transitions.
Imagine for a moment that a friend is weaving you a 

ing upon the way your friend weaves it. One bracelet 
may be a solid colour. Another bracelet may weave 

use sixteen threads that weave together in an intri

Every time you mention a certain character, a cer
tain type of event or certain kinds of descriptive 
words, you are weaving together a pattern. If you 

go through and circle all the related words or 

threads. Then link all the related words together. 
What you’ll notice among good writers is that 

If you’re really good, you’ll notice short and long 
threads that are woven and connected throughout 
your story. Some threads might run through part 
or all of your story, while others are shorter. 

writing human interest stories for the yearbook, 
you should prefer the narrative transition to the 
more formal transitions of logic and debate. Keep 
weaving new elements into your story while let
ting others go, always keeping in mind the one or 
two threads that run through the entire story.

curely to what came before and what comes after. 
When you need to link together major pieces of 

connections that will hold the story together and 
point the reader in a new direction. These slower 
kinds of connections, when carefully woven through 
the story, keep readers reading to the end. It’s worth 
the time to master both slow and fast transitions.



SHORT STORY OUTLINE

story in, oh, about 55 words. The four required el

pitch your feature story to the editor using these 
four elements in 55 words. 

you can enter the annual competition on the web.

What's 55 Fiction? 

word is chosen with utmost care.

are supposed to be.
It's also great practice for structuring your feature 
story.
A haiku poem is short. So is a quarterback sneak. But 

that the people who do them well make it look easy.
Taking a great story concept and developing it 
within such a limited space is a little like carving a 
beautiful sculpture from a tiny block of wood. The 
working range is truncated and intimate, but the 

various elements into a coherent whole that ulti
mately makes people say, "Wow, that's really great!"



The Assignment
1. Write at least three stories, following the rules above. 
Due at the end of class. Homework: 5 more stories.
2. After reporting and interviewing for your story, 

your editor.
3. In each sentence, underline the picture noun 
once, and the action verb twice. Circle all pro
nouns. Put a box around passive voice verbs. Are 

your three stories, which do you think is your best 

4. 
stand how it's done. The shorter a piece, the more 
memorable and weird it must be. Then, when you're 
ready, try organizing your real stories using this ap

Examples
Developmental Revenge

er face. He is surprised he found the house still standing. 
He had willed it gone.

A window breaks. The walls will soon follow.

Shift Work

replacement.

At The Autopsy
"Victim's blood is completely drained, apparently 
through two small puncture wounds in the neck," said 
the coroner.
"Hey, you don't suppose it's, you know, the real deal?" 
asked his assistant.
"No, just some psycho."
"You sure?"
They stared at each other for a moment, then burst out 

The Rules

or errant thoughts.
Must contain elements of the following: 
1. Setting 
2. A character or characters

4. Resolution 
No more or less than 55 words. 
Hyphenated words can't count as one word.
Contractions do count as single words.
Title is not included in word count, but can be no 
longer than seven words.
Initials count as single words.
Acronyms count as one word.
Numbers count, too. If spelled out and hyphen
ated.
Punctuation does not count as a word.



THE SPORTS STORY
In some ways, writing a sports story for the yearbook 
uses the same skills and techniques as writing for any 
other section of the yearbook. Everything you have 

still applies. 
Most sports stories are written for newspapers or 

drama and action of teams people like to follow. 
The best advice for sports writers is to feature the 
future, but in a yearbook the season is long over 
before the reader ever sees the spread.
While entire books have been written about how 
to write sports for daily and weekly sports pages, 
relatively little exists about how to present a sports 
story in a yearbook. It might help to understand 
how sports reporting began to understand what a 
yearbook sports writer should do.

History Lesson
Before television, the newspaper sports page was 
the only place a serious sports fan could go to relive 
the thrill of the game. Red Smith was one of the 
best sports writers of the 20th century. He won a 
Pulitzer Prize for his sports writing. He said “I’ve 
always had the notion that people go to spectator 
sports to have fun and then they grab the paper to 
read abut it and have fun again.”

Purpose of the Yearbook Sports Spread
That is great advice for the yearbook sports team. 
The purpose of your sports spread is to help the 
reader relive the moments, experience the drama 
and rekindle the emotions like it just happened 
yesterday. In other words, it needs to be fresh. 

must follow the team week by week and month by 
month, recording and observing as much as possi

some of the GOALs when you start the season, but 
you won’t know the achievements or outcome of 

It will take perseverance and, not surprisingly, 
teamwork to cover the season of a team at your 
school. Documentaries have been made about one 
season in the life of a football team, capturing the 

what you will do is observe. The interviews will be 
less formal and probably during the school day. 
Because you will only know which narrative thread 

will have to document multiple threads during the 
season, then decide how to piece together the sto
ry, photos and sidebars that will do the best job of 
telling the story.

SWARM  

minute by minute. Like a TV feature reporter, 
they’ll have to search out the story during the 
event, covering it at the same time. Teams of writ
ers and photographers should collaborate in real 
time to generate sidebars on the spot. With that 
much reporting, interviewing and photographing, 
you’ll have the basic ingredients for a great spread.

standing rivalries, games of consequence, or the spe

of the story. Just make sure to capture the drama, 
emotion, excitement and fun of the event so readers 
can relive the experience through your spread. 



Media ethics are discussed and debated regularly, 
despite the fact that most publications publish the 

they should have published it later. Editors go out 
of their way to assure their reporters are impartial 
in their coverage. If a reporter is involved in the 
civic life of a community, such as on the school 

reporter can usually step in and cover the story. 
While people have been told the goal of reporting 
is objectivity, the truth is that back in the early 

od were still important, they decided there should 

in mind, let’s examine the classic dilemma facing 

should cover and write the story.

Who Should Write the Story?
The best yearbook sports story is probably going 
to be written by someone who: 

play or game to game

to be the type of people who like doing things, 
not surprisingly. They are probably the best ones 
to understand and cover the school’s teams. They 

write about sports. 

ETHICS AND VERIFICATION OF FACTS

an athlete write the sports copy for the yearbook 
spread. Even if the person happens to be the 
quarterback of the football team or the captain 
of the volleyball team, there’s not a problem as 
long as the editor can, at her discretion, consult 
the coach and other members of the team to ver
ify facts and perspectives. Most athletes are team 
players anyway, and they care about what their 
teammates will think about the story they wrote.

The JV and Freshman Teams
Some, or maybe all, varsity coaches discourage 
coverage of the junior varsity and freshman level 
teams. They say they want their players to focus on 
developing the skills that will get them to varsity. 
Indeed, some players do move up to varsity from 
junior varsity during the season, but not that often.
Here’s the problem: The folks on the freshman 
and junior varsity team are readers who may have 
purchased the yearbook, and they expect coverage, 
even if it isn’t as thorough and detailed as varsity. 
Here’s the solution: Team photos are required, and 
stories focused on players who develop real poten
tial over the season on those teams deserve some 
recognition, as well as a narrative story showing 

their team, and the future of varsity athletics at 
their school. Fight to tell their story. Document 
their progress with camera and notebook in hand. 
Interview coaches and players and the fans who 
show up to their games.



Look for the unusual. Help the reader remem
ber those special moments that will be mean

Write in third person  and past 

Capture the emotions. Make the reader smile, 
chuckle, laugh, grimace, groan, cry, frown.
Capture the sights and sounds. Take the reader 
to the scene of interest.
Examine your nouns and verbs. Use the most 

when you do use them, make sure they are ad
jectives that describe rather than editorialize. 
Avoid adverbs and instead use the strongest 
possible verb. Example: 

The pretty girls walked quickly around the track. 
vs.

girls loped around the oval track.
Use quotes, but use meaningful ones. Dig 
deep for comments. Don’t quote the trivial, 
the common, the mundane. Use quotes that 
will make the reader sit up and take notice. 
Be willing to probe. Do more than scratch 
the surface. Be curious. Let the answer to one 
question lead to the next question.
Paraphrase the facts and let the quote tell the story.

Example: 
Jose Martin won the light bulb selling 
contest in band, selling more than 1,000 

“Some people think I cheated,” Martin 
said with a laugh. “I cheated if I took ad
vantage of having more than 100 people 
in my family.”

Notice what you notice. All too often we go 

ry to everything. Stop and react to what you 
observe. Analyze the possible story angles. 
Think! Think! Think! Then write your copy. 
Rewrite! Rewrite! Rewrite! 

Example: 

blowing literally in gusts up to 50 miles an 

the wind, sometimes positively and other 

members hit a ball into a sand trap and 
that in chipping the ball out, he ended up 
covered in sand. Notice what you notice.

Write about people, but let those people tell 

looking to paint a picture but let them tell 
their own stories. Don’t be too quick to jump 
in when they pause. Look at them like you are 
expecting more and you’ll get more.
Tell the story as you would tell it to a friend. 

would you start, what information would you 

Be clear. Writing for a reader requires com
munication and clarity is vital. If your message 
is lost, the space the story takes is worthless. 
Write to express, not to impress.
Avoid personal opinion
decision to include personal opinion in certain 
places that may be a style you adopt. Generally, 
a writer’s personal opinion should appear only 
in a column or an editorial. The only opinion 
should be the person who is being quoted. 
Use active voice
means write subject, verb, object. Trust me. It 
will not get boring.
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 such as very, rather 
or slightly. Avoid words like some, few, oth
ers several, many, some. They are meaningless 
words.
Don’t include the name of your school, mas

unless you need it to help understanding when 
there is some reference to another year or an
other school.
Ask yourself

you a sense of direction. When you know your 
audience, you can talk in their language and to 
their interest.
Dig deep for facts. Gather three times more 
material than you can use. 

Example: 
If you’re doing the story on homecoming, 

how long. Find out how many gallons of 
tempera paint was used. Who was the 

Give your best to the lead

have to wake up the reader.

Don’t forget
capacity for resisting information. Therefore, 
you must dramatize events, use anecdotes 
which strengthen the story, employ a change 
of pace, keep the reader involved and employ 
other devices to keep interest at a high level. 
Remember, keep showing instead of merely 
telling.
Know the rules of writing before you try to 
break them. Know when a sentence fragment 

of sentence openings, and vary their lengths. 

of paragraphs, however.
Describe people. Eyes, ears, noses, chins, 
mouths come in a variety of shapes and sizes. 
The combination of features gives one identi
ty. Height, weight and hair colour are the most 
basic ingredients. Clothing often makes the 
individual. Some people are known for their 
unusual voices or accents. Gestures can help 
liven up the way quotes are presented. Not
ing what a person is doing while he is talking 
increases the appeal of the writing. 
Spell correctly. Be skilled with the tools and 
techniques of grammar. Use spell check but 
don’t totally rely on spell check. Form and 
from are both words
Read! Read! Read! Reading good writing will 
make you a better writer.
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GRAMMAR CAN BE FUN
Creativity is important if you want to be a good sto
ryteller, but so is grammar. Check it out for yourself. 
 Noun  Verb
 The boy | throws the ball.
As you study and search for good examples of writ
ing, you will begin to notice that a good sentence 
is built on a picture noun and an action verb. The 
two bold words above are the core of the sentence, 
no matter how many other words there may be in 
it. It’s visual and it’s active, but there’s more we 
should add to create a vivid, precise picture.

to Andrew Ditton. We know he throws the ball, 

serve, so he’s throwing the ball up. Our new sen
tence looks like this:
 Noun  Verb
 Andrew Ditton | throws the tennis ball up.
 The Subject | The Predicate

of the sentence up to but not including the verb 
the Subject. The second part of the sentence that 
begins with the verb is called the Predicate. It’s 
that simple. All the rest is frosting on the cake.

more details to our lead:

whoosh sophomore  
Andrew Ditton | throws the ball up 

Notice the core noun and verb don’t change. It’s the 
same sentence with the same core meaning, plus 
some beautiful embellishments to set the scene. 



Words that modify nouns in the subject part of 
a sentence are called adjectives. In the sentence 
above, sophomore is used to modify the name and 
is therefore an adjective. 
Words that modify verbs in the predicate part of a 
sentence are called adverbs. In the sentence above, 
the word up tells you how he threw the ball and is 
therefore an adverb. 

story forward with a balance of action and de
scription. An understanding of grammar should 
help you improve your writing. 

and action verbs, that is concrete advice on how to 
write good sentences. 

ists, you understand why you should avoid them 
except when you need them. Now you know how 
to change "He was cold" to "His teeth chattered 

gers tried to button his sweater” is a prepositional 

you are in control of every element of your story. 
Good grammar is a powerful tool in the hands of a 
talented storyteller. 

Now it’s your turn to weed out the good,  
from the bad.

Activity
Grab any piece of text that is within your grasp 
right now. Find an interesting sentence. Break it 
down in the following way:
Find the subject of the sentence and underline it 

name of the person, place or thing that the sen
tence is about.
Find the verb of the sentence and underline it 
twice. It tells us what the subject of the sentence 

does.

phrases.
Box words that are answers to the questions  

Take a recent piece of writing and revise it, gram
matically speaking, so almost every sentence has 
picture nouns and action verbs.
Take a recent piece of writing and, using phrases 
and clauses, add selection concrete description 
that enhances the story by surprising the reader.
Begin to look for great leads and powerful sentenc
es. Post them on the wall or the chalkboard and 
analyze them to understand how they were crafted. 
Then try writing those kinds of sentences yourself.
Use phrases and clauses to introduce surprise and 
wonder into your sentences and stories.



ALTERNATIVES TO TEXT

job to choose the form that is ideally suited to the particular story, spread or section. Customize the al
ternatives for your theme, design style, or storytelling approach in a way that suits your readers’ interests. 
Play with type, graphics and photos to create alternatives to text with personality. Here’s a quick glance 
at the major forms and how they have been applied by top publications.

Bar Chart
Compares two or more items visually. Best when 
applied creativity
Bio Box

ganized by key characteristics
By The Numbers
A collection of numbers given meaning and con
text. Purpose of collection should be clear
Checklist
A list of guidelines, questions or facts that allows 
readers to assess needs or itemize key points
Diagram

an object or process
Fast-Fact Box
Bits of information that give the reader a quick 
look at relevant information
Fever Chart
Measures change over time by plotting points on 
a graph
First Person
Content is in the person’s own words and reveals 
personality. Personalizes spreads.
Game
Uses the format of a game to present content
Glossary

reader make sense of a story
How-To
Guides a reader through how to do something. 
Adds humor and personal information to spread

List
A series of names, facts, etc. that add to the con
text of the story
Map
A visual way to provide readers geographical information
Pie Chart
Compares parts that make up a whole, usually in 
percentages
Opinion Poll

be statistics or quotes
Question-And-Answer
Recreates a verbatim dialogue
Quiz
A list of questions that lets the reader interact 
with the story
Quote Collection
A series of comments on a topic by newsmakers 
or students
Ratings
A comparison of items showing how they compare 
to one another on an often subjective scale. Takes 
many forms, including Top 10 Lists
Step-By-Step Guide
Breaks down a complex process by taking a reader 
through it one step at a time
Table
Columns and rows of items that help readers compare 
and contrast elements along multiple dimensions
Timeline
A chronology of events highlighting key moments 
in the history of a person, place or issue.



CAPTIONS AND HEADLINES

nant photo, then they look under the photo for 
the words. If you've planned well, the next thing 
they'll do is look at the headline and read the story 
and sidebars, too. When it comes to copywriting, 
captions are the work horses of the book. Every 
single photo must have one, and it must quickly 
tell the reader what the picture itself cannot say: 

you could tell your story through captions only.

Captions That Tell & Intrigue
When someone looks at a picture, they'll look at 

, 
but every caption should also intrigue in a way that 
makes them look back at the picture because they 
just learned something they didn't know before 
they read the caption. If the picture and caption 
work well together, they'll look at the headline and 
then the story. 
National Geographic captions are excellent exam
ples. As a strategy, the captions work from either 

trigue you, and make you want to read the story. 

then the caption, then back to the photo as they 
become intrigued, and then to the story. And the 
story better be ready to reward them immediately 

graph or two. 

Finish the Picture Story with Words

write to complete the picture. There are some 
things a picture is great at showing 

, and some things it can't tell you 
 such as listing names, grades, classes, 

context. Great pictures deserve great copy, but 
they complement each other. Each has a role to 

nation is what's important. Also, use captions and 
texts to extend the basic story.

Strip the Story
Strip the story down to its essence by moving sto
ry elements not essential to the immediate story 
to the captions and sidebars.
Captions are great places for those bits and pieces 

or that are not essential to the primary narrative.
Make the cutline work for a living. Use prepositional 
phrases, and recast the lines until you have picture 
nouns and action verbs. Let caption information 
move the story forward. Focus on the action, and 
keep the action going with each new phrase, clause 
and sentence.

Intrigue the Reader
Captions should inform, surprise, delight and in
trigue readers. Here's what readers do: They look 
at the biggest picture on the page, then look under 
it for a caption and read it. So far so good. The cap

that make the reader look back at the picture to 
completely understand it. At this point, they have 

some intriguing information. Now they want to 
know more, so they look at the headline, then the 

continue. If you don't start with your best mate
rial, you'll lose them before they get into the story, 
sidebar elements, or even other photos. Reward 
readers by revealing new insights and informa

the spread, they'll know they're smarter than the 
average bear, because they know the inside story.



Writing Yearbook Captions
a, an or the.

just looking at a photo.

er should not have to look at the story, but should 
want to look at the story.

write "from left," not "from left to right." 

Captions should not repeat information contained 
in the story, sidebars or other captions. Remember 
how precious the geography is on every spread. 

story to be continued through a link.

picture.

Name or Noun: 
Peace Club members, rallying in front of a recruit
ment truck, protest a campus visit by the Navy. 
The student body eventually passed a ballot mea
sure restricting the number of allowable military 
visits.

football game. The girls played one game during 

Prepositional Phrase: 
With new purple uniforms, the marching band per
forms during halftime of the Sheldon game at Aut
zen Stadium. A record number of 104 played in 
the band.

Quotation: 
“Should we be thumping our chests and strutting 

announcing that South had been named one of the 

ing out extensive forms for the State Department 
of Education.
Participial Phrase:
Flying over a mound of players, quarterback John 
Vincent heads for the goal line in the last minutes 
of the Thurston game to cinch the win. Vincent 

 to convince his classmates of the need 
to stop the nuclear arms race, junior Mark Jones 
presents his persuasive speech in Forensics I. Jones 

To earn money for the state conference, DECA mem
ber Alice Hall sells senior Jody Crane a chance to 
win a new Honda motorcycle. After earning more 

Gerund Phrase: 
Winning awards was nothing new for The Axe, 
which received its fourth Regional Pacemaker 
Award from the National Scholastic Press Associ
ation. Editor Matt Brown discusses a layout prob
lem with Feature Editor Karen Marlowe during a 

four words of their caption or story in boldface 
type to emphasize that important words should be 
located at the beginning or end of a sentence.



Activities
1. Cut out pictures from magazines and news
papers that set a mood or seem to tell a story.  
Practice writing story captions for these pictures. 
2. Review copies of National Geographic captions 
and discuss how much of the information identi

the information extends beyond the photograph 
to other elements of the story.

are good models. Keep them in a notebook or post 
them on the bulletin board. Analyze what makes 

The very best captions are often made up of 

which is present tense and tells more than 
what is going on in the photo, a second sen
tence which adds background information 
and lastly a quote. 
The headline, or overline if you prefer, is the 

words that describe it. Placement of the cap
tion should help the reader know which cap
tion goes with which photo, but the headline 
helps verbally to do this.

going on in the photo without stating the ob
vious. Obvious: Sue Smith and her friends eat 
pizza in the cafeteria. Better: A Tuesday treat 
is Pizza Hut pizza which Sue Smith and her 

The background sentence is never general or 
obvious. Bad: Students enjoyed pizza more than 
regular lunchroom fare. Better: This was the 

A good quote from someone in the photo. 
Bad:
Better: “I used to bring my lunch every day,” 
Robyn Williams said. “Now I spend my allow
ance to eat at school. Who’d a thunk it.”
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Caption Writing Do’s & Don’ts

Do:
1. Begin captions with colourful, interesting words 

2. Captions should be written concisely, yet include 

statements.
3. Captions should supplement the story content of 
the picture with additional information. They should 
not repeat the content of a photo, but expand on 
that content. Paint a word picture to supplement the 
action.
4. Identify all or at least the most important people 
in the photograph unless it is a large crowd shot. 
In action photos involving a number of students, 

are featured.
5. Write in present tense, active voice in most cas
es, as though the action were occurring now.
6. Use colourful, lively verbs. Avoid “to be” verbs 

.
7. Captions should be written in complete sen
tences. Higher level captions usually include two or 

the action in the photo and is written in present 
tense. The succeeding sentence
additional information and are written in past tense 
for clarity.

8. Use titles and full names of subjects for both 
students and adults. Preferably use short titles be
fore a name rather than after, which will help the 
rhythm of the sentence and will not break up the 

Jackson, Coach Dean Stepp, sophomore Amy 
Jones, quarterback John Fry.
9. In group shots identify people by row, clearly 
specifying row position. Never use “First Row” or 
“Row One,” since the reader will not know wheth
er it is the top or bottom row. Use “Front Row” 
and “Back Row” or “Bottom Row” and “Top Row.” 

shots, be sure that all group captions throughout 
the book use a standard, consistent style. Don't 
indicate left to right as that is the normal way.
10.

11. 

are generally smaller point size than body copy.



Don't:
1. Do not write what is obvious to the viewer.
2. Do not repeat facts that are included in the 
body copy.
3. Do not make up a caption. The reporter must 

picture was taken.
4. Do not editorialize.
5. Do not personalize captions with words such as 
“our” and “your.”
6.
quoting “I” or “you.”
7. Do not use abbreviations, except those that are 
widely known and recognized.
8. Do not use nicknames like Butch, Bud, Max, 
etc., although diminutives such as Meg for Megan, 
Bill for William, etc., are acceptable.

9. NEVER write “gag captions” that are silly, cute 
or sarcastic. They are usually poor attempts to 
be humorous. Feelings can be hurt too easily, and 
they may even be libelous.
10. Do not start captions with a long list of names. 
In fact, avoid beginning any caption with a name.
11.
tured above” or “left to right.” Such information is 
understood and it merely becomes clutter. But be 
sure to name people from left to right.
12. Avoid beginning with “a,” “an” and “the.”
13. Avoid “to be” verbs.
14. Do not say that John Doe does something 
while so and so looks on. Do not say that someone 
concentrates on whatever he is doing. Do not say 

Activities:
1. Write each of the don’ts on a sheet of paper and 
put them into a box. Have everyone solemnly fol
low the box, and when you get outside, bury it.
2. Search through exchange publications looking 
for bad captions. Post them on a “Wall of Shame.” 
Post good ones on a “Wall of Fame.”



Headlines & Subheads
If you look at the cover of magazines on the news

the "bikini body of your dreams," 10 foods to eat to 

and your yearbook. The magazine headlines are 
designed to move you to action; that is, to pick it 
up and buy it at the checkstand. Most yearbooks 
are presold, and you have the luxury of using your 
headline to help tell the story of the school year 

can tone down the screaming and actually spend 
more time writing headlines that tie together the 
spread as a package while developing the topline 
narrative and secondary narratives for each sec
tion of your book. 

play on words or a tease that stops the reader and 
grabs their attention. It introduces the opening 
metaphor or premise of the story. 
A second headline called a subhead, usually written 
in sentence form, performs the heavy lifting by in
troducing the opening action of the storyline. It sets 
up the story. It usually follows the main headline in 

Occasionally, the stories in the magazine don't live 
up to the promise of the headlines, and that disap
points readers. If the headline is clever and witty, a 

up more of the same. The promise is that the reader 

"sell" the story package to your reader. Readers 
are timid, and they should be rewarded when they 
stop on the spread and engage. That, of course, 

interaction with the carefully planned bits of the 
story you have presented. 
So if the headline on a spread is the promise for 
what should be delivered, shouldn't you create the 

why you sit down with your WED spread team 
to plan the whole package or spread. This assures 
that when you make a promise, you can deliver. As 
the story changes and morphs into something else, 
you all have to keep up with it. Otherwise, it's back 
to the drawing board or another team meeting.

Purposes of the Headline
A headline catches your attention.
A headline summarizes what the spread is about.
A headline teases, tantalizes and creates anticipation for what's next.
Show, don't tell.
A headline sells the story to readers.
A headline helps direct the reader's attention so they know where to start.

A headline connects with readers' emotions to create a sense of drama and consequenceH
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How to Write a Headline
Because headline type is big, you don't have much 
space to get your point across. There are some 
habits, grammatically speaking, that will save 
space and use words economically:
Write in present tense. It uses fewer words than 
past tense.
Use active voice. It uses fewer words and is more 

Use picture nouns and action verbs. They create 
imagery in the reader's mind.
Don't split from one line to the next: a noun and a 
verb, a verb and an adverb, a noun and an adjec
tive, or split a prepositional phrase.
Don't use the school's name or initials in headlines. 

.
Keep it short and simple.
Write headlines like sentences

Don't state the obvious.
Don't repeat the lead or introduction to your story.
Tell the truth. Be accurate. 
Be creative, but don't distort the story. 
Avoid the familiar. Lead with unusual details. 
Capture the feeling or emotion of the moment. 
Focus the headline tightly on the unifying idea of 
the spread.

probably need to rewrite the story.

Magazine covers focus relentlessly on the looking at 
everything from the reader's point of view. Rather 

headline writer puts herself in the reader's shoes. 
The answers to two questions provide the raw ma
terial for your package:

for each question. Make sure the answers are ad
dressed in the headline, story, captions, photos, 

you were doing, and they'll tell you in various ways 
how much they appreciate you thinking of them 
in the preparation of your yearbook. 

Activities
1. Cut out headlines from magazines and newspa
pers that set a mood or seem to tell a story. Analyze 

2. Review human interest stories in magazines for 
interesting headline ideas. Discuss how the headline 
slows the reader down and draws the reader into the 
story angle. Discuss how the headline intrigues the 
reader and provides hints of what is to come. Develop 
a list of guidelines for how to write such headlines.

models. Keep them in a notebook or post them 
on the bulletin board. Analyze what makes each 



The Power of Energy

Energize your readers to read what you write.

Can you imagine a newspaper or a magazine with

but worse, the page would be without guideposts 
to help readers decide what piques their inter
est, what signals something they need to know, 
what helps them make decisions about the world 
around them. Heck, headlines help them to decide 
whether to read or cruise on to some other article.
With that being said, without a doubt, headlines 
should be the most important copy we have in year
books and newspapers. And yet, all to often, they 
are relegated to the last thing a writer, copywriter or 
editor does before the pages are whisked electroni
cally out the door. With that rush, we end up with: 
Headlines that bore
Student Council votes on prom
Headlines that lack imagination
Wrestlers hit the mat, Swimmers make a splash
Headlines that say nothing
Classroom news, Football, Movies
Headlines that shout we are stupid
Mississippi's literacy program shows improve
ment, stress takes toll during exams
Headlines that confuse
Children eating garbage taken from mother, Man 
executed after long speech
Headlines that embarrass
One man’s junk is another’s opportunity, Tiger 
Woods plays with own balls, Nike says

dent media, others from professionals.

the ones that show we’re not doing due diligence 

Student Council votes on prom becomes Expect 
drama at prom Student Council says.
Wrestlers hit the mat graduates to Smack down: 
Wrestlers dominate district

Misspelled words, extra words or left out words 
are eliminated.
Just plain stupid headlines are avoided because 

Even the lowliest of news briefs deserves a decent 
head: one with a subject and a verb. Longer, more 
involved stories and feature stories warrant more: a 

the readers’ attention and the second to provide 

Here’s one from The Dallas Morning News that 

Districts Grapple with Budget Gap
State’s plan of $10B shortfall is  
‘new worst-case scenario’

Notice the strong verb and precise wording in the 
main headline and how the secondary tells the 
reader how important this problem is.
Let’s also talk about a few rules for headlines. 

a story about a fatal accident or a budget shortfall. 

about a school carnival. 
Second, use a primary headline and secondary 

yearbook spread. Others can have them as well 
but it is a must on the main story.



page or spread. Advisors, editors and page designers 
should consult with the writer from the moment 
the story is assigned. Come up with some words or 

unknowingly rocked the boat when she did not 

Perhaps the main head may read “Trouble blossoms on 
graduation stage”. While the secondary might read 
“ ”.
Brainstorming with other people to come up with 
the best headlines possible is invaluable as is look
ing at the possibilities from the start. 

energized to read on.

Exercise: 

Taking the following information and write feature 
headlines. Put students in groups of three or four 
and have them talk out headlines. The headlines 

ary headline. 
1. Student council is trying to help students learn 
healthier eating methods. They are hosting Good 
Eats Fridays. Each of the 20 members of the group 

foods, including lasagna, tacos and pizza rolls.
2. The senior members of the football team have 
formed a group called The Hail Marys. The group 
uses their muscles to help elderly members of the 
community keep their homes in good condition.
3. Senior girls are teaching incoming freshman 
how to dress for success during the school year. 
Girls were divided into groups of four and given a 
time period or event that they were to dress. The 
clothes they wore on the runway all had to cost 

from consignment shops or from Goodwill. 

1.

2. Do not split a phrase from one line of 
a headline to the next.
Do not hyphenate headlines
Keep opinion out of headlines except for 
editorials and columns.
Do not repeat information or words 

Do not put information in the headline 
that is not in the story.
Generally, omit the articles “a,” “an” and “the.”
Use numerals rather than spelling out 
numbers.
Do not use abbreviations readers won’t 
understand.
Avoid “to be” verbs.
Avoid using the name of the school or 
mascot.
Avoid use of class names: freshmen, 
sophomores etc.
Avoid stating the obvious.
Write in present tense if the event has al
ready happened.
Primary headlines do not have to have a verb.
Secondary headlines always need a sub
ject and a verb.
Use a comma to replace the word “and.” 
Use single quotes rather than double quotes.
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Content standards

and Technical Education, and Art. The relevant standards follow: NCTE English Language Arts Standards

NCTE ENGLISH LANGUAGE ARTS STANDARDS

1.
print texts to build an understanding of texts, 
of themselves, and of the cultures of the United 
States and the world; to acquire new information; 
to respond to the needs and demands of society 

sic and contemporary works. 
2. Students adjust their use of spoken, written, and 

3. Students employ a wide range of strategies as 

audiences for a variety of purposes. 
4. Students apply knowledge of language structure, 

genre to create, critique, and discuss print and 

5. Students conduct research on issues and interests 
by generating ideas and questions, and by posing 
problems. They gather, evaluate, and synthesize data 

eries in ways that suit their purpose and audience. 

6. Students use a variety of technological and 

size information and to create and communicate 
knowledge. 
7. Students develop an understanding of and re
spect for diversity in language use, patterns, and 
dialects across cultures, ethnic groups, geographic 
regions, and social roles. 
8.

tency in the English language arts and to develop 
understanding of content across the curriculum. 
9.
tive, creative, and critical members of a variety of 
literacy communities. 
10. Students use spoken, written, and visual lan

learning, enjoyment, persuasion, and the exchange 



CAREER & TECHNICAL EDUCATION STANDARDS

Standard 1. Understands the principles, processes, 
and products associated with arts and communi-
cation media

1. Knows skills and techniques used in the com

tering, typography, layout and design, mechanics, 
printmaking, illustration, interior decorating, fash
ion design and display, photography, sign painting, 
portfolio, graphic design, technical drawing, screen 

2. Understands how the elements, materials, tech

in similar and distinctive ways in various art forms

analysis, casting techniques, staging procedures, set 
design and construction, and theatre management 
in theatre; precision movement and controlled tone 
quality used in musical performance; the principles 

4. Knows techniques used to publish printed media 

such as advertisements, newspapers, magazines; 
components of publication including reporting, 

Standard 2. Uses critical and creative thinking in 
various arts and communication settings

using the elements of art and principles of design 

process to address design problems; using the el
ements of music and theory to resolve problems 

2. Understands that art is created and revised ac
cording to artistic decisions

practice contributes to how well a person learns; 

4. Understands the role of criticism and revision 
in the arts and communication
5. Understands techniques used when engaging in per

thoughts, and feelings; real and imaginary sources; 
nature and the constructed environment; experimen
tation; events; the human senses of sight, hearing, 

Standard 3. Understands ways in which the hu-

arts and communication

truth, and fear are communicated in the visual arts; 

out time and across cultures
2. 

emotions such as sorrow, love, joy, anger, and pride; 
ways that works of art evoke emotions through the 

relates to the media, techniques, and processes 
one uses in various art forms
4. Knows ways in which various media forms 

or conveyed human events



1. Understands and applies media, techniques, and processes related to the visual arts
2. Knows how to use structures  and functions 

4. Understands the visual arts in relation to history and cultures
5. Understands the characteristics and merits of one's own artwork and the artwork of others

ART VISUAL ARTS CONTENT STANDARDS



Permission is granted for the distribution of these 
tools and for unlimited reproduction.
At times it helps the writer to think of the writing 
craft as carpentry. That way, writers and editors 
can work from a plan and use the tools stored on 
their workbench. A writer or coaching editor can 
borrow a writing tool at any time. And here’s a se
cret: It never has to be returned. It can be passed 
on to another writer without losing it.
To the right is a list of 20 writing and revising tools. 
We’ve borrowed them from reporters and editors, 
from authors of books on writing, and from teach
ers and coaches. We’ve learned how to use many 
of them by reading the work of storytellers we 

how to use the tool but hope it is enough to help 
you build your own collection.

THE TOOLS OF REVISION

Sentences & Paragraphs
1. Begin sentences with subjects and verbs, letting 

a very long sentence can be clear and powerful 
when subject and verb make meaning early.
2. Use verbs in their strongest form, the simple 
present or past. Strong verbs create action, save 
words, and reveal the players. Beware of adverbs. 
Too often, they dilute the meaning of the verb 
or repeat it: “The building was completely de
stroyed.”
3. Place strong words at the beginning of sentenc
es and paragraphs, and at the end. The period acts 
as a stop sign. Any word next to the period says 
“look at me.” 

Language
4. Observe word territory. Do not repeat a key 
word within a given space, unless you intend a spe

5. Play with words, even in serious stories.
6.
the dog and the brand of the beer. Details help 
readers see the story.
7. When tempted by cliches, seek original images. 

language.
8. Prefer the simple over the technical: shorter 
words and paragraphs at the points of greatest 
complexity.
9. Strive for the mythic, symbolic, and poetic. Rec

have deep roots in the culture of storytelling.



Structure
15. Take advantage of narrative opportunities. Fig
ure out when you’re writing a story, as opposed to 
an article.

chronology, and dialogue.
16. Place gold coins along the path. Don’t load all 

fects throughout the story, encouraging readers to 

17.
reader.

bel, the big parts of the story.
18. Repeat key words or images to “chain” the sto
ry together. Repetition works only if you intend it.
19. In storytelling, the number of examples has 
meaning: One is used to declare. Two to divide. 
Three to encompass. Four or more to inventory.
20. Write endings to create closure.
This list contains tools, not rules. For each we 

writing.
Therefore, they should never be used by the coach 
as weapons against the writer. Instead, they should 
be used as keys to unlock stories and solve prob
lems within them.

Effects
10. For clarity, slow the pace of information. Short 
sentences make the reader move slowly. Time to 
think. Time to learn.
11. Control the pace of the story by varying sentence 

reader down a stream of understanding, creating an 

a reader short.
12. Show and tell. Move up and down the ladder of 
abstraction. At the bottom are bloody knives and 
rosary beads, of wedding rings and baseball cards. 
At the top are “meaning” words like ‘freedom’ and 
‘literacy.’ Beware of the middle, where bureaucracy 
and public policy live.
There teachers are referred to as “instructional 
units.”
13. Reveal telling character traits and the glories 
of human speech. Avoid adjectives when describ
ing people. Don’t say “enthusiastic” or “talkative,” 
but create a scene where the person reveals those 
characteristics to the reader.
14. Strive for “voice,” the illusion that the writer is 
speaking directly to the reader.
Read the story aloud to hear if it sounds like you.



COACHING WRITERS

An Inventory
Give three answers for each:
1. How does an editor or writer help you do your 

___________________________________________
___________________________________________
___________________________________________
2.

___________________________________________
___________________________________________
___________________________________________
3. 

___________________________________________
___________________________________________
___________________________________________
4. What would that person like you to change 

___________________________________________
___________________________________________
___________________________________________

What is Coaching?
Coaching is a way to improve news writing by 
helping journalists do their best work. It focuses 
on improving the writers instead of the copy.

How Does Coaching Differ From Fixing?
Fixing

a) Focuses on the editor's control.
b) Leads to dependency and frustration
c) Solves immediate problems, but must be re
peated again and again
d) Sets individual against individual 
Coaching

a) Focuses on the writer's growth.
b) 

c) Takes longer initially, but frees editor and writer 
over time.
d) Encourages team work.

What Must the Editor/Coach Do?

Encourage the writer by looking for areas to praise.

ownership with the writer.

Writing & Editing Personal Goals

journalism.

from them.

Coaching Photographers
Essential elements for creativity and progress:



WAYS OF READING COPY

Reading for audience.
Reading for inclusion.
Reading for purpose.
Reading for consequences.
Reading for mobility.
Reading for detail.
Reading for pace.
Reading for emphasis.
Reading for conversation.
Reading for numbers.
Reading for impact.
Reading for colour.

For Writers & Editors

The Poynter Institute
Reading for voice.
Reading for voices.
Reading for accuracy.
Reading for holes.
Reading for clutter.
Reading for language.
Reading information.
Reading for experience.
Reading for altitude.
Reading for structure.
Reading for clarity.
Reading for comprehensibility.
Reading for coherence.
Reading for cohesion.



Goal of Character

________________________________

________________________________

________________________________

Obstacles Faced

________________________________

________________________________

________________________________

Achievements/Practice

________________________________

________________________________

________________________________

Logistics of Story

________________________________

________________________________

________________________________

Focus

________________________________

________________________________

________________________________

Description

________________________________

________________________________

________________________________ 

Setting

________________________________

________________________________

________________________________

Characters

________________________________

________________________________

________________________________

Conflict

________________________________

________________________________

________________________________

Resolution

________________________________

________________________________

________________________________

Anecdotes

________________________________

________________________________

________________________________

Quotations

________________________________

________________________________

________________________________St
or

y 
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Icebreakers

________________________________ 

________________________________

First Moves

________________________________ 

________________________________

Filter

________________________________ 

________________________________

Statistics

________________________________ 

________________________________

Probes

________________________________

________________________________ 

Strategies for Quotes

________________________________

________________________________

Strategies for Anecdotes

________________________________

________________________________ 

Creative Questions

________________________________

________________________________ 

Who?

________________________________

________________________________

________________________________

What?

________________________________

________________________________

________________________________

Where?

________________________________

________________________________

________________________________

When?

________________________________

________________________________

________________________________

Why?

________________________________

________________________________

________________________________

How?

________________________________

________________________________

________________________________

Story Questionaire



What does the character want?

_____________________________________________________________________  

_____________________________________________________________________

_____________________________________________________________________

Why can’t he/she have it now?

_____________________________________________________________________  

_____________________________________________________________________

_____________________________________________________________________

What will he/she do to get it?

_____________________________________________________________________  

_____________________________________________________________________

_____________________________________________________________________

What is the outcome of the character’s journey

_____________________________________________________________________  

_____________________________________________________________________

_____________________________________________________________________

What does the character look like

_______________________________  ________________________________

_______________________________  ________________________________

How does the character behave

_______________________________  ________________________________

_______________________________  ________________________________

Strategies for anecdotes

_______________________________  ________________________________

_______________________________  ________________________________

How does the character speak

_______________________________  ________________________________

_______________________________  ________________________________St
or
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Where (establishing shot)

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

Who (group/relationship shots)

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

What (action/reaction)

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

What (close-up/details)

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

What (parts of the whole)

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________

Photo Checklist



Did you write about people?

Did you look for and write about the problems or challenges of people?

Did you use vivid images and pictures to tell the story?

Did you use the most interesting perspective to tell the story?

Were you brief in telling the story?

Did you write naturally?

Were you clear?

Did you revise, rewrite and recheck?

Did you avoid personal opinion?

Were you bold and active, using active tense whenever possible?

Is the lead designed to hook the reader, and is it different 
from a straight news story lead?

Does the story have unity, coherence and emphasis?

Have transitions been used between sentences and paragraphs?

Is the story interesting and entertaining?

Does each sentence interest the reader or add relevant facts 
to what has already been said?

Have all of the trite, redundant words been edited out?

Has variety been achieved through the use of punctuation, 
vocabulary and sentence structure?

Does the story have one main focus?

Does the story answer any questions the reader might have?

Does it have a focus, lead, a body, transition, and ending?

Has the story ended once the story has been completed?

Are sentences, paragraphs, and the entire story short?

18–22 Light editing and you’re all done
13–17 A few things to work on and a rewrite
9–12 Major rewrite in your future
0–8 Major reporting, interviewing, rewrites requiredSt
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 Missing In Action Wanders Occasionally Summarizes W/o Sources

 Some Sources Cited Dull, Passive Voice Few Cliches

 Faulty Sequencing Sequencing Makes Sense Trite, Cliche Opening

 No Hook For Reader Leaves Reader In Air Summarizes Story

 Subject/verb Errors Some Errors In Usage Run-ons, Fragments

 Sentence Variety, Errors Frequent Errors Usually Correct

 Frequent Mistakes Usually Uses Stylebook Focuses On Best Idea

 Uses First-hand Info Words Add Color, Life Divides Topic Effectively

 Lively Lead Has Hook Ending Ties Back To Lead Clear & Correct Usage

 Variety Of Sentence Forms No Errors No Stylebook Errors

Setting

Character

Conflict

Resolution

Focus

Description

Anecdotes

Quotations Rate This Narrative
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INTRODUCTION



“WHAT’S IN IT FOR ME?” 

the salesman’s job to hone in on his product’s ben

PART 1: THE BOOK
Creating hype

Activity 1

 
 

 

It contains photos I couldn’t take myself  
 
 

 

Activity 2
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In-house sales

Push them to online. 

 

Online sales

generally a nice deposit sent directly to you that 

Activity 2 (continued)

Project

SELLING ONLINE VS. IN-HOUSE OR BOTH



Project 1

Ask the student for a baby picture and his parent’s 

Project 2

carry out a campaign to sell friendship or buddy 

Project 3

PART 2: ADS

Activity
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BUSINESS ADS
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e L

ist

Activity

 

 

Project

Part 1:

Part 2:

Part 3:

for each student

SCHOOL/FACULTY/BOOSTERS OUT-OF-SCHOOL BOOSTERS





FREE MONEY

Senior Portraits

Not really, but ordering a yearbook now will save you money by avoiding the later 
price increase, which is almost as good as free money. 

Also, ordering now GUARANTEES that you will have a yearbook. Last year, we ran 
out of books, and people who wanted a yearbook didn’t get one.

Call XYZ Studio TODAY to make your appointment to have your senior portrait taken

XYZ’s studio is at 7375 Anywhere Street in Fort Worth

The phone number is (817) XXX-XXXX

The yearbook won’t be complete without your picture.

$65

$75

$5

$5

$5

$3

-Yearbook ordered online  (Price increases to $70 in January)

-Yearbook purchased at school in the spring

-Autograph section (optional)  

-Current events magazine  (optional) 

-Personalized nameplate (optional) 

-Postage for spring supplement (optional)

Order online at yearbooks.friesens.com or call 1-800-XXX-XXXX

YEARBOOK ORDER FORM



2010-11 
Yearbook Ad Order Form

(Please print)

Order forms must be returned to Andy Clay
no later than Friday, Dec. 10 for the Early Bird price

Student’s name(s):  Teacher/room for 4th period: 

Purchaser’s name:  Daytime phone number: 

Purchaser’s e-mail address:

Check the size you would like

Amount enclosed: ____________    

Make cheques payable to Crowley High School.

You may design your own ad (and submit it camera ready as a JPG; no PDFs). Or you may provide us with 
picture(s) and your message (print and attach to this form), and we will design the ad for you. If you submit a 
camera-ready ad, please make sure it fits the size of ad you have purchased.

You may submit photos via e-mail to the address below. If you submit prints and would like them returned, 
please include a self-addressed, stamped envelope.

If you have any questions, please contact: 

Andy Clay
1005 W. Main St.
Crowley, TX  76036
(817) 297-5810
andy.clay@crowley.k12.tx.us

Cash Cheque Money Order please check one

1/4 Page Ad 1/2 Page Ad Full Page Ad

Ad Sizes 1/4 Page Ad 1/2 Page Ad Full Page Ad

Width 3 3/4” 8“ 8”
Height 4 3/4” 4 3/4” 10”
No. of Pictures 1  2 6 (max)
No. of Words 50 or less 75 or less 125 or less
Early Bird Price $75 $140 $250
Price after Dec 10 $90 $170 $300

YEARBOOK AD ORDER FORM



PDA
Public Displays of Affection

Your SHS yearbook is a great place for

Special pages are available for 
Seniors, Buddies, Siblings or Sweethearts

Deadline: Dec. 31, 2010

Payment: Cash, cheques (to SHS Publications) or now by credit card at yearbooks.friesens.com

How-to: 

    * Submit high-resolution digital photos, or we can scan your prints 
       (don't send irreplaceable prints; we are human!)
    * Design it yourself and submit a high-res jpg on a CD
    * Use PurchaseYourYearbook.com for design assistance

Mail or hand-deliver: To SHS, att: Tina Clay, yearbook advisor

Pricing:

Full page: $240 (up to 10 photos)
Half page (horizontal): $150 (up to 5 photos)
Quarter page (vertical): $90 (up to 3 photos)

Student's name: 

Submitter's name: 

Phone number (day and evening): 

Size: (check one) 

Payment by: (check one) 

If ad is not camera-ready, please tell us what it should say, and draw us a picture, if you like 
(use back, if necessary)

Cash Cheque Credit Card (see above)

Quarter Page Half Page Full Page

PUBLIC DISPLAYS OF AFFECTION ORDER FORM





call your Friesens representative

BANNERS/POSTERS

MAGNETS
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